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MORE 

AND 

MORE 

In  the  past  three  years,  we’ve  created  more 
changes  than  most  papers  experience  in  thirty. 

We’ve  increased  our  news  staff,  made  huge  investments 
in  production  equipment  and  greatly  expanded 
our  advertising  services. 

More  and  more,  we’re  making  good  our  commitment 
to  better  serve  our  market.  And,  in  the  past  three  years, 
our  circulation  has  increased  by  more  than 
33,500  subscribers. 
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Discover  an  easy  way 
to  make  money... 

Copley  News  Service's 
Special  Advertising 
Packages 


Q:  What  is  a  special  advertising  package? 


A:  A  special  advertising  package  is  a  collection  of  25  feature 
stories  written  for  special  sections.  The  features  are  consumer- 
oriented,  not  product-oriented.  More  than  one-half  of  the  fea¬ 
tures  have  art.  Copley  offers  17  different  packages  as  part-  of  a 
total,  overall  special  advertising  program,  e.g.,  brides,  home  and 
gardens,  back  to  school,  fashion,  Christmas,  etc. 

Q;  How  do  I  make  money? 


A:  Sell  one  page  of  ads  and  you'll  break  even.  Sell  more  and  it's 
f)ure  profit. 


Q:  Why  should  I  buy  Copley's  special  advertis¬ 
ing  packages? 


A:  It  saves  you  time  and  money.  Use  these  well-written  stories 
insteaci  of  expensive  free-lance  pieces  or  features  written  by 
your  editorial  staff.  We'll  give  you  all  the  copy  you  need  to  fill  a 
special  section  for  the  price  you  would  normally  pay  for  just  one 
or  two  free-lance  features.  And,  you  get  the  photos  and  sketch¬ 
es  in  addition. 


Q:  How  do  I  find  out  more  about  Copley's 
special  advertising  program? 


A;  Call  collect  today  to  (619)  293-1818.  Or  drop  us  a  line  at  P.O. 
Box  190,  San  Diego,  CA  92  112. 


Goss:  Market-Driven  Technology 


JANUARY 

FEBRUARY 

MARCH 

At  the  Baltimore  Sun,  an 
integrated  Goss®  production 
system  goes  on  edition. 
Automated  system  designed 
to  maximize  productivity  and 
accountability. 

The  Goss  National  4-Color 

Ad  Test  helps  establish  an 
industry  data  bank. 
Demonstrates  quality  of 
newspaper  process  color 
reproduction. 

Computer  simulation 
analysis  of  mailroom 
operations  and  equipment 
needs  expanded. 

APRIL 

MAY 

JUNE 

The  Goss  Libra  web  offset 
press  is  introduced  to  the 
book  industry. 

The  Goss  SSC  Flying  Paster 
for  Community®  presses  is 
announced. 

The  Goss  Headliner®  Offset 
press  for  double-width 
newspaper  production 
is  introduced  worldwide. 

The  first  Metro  press  at 

Beijing,  P.R.C.,  is  dedicated. 

Eleven  Goss  press  users  win 
the  worldwide  Kodak  color 
contest.  Best  of  Show  goes 
to  Metro-Offset®  user,  New 
Straits  Times,  Kuala  Lumpur, 
Malaysia. 

JULY 

AUGUST 

SEPTEMBER 

Computer  aided  design  and 
manufacturing  technology  is 
applied  to  new  Goss 
products.  Helps  assure 
quality  in  engineering  and 
manufacturing. 

Use  of  robotic  manufacturing 
technology  for  press  rollers 
maximizes  quality  and 
lowers  costs. 

At  the  Chicago  Tribune,  the 
world’s  largest  double-width 
offset  production  system 
goes  on  edition  with  10 

9-unit  Metroliner"  presses. 

OCTOBER 

NOVEMBER 

DECEMBER 

Al  Ahram,  Cairo,  Egypt, 

U.A.R.,  enters  the  second 
phase  of  a  customized 
Metroliner  training  program. 

Will  soon  be  printed  on  new 
Goss  Metroliner  presses. 

130  attend  the  Goss 
Productivity/Quality 

Conference  in  Chicago. 
Attendants  visit  Chicago 
Tribune’s  new  Freedom 

Center  plant. 

New-style  Goss  Urbanite® 
being  installed  at  Yellow 
Advertiser  in  England. 

1982:  Products  and  systems  designed  to  anticipate  and  satisfy 
market  needs.  Installations  customized  by  the  Goss  consultive 
marketing  approach.  Industry-wide  conferences.  Cooperative 
efforts  to  improve  color  quality.  That’s  what  being  market-driyen 
means  to  us. 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600 
Telex  253478 


Rockwell  International 

...where  science  gets  down  to  business 
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*  Major  meetings  in  bold  face 


FEBRUARY 

9- 10 — New  England  Newspaper  Advertising  Executives  Assoc¬ 

iation.  Parker  House,  Boston,  Mass. 

10- 13 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco,  Calif. 
12-16— Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

16- 17 — Ohio  Newspaper  Association,  50th  annual  Con¬ 

vention,  Hyatt  Regency.  Columbus,  Ohio. 

17- 20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D  C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans.  La. 

20-26 — Suburban  Newspapers  of  America  Management  Con¬ 

ference,  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

MARCH 

3- 6— Maryland-Delaware-D.C.  Press  Association.  Sheraton 

Inn,  Frederick,  Md. 

4- 6 — Miss.  Valley  Classified  Managers  Association  &  Na¬ 

tional  Telephone  Sales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6- 6— SNPA  Production  Conference,  Hyatt  Regency  Hotel, 

New  Orleans,  La. 

7- 9 — Advertising  Research  Foundation  conference  and  research 

Expo,  New  York  Hilton,  N.Y. 

9- 12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 

ence,  Hyatt  Regency,  Washington,  D.C. 

16- 18 — America*East  Newspaper  Production  Conference,  Greater 

Merchandise  Mart'Expo  Center,  Monroeville,  Pa. 

17- 20 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 

31-4/1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital.  Washington,  D  C. 

APRIL 

10- 13— Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 

Petersburg.  Fla. 

17-19 — Northern  States  Circulation  Managers,  Radisson  Plaza  Ho¬ 
tel,  St.  Paul.  Minn. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln.  Dallas.  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

Seminars/Workshops/Clinics 


By  Doug  Borgstedt 


FEBRUARY 


13-16— Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population,  University  of  Kentucky,  Lexington. 

13- 23 — American  Press  Institute,  "Circulation  Managers,” 

Reston,  Va. 

14- 18— Knight-Ridder  Newspapers  Institute,  Effective  News¬ 

paper  Design  and  Graphics  Editing.  Miami.  Fla. 

2'7-Mar.4 — American  Press  Institute,  Ad  Executives  of  Weekly 
Newspapers,  Reston,  Va. 

27-Mar.4 — American  Press  Institute,  Publishers  (under 

50,000  circulation).  Reston,  Va. 

MARCH 

2-3 — American  Newspaper  Publishers  Association,  Telecom¬ 

munications  Symposium,  New  Orleans,  La. 

6-11 — American  Press  Institute,  Newspaper  Personnel  Manage¬ 
ment,  Reston,  Va. 
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Communication  a  ia  Unesco 

It  is  not  difficult  to  see  why  editors  of  the  free  press  in  the 
Western  nations  are  suspicious  of  Unesco’s  plans  for  a  New 
World  Information  Order  when  some  of  the  activities  and 
decisions  at  Unesco  meetings  are  examined. 

For  example,  in  Paris  recently  at  Unesco’s  International 
Program  for  the  Development  of  Communication  (IPDC): 

1.  The  35-nation  governing  council  allocated  $1.6  million  in 
new  funding  for  a  total  of  33  projects  including  national  news 
agencies  (most  of  them  government-sponsored). 

2.  Tashkent  in  Soviet  central  Asia  was  chosen  for  the  next 
IPDC  meeting  in  September.  Remote  and  inconvenient  for 
Western  delegates. 

3.  The  Soviets  opposed  any  bilateral  aid  to  the  press  of  the 
Third  World  because  as  its  delegates  said:  If  projects  are 
bilaterally  financed  we  can  no  longer  have  any  influence  over 
their  execution. 

4.  In  spite  of  its  objective  to  assist  in  the  development  of 
communications — including  the  press — there  was  outright 
hostility  to  the  FIEJ  “kenaf  ’  newsprint  research  project  and 
it  received  only  $15,000  in  initial  funding. 

5.  The  World  Press  Freedom  Committee  reports  that 
despite  repeated  criticism  of  the  West  for  IPDC’s  modest 
funding,  neither  the  Soviets  nor  their  allies  offered  any  new 
aid.  In  fact,  the  draft  final  report  of  the  meeting  failed  to  list 
the  U.S.  pledge  of  $450,000. 

6.  The  U.S.  won  a  seat  on  the  IDPC  eight-nation  bureau,  or 
board  of  directors,  over  objections  by  the  Soviet  Union,  Cuba, 
Venezuela,  Iraq  and  Zaire. 

Representatives  of  the  free  press  as  well  as  those  of  the 
U.S.  State  Department  have  said  the  Paris  meeting  was 
“generally  constructive,”  that  some  progress  was  made  in 
relations  between  our  delegation  and  others.  A  State 
Department  spokesman  has  said  “it  is  now  up  to  the  U.S. 
government,  and  even  more  importantly  the  U.S.  private 
sector,  to  exploit  these  opportunities  in  our  national 
interest.” 

We  hope  that  happens.  The  biggest  danger  is  that  our  gov¬ 
ernment  representatives  and  those  of  our  free  press 
institutions  will  succumb  to  boredom  in  the  battle  of  words 
which  sometimes  appear  to  be  contrived  for  that  purpose. 

Victory  in  Costa  Rica 

Costa  Rica’s  high  court  upset  that  country’s  law  prevent¬ 
ing  newsmen  from  practicing  journalism  without  a  license.  It 
cited  Costa  Rica’s  constitutional  guarantees  of  freedom  of 
thought  and  expression  and  noted  the  country  was  a  signer  of 
the  Universal  Declaration  on  Human  Rights  as  well  as  the 
Inter-American  Convention  on  Human  Rights  which 
“include  the  right  to  gather  and  disseminate  information 
without  hindrance.”  We  hope  this  decision  will  serve  as  an 
example  to  other  nations. 
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With  the  ombudsman  Letters 


Conflict  of  interest 

By  Richard  P.  Cunningham 

Some  readers  howled  last  month  when 
the  Minneapolis  Star  and  Tribune  sus¬ 
pended  a  columnist  for  drafting  the  gov¬ 
ernor’s  inaugural  speech. 

Reader’s  Representative  Lou  Gelfand 
was  troubled  by  the  protests.  It  was  the 
second  time  in  a  year  that  readers  ex¬ 
pressed  outrage  at  the  suspension  of  a 
columnist  under  the  newspaper’s  conflict 
of  interest  policy. 

In  the  recent  case  the  writer  was  Jim 
Klobuchar,  a  popular  general  columnist 
and  a  native,  as  is  Gov.  Rudy  Perpich,  of 
Minnesota’s  Iron  Range. 

In  his  January  16  column  Gelfand 
quoted  one  reader  as  saying: 

“I  don’t  see  anything  wrong  with  Klo¬ 
buchar  helping  his  friend  Perpich.  I'm  an 
architect  and  many  times  I  help  friends 
with  small  design  problems  without  cost. 
I’m  not  fired  or  laid  off  a  week.” 

Another  reader  wrote: 

“What  Klobuchar  does  when  he  is  not 
working  at  the  paper  is  his  own  business. 
Secondly,  1  question  the  right  of  the  edi¬ 
tor,  as  long  as  Klobuchar  was  not  fired ,  to 
deny  me  as  a  reader  the  enjoyment  of  his 
column.  When  Klobuchar  was  divorced, 
he  wrote  the  most  beautiful  column  about 
his  wife.  Any  man  who  did  that  is  objec¬ 
tive  and  a  straight  shooter.” 

A  third  writer  expressed  a  political 
view: 

“Perpich  is  so  vague  he  needs  all  the 
help  he  can  get.” 

Gelfand  noted  that  the  newspaper  capi- 
talized  on  the  Klobuchar-Perpich 
friendship:  “It  was  one  reason  Klobuchar 
was  assigned  to  cover  Perpich’s  election 
night  victory  party  ...” 

“But,”  he  wrote,  “drafting  the  gov¬ 
ernor’s  speech  was  unprofessional — 
although  hardly  an  act  of  skullduggery  or 
knavery.  Nor  did  any  money  change 
hands. 

“Reporters  are  encouraged  to  get  close 
to  their  sources.  But  no  closer  than  arm’s 
length.  When  you’re  in  a  position  to  com¬ 
ment  on  a  speech  you  helped  write,  that’s 
too  close.” 

Some  callers  told  Gelfand  they 
couldn't  understand  why  Klobuchar  was 
suspended  for  a  week,  while  hockey  wri¬ 
ter  John  Gilbert  was  suspended  for  two 
months  last  winter.  Gilbert  invested 
$5,000  in  a  firm  to  make  hockey  masks. 

(Richard  Cunningham  is  an  associate 
director  of  the  National  News  Council  and 
editor  of  the  Council’s  monthly  newsletter 
“Excerpts,”  which  is  based  on  the  col¬ 
umns  of  members  of  the  Organization  of 
Newspaper  Ombudsmen.  There  are  29 
ombudsmen  on  34  newspapers  in  the  U.S. 
and  Canada.) 


Another  investor  was  Minnesota  Vikings 
coach  Glen  Sonmor,  whose  team  Gilbert 
was  covering.  Gelfand  explained  in  his 
column  that  the  hockey  mask  business 
was  Gilbert’s  third  brush  with  the  conflict 
of  interest  policy.  Furthermore,  the 
amount  of  pay  lost  in  the  two-month  sus¬ 
pension  was  about  the  same  as  his  invest¬ 
ment  in  the  hockey  mask  business. 

Commenting  on  the  suspensions  and 
the  reader  protests  in  his  January  16  col¬ 
umn,  Gelfand  wrote: 

“The  newspaper  has  acted  respons¬ 
ibly.  Yet  the  readers’  reaction  indicates 
that  affection  for  a  columnist’s  work  can 
transcend  their  concern  about  a  writer’s 
conflict  of  interest.  It  also  suggests  that 
this  newspaper  needs  to  make  its  readers 
more  aware  of  the  ethical  standards  that 
help  assure  fair  and  honest  journalism.” 

Klobuchar,  restored  to  grace,  took  off 
to  Alaska  for  this  winter's  episode  in  his 
annual  effort  "to  discover  parts  of  the 
world  where  winter  is  more  perverse  than 
it  is  in  Minnesota.” 

He  went  to  Alaska  with  a  tent  and  a 
sleeping  bag,  and  he  commented  in  his 
column  January  14  that  the  assignment 
was  “reconciliation  carried  to  a  level 
almost  profound,  and  it  deserves  appre¬ 
ciation.  I  say  that  because  for  a  while,  the 
sleeping  bag  was  in  doubt  as  a  potential 
extravagance.” 

MEASURING  UP 

The  journalist  writes  copy 
by  the  inches. 

The  novelist  by  words, 
or  by  the  page. 

The  poet  writes  by  lines, 
as  does  the  playwright. 

But  how  he’s^  written  what 
is  his  best  gauge. 

Patricia  O'Grady 


USAGE  STUDY 

The  death  knell  will  soon  sound  again 
for  the  Freedom  of  Information  Act  when 
Senator  Orrin  Hatch  reintroduces  legisla¬ 
tion  to  limit  the  act  within  the  next  few 
weeks. 

The  legislation  represents  a  growing 
movement  in  the  government  to  restrict 
the  access  of  both  the  public,  and  its  chief 
source  of  information,  the  media,  to  agen¬ 
cy  activities  and  records.  Supporters  of 
the  legislation  allege  that  media  usage  of 
the  FoIA  is  minuscule,  and  therefore,  the 
act  is  unnecessary. 

1  am  currently  doing  a  study  in  media 
usage  of  the  Fol  A  for  the  National  Center 
for  Business  and  Economic  Communica¬ 
tion  at  the  American  University.  So  far, 
interviews  with  government  officials  indi¬ 
cate  726  media  requests  in  1 98 1 .  with  over 
three  quarters  of  the  agencies  to  go.  This 
is  a  far  cry  from  insignificant  usage! 

As  part  of  the  study,  I  am  soliciting 
comments  from  the  media.  If  you  have 
used  the  FolA  since  the  1974  amend¬ 
ments,  will  you  please  contact  me. 

My  address  is:  National  Center  for 
Business  and  Economic  Communication, 
The  American  University — Hamilton 
202,  Washington.  D.C.  20016.  Or  call  at 
(202)  686-5618.  Timeliness  is  of  essence. 

Jessica  Cohen 

DISTURBED 

Thank  you  for  an  interesting  and 
informative  piece  by  Frank  Leeming 
t£'<feP,  December  18). 

While  enjoying  the  article,  I  found  his 
use  of  the  word  “gal”  throughout  the 
piece  disturbing.  It’s  getting  rather  old  to 
point  out  that  “woman”  is  the  preferred 
designation.  “Gal”  is  loosely  the 
opposite  of  “guy”  and  neither  should  be 
used  in  a  serious  news  story. 

Heidi  Carpelan 

(Carpelan  is  assistant  editor.  Farmer’s 
Exchange,  New  Paris,  Ind.) 


HILLINGER 


Mr.  Off-beat. 

Self-waxing  frogs,  smoke  jumpers  and 
bagpipe  makers. 

Prehistoric  Indians  and  voices  from  the 
dead.  Charles  Hillinger’s  Los  Angeles 
Times  column  looks  at  anything  and 
everything  anywhere  in  America. 

Illustrated  every  Monday  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 
(202)  334-6173 
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Why  major  dailies 
T*  choose  us 


times  out  of 


en 


Western  understands 
the  total 

Plateroom  System. 

r 


Because  We  Created  It. 

When  U.S.  newspapers 
first  began  to  convert  to 
offset,  Western  was  at  the 
forefront  of  technology  with 
equipment,  chemistry,  and 
plates.  And  today  Western 
continues  to  set  the 
standards,  constantly 
seeking  new  and  better  ways 
to  help  make  the  plateroom 
a  more  efficient  operation. 

Just  as  important.  Western 
offers  you  a  single  source 
for  your  plateroom  needs. 
Plus  an  extra  benefit  no  one 
else  can  match— the  Western 
Technical  Services  Group.  A 
highly  competent  group  of 
direct  sales  and  service  people 
and  distributors  ready  to 
serve  you  world-wide. 


push  a  black  button  and 
walk  away.  As  many  as  100 
negatives  produce  up  to  400 
plates  in  a  time  frame  which 


W; 


festern  is  first  in 
the  Automated 
Plateroom. 


Our  close  working  relation 
ship  with  the  newspaper 
industry  has  paralleled  a 
our  leadership  in  offer 
ing  advanced  tech¬ 
nology  in  plateroom 
equipment. 

Products  like  our 
Lith-X-Pozer  111,  the 
world’s  first  com¬ 
pletely  automatic 
exposure  system  for 
newspapers.  All 
you  do  is  load  it. 


In  platemaking, 
.consistency's  tl 


can  be  as  little  as 
15  seconds  per  plate. 

Most  of  the  world's 
.offset  newspaper 
plates  are  developed 
with  our  chemistry. 


But  that  shouldn’t  be  too 
much  of  a  surprise. 

Western  has  always  led 
the  way  in  chemistry 
designed  specifically  for  your 
plateroom  needs. 

,^At  Western,  chemical 
research  is  part 
of  our  everyday 
lives  and  a  vital 
part  of  our  busi¬ 
ness.  That’s  why 
the  next  time 
you  try  a  major 
new  chemical  in 
your  plateroom, 
chances  are  it  will 
have  a  Western 
label  on  it. 


consistency's  the 
name  of  the  game. 


And  no  one  knows  it 
better  than  Western.  That’s 
why  every  one  of  our 
plates  is  subject  to  quality 
control  standards  geared  to 
even  the  slightest 
imperfection. 

Sure  you  can  buy  a 
plate  for  a  few  pennies 
less.  You’ll  always  be  able 
to.  The  question  is  can 
you  let  those  few  pennies 
stand  between  you  and  an 
unanticipated  press  stop. 
Most  major 
dailies  don’t 
think  so 


We've  got 

big  ears. 


We  like  to  listen.  Call  us  toll 
free.  Or  telex.  And  tell  us 
about  your  plateroom 
needs.  We’ll  help  you  figure 
out  how  the  Western 
System  can  save  you  real 
plateroom  dollars. 


Western  Litho  Plate/A  Bemis  Company 

3433  Tree  Court  Industrial  Boulevard 
St.  Louis.  Missouri  63122 
1-800-325-3310 
Telex:  20-9907  or  44-2341 


February  5, 1983 


Cowles  resigns  as  head 
of  Minneapolis  dailies 


John  Cowles  Jr.,  53.  chief  executive  of 
the  Minneapolis  Star  and  T ribune  Co. ,  for 
14  years,  and  publisher  since  November 
1 ,  was  forced  by  the  board  of  directors  to 
resign  from  the  newspapers  and  as  presi¬ 
dent  and  chief  executive  officer  of  its 
parent  firm,  Cowles  Media  Co.,  on  Jan¬ 
uary  28. 

The  announcement  was  made  by  David 
Kruidenier,  chairman  and  chief  executive 
officer  of  the  Des  Moines  Register  and 
Tribune  Co.,  a  separately  owned  com¬ 
pany,  which  owns  13.5%  interest  in  the 
Minneapolis  S&T  Co.  Kruidenier,  a 
cousin  of  Cowles,  said  he  will  take  over 
(February  4)  as  president  and  chief  exec- 
utive  officer  of  the  Minneapolis 
operation. 

Kruidenier  will  be  president  and  chief 
executive  officer  of  Cowles  Media.  Roger 
Parkinson,  deputy  publisher  has  been 
named  publisher  of  the  Minneapolis  pap¬ 
ers  and  Otto  Silha  will  continue  as  chair¬ 
man  of  the  board. 

In  a  prepared  statement,  Cowles  said: 

“In  recent  months,  a  majority  of  the 
company’s  board  of  directors — the  seven 
‘outside’  or  non-employee  directors — 
have  made  clear  to  me  their  dissatisfac¬ 
tion  with  my  management  of  the  com¬ 
pany. 

“While  1  agree  with  much  of  their  con¬ 
cern,  I  disagree  with  their  conclusion. 
Nevertheless,  1  have  high  regard  for  the 
outside  directors  individually;  I  respect 
the  possibility  of  their  being  right;  and  1 
shall  remain  on  the  board  myself.’’ 

In  a  prepared  statement,  Kruidenier 
said  the  board  accepted  Cowles’  resigna¬ 
tion  “with  genuine  regret.  Despite  the 
differences  between  us,  the  board  has 
great  respect  for  the  leadership  John  has 
given  the  company  during  the  past  14 
years  he  has  served  as  its  chief  executive 
officer.” 

Kruidenier  said  his  appointment,  effec¬ 
tive  January  28,  will  have  no  impact  on 
the  structure,  policy  or  operation  of  the 
Register  and  Tribune  company,  where  he 
will  remain  as  chairman  and  chief  execu¬ 
tive  officer.  He  said  he  will  keep  his  home 
in  Des  Moines  and  probably  will  spend 
some  time  each  week  in  each  city. 

Cowles  Media,  like  the  Register  and 
Tribune  company,  is  owned  largely  by 
heirs  of  Gardner  Cowles  Sr.,  Kruideni- 
er’s  and  John  Cowles  Jr.’s  grandfather.  In 
addition  to  the  Minneapolis  newspaper, 
Cowles  Media  owns  the  Rapid  City  (S.D.) 
Journal;  the  Great  Falls  (Mont.)  Tribune; 


Kruidenier  Cowles 


the  South  Idaho  Press  in  Burley;  Com¬ 
munity  Publications  Co.  (Sentinel  weekly 
newspapers)  in  the  Denver  metropolitan 
area;  Information  Publishers  Inc.,  (com¬ 
mercial  printing  and  community 
directories)  in  Edna;  WDRB-tv,  an 
independent  UHF  station  in  Louisville, 
Ky.,  and  CableScope.  the  cable  televi¬ 
sion  system  in  Buffalo,  N.Y. 

In  addition  to  Kruidenier.  the  outside 
directors  include  Cowles’  sister.  Morley 
Cowles  Ballantine,  of  Durango,  Colo., 
publisher  and  editor  of  the  Durango 
Herald,  Lois  Cowles  Harrison,  of  Lake¬ 
land,  Fla.,  daughter  of  Gardner  Cowles 
and  first  cousin  of  John  and  Kruidenier; 
and  Luther  L.  Hill  Jr.,  executive 
vicepresident  of  Equitable  of  Iowa  Com¬ 
panies  in  Des  Moines  and  the  son  of  a 
former  Register  and  Tribune  publisher. 

Cowles,  Kruidenier.  Ballantine  and 
Hill  also  are  directors  of  the  Register  and 
Tribune  company. 

The  other  three  outside  directors  of  the 
Minneapolis  company  are  John  B.  Davis 
Jr.,  president  of  Macalester  College  in  St. 
Paul;  Winthrop  Knowlton,  director  of  the 
Business  and  Government  Center  and  the 
John  F.  Kennedy  School  of  Government 
at  Harvard  University;  and  Kingsley  H. 
Murphy  Jr.  of  Minneapolis,  president  of 
Northland  Stations  Inc.,  a  radio  com¬ 
pany. 

Kruidenier  outlined  his  reasons  for 
taking  on  a  job  that  he  said  would  com¬ 
plicate  his  life.  First,  he  said,  “I  felt  we 
had  a  strong  and  experienced  executive 
team  in  Des  Moines  that  could  manage 
things  without  my  full-time  presence.” 

Second,  he  noted  that  the  Register  and 
Tribune  has  “.  very  big  stake”  in  the 
Minneapolis  company — a  13.5%  interest, 
more  than  425,000  shares.  After  the  Des 
Moines  newspapers,  the  Minneapolis 
stock  represents  the  Des  Moines  com¬ 
pany’s  largest  holding,  Kruidenier  said. 
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Every  Saturday  since  1884 


The  latest  management  shake-up  in 
Minneapolis  represents  a  sharp  contrast 
to  the  scene  set  16  months  ago,  when 
Cowles  was  designated  to  become  chair¬ 
man  and  chief  executive  officer  of  both 
the  Des  Moines  and  Minneapolis  com¬ 
panies  under  a  proposed  merger  agree¬ 
ment. 

The  merger  proposal,  to  have  taken 
effect  in  March  1982.  called  for  Kruide¬ 
nier  to  be  president  of  the  combined  com¬ 
pany.  remaining  in  Des  Moines. 

In  early  1982,  Des  Moines  directors 
backed  away  from  the  merger,  and  the 
idea  collapsed,  though  neither  Kruidenier 
nor  Cowles  would  say  exactly  why. 

Kruidenier  said  there  have  been  no  re¬ 
newed  merger  talks  among  directors  of 
either  company,  despite  the  management 
change  in  Minneapolis.  He  said  the  mer¬ 
ger  idea  remains  “on  the  back  burner,” 
where  it  has  been  for  the  past  year. 

The  announcement  of  the  shakeup 
came  a  few  days  before  family  and  friends 
gathered  to  celebrate  Gardner  Cowles’ 
80th  birthday  (February  1 )  at  his  home  in 
Miami  Beach,  Fla. 

Gardner  Cowles  is  John  Cowles’  uncle. 
Among  those  attending  the  party  were 
Kruidenier,  Cowles,  Jr.,  Lois  Harrison, 
and  Morley  Ballantine. 

Ad  Bureau  studies 
NYC  office  market 

Newspaper  Advertising  Bureau,  Inc. 
has  released  a  statement  that  clarifies  a 
report  that  its  president.  Craig  Standen, 
was  “actively  looking”  for  new  office 
space  for  the  bureau’s  New  York  City 
executive  offices  (E&P,  January  29,  page 
11). 

E&P  was  informed  after  publication  of 
the  report,  which  the  bureau  called 
“clearly  misleading,”  that  Standen  is 
“merely  becoming  acquainted  with  the 
New  York  real  estate  market  and  the 
options  available  to  the  Bureau  between 
now  and  1987,  when  the  present  10-year 
lease  expires.” 

E&P  regrets  reporting  erroneously  that 
the  bureau’s  offices  were  “refurbished  at 
considerable  expense  in  the  last  three 
years.”  According  to  the  bureau’s  state¬ 
ment,  the  offices  were  repainted  at  the 
landlord’s  expense. 

Thomson  buys 

Waukesha  (Wise.)  Freeman,  owned  by 
the  Des  Moines  Register  and  Tribune  Co. 
since  1979,  was  sold  (February  1)  to 
Thomson  Newspapers,  Des  Plaines,  III. 
for  an  estimated  $9  million. 
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Nashville  entrepreneur 
named  new  UPl  chairman 


By  John  Consoli 

Len  R.  “Rob”  Small,  the  only  one  of 
four  United  Press  International  owners 
with  an  extensive  newspaper  back¬ 
ground,  has  sold  his  interest  in  the  wire 
service  and  will  be  replaced  as  board 
chairman  by  Nashville  entrepreneur  John 
Jay  Hooker. 

Also  selling  his  interest  in  UPl  was 
Cordell  Overgaard,  Small’s  lawyer,  who 
less  than  a  year  ago  introduced  Small  to 
Douglas  Ruhe  and  William  Geissler,  the 
Nashville  cable  tv  operators  ( Focus  Com¬ 
munications,  Inc.)  who  became  Small's 
partners.  The  foursome  teamed  up  to  pur¬ 
chase  UPl  from  the  E.W.  Scripps  Co. 
last  June  2. 

A  UPl  spokesman  said  Small  and  Over¬ 
gaard  both  decided  they  needed  to  spend 
more  time  with  their  other  businesses  and 
each  sold  their  interests  in  the  wire  ser¬ 
vice. 

Small  is  an  executive  with  a  family- 
owned  group  of  newspapers  based  in 
Moline,  Illinois. 

Prior  interest 

Hooker  told  E&P  he  had  been 
interested  in  acquiring  UPl  for  about 
three  years  and  had  twice  approached 
E.W.  Scripps  Co.  about  buying  the  wire 
service  before  it  was  sold  to  the  Ruhe- 
Geissler-Overgaard-Small  partnership 
last  June. 

After  UPl  was  sold.  Hooker  said  he 
found  out  that  both  he  and  Ruhe  and  Geis¬ 
sler  were  interested,  independently,  in 
acquiring  Channel  2,  an  ABC-tv  affiliate 
in  Nashville.  He  approached  Ruhe  and 
Geissler  about  three  months  ago,  he  said, 
about  a  deal  in  which  he  would  join  UPl 
and  the  trio  would  pursue  together  the 
acquisition  of  the  Nashville  tv  station. 

Ruhe  and  Geissler  agreed  to  sell  Hook¬ 
er  a  minority  portion  of  their  majority 
interest  in  UPl.  At  about  the  same  time  as 
that  arrangement  was  to  be  con¬ 
summated,  Small  and  Overgaard 
announced  they  would  be  selling  their 
interest  in  the  wire  service. 

Hooker  said  he,  Geissler  and  Ruhe 
would  divide  up  the  portion  of  ownership 
previously  owned  by  Small  and  Over¬ 
gaard. 

It  is  expected  that  this  will  give  Hooker 
between  20%  and  33%  ownership  in  UPl, 
although  that  could  not  be  confirmed. 

Hooker,  along  with  two  other  partners, 
in  1979  acquired  the  Nashville  Banner. 
He  served  as  publisher  of  that  newspaper 
for  a  little  more  than  a  year  until  he  had  a 
falling  out  with  his  partners. 

At  one  point.  Hooker  entertained  the 
idea  of  selling  the  Banner  to  Charter 
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Media,  but  his  partners,  Irby  Simpkins 
and  Brownlee  Currey,  rejected  this. 

Hooker,  who  at  the  time  had  outstand¬ 
ing  debts  with  Nashville  banks,  then 
reached  an  agreement  under  which  his 
two  partners  would  buy  out  his  one-third 
ownership  in  the  newspaper  for  $6  mil¬ 
lion.  That  deal  was  to  have  closed  in  Jan¬ 
uary,  1981 ,  the  same  day  on  which  nearly 
$2  million  in  Nashville  bank  loans  to 
Hooker  fell  due. 

The  deal  did  not  close  and  Hooker  was 
forced  to  default  on  the  bank  notes, 
according  to  reports  in  the  Nashville  Ten¬ 
nessean. 

The  matter  ignited  a  complex  legal 
battle  involving  the  three  partners  and 
three  Nashville  banks.  Currey  and  Simp¬ 
kins  contended  that  the  contract  with 
Hooker  could  not  be  carried  out  because 
the  Texas  Commerce  Bank  of  Houston, 
which  financed  their  purchase  of  the  Ban¬ 
ner  from  Gannett  Co.,  would  not  approve 
the  deal. 

Hooker  contended  that  the  Houston 
bank  approved  the  contract  providing 
certain  conditions  were  met  and  he 
alleged  that  his  partners  deliberately 
failed  to  meet  those  conditions  in  order  to 
get  out  of  the  deal. 

Hooker  sued  his  partners  and  in  late 
1981,  an  out-of-court  settlement  was 
reached.  Under  the  terms  of  that  settle¬ 
ment,  Hooker  received  $3.3  million 
immediately  and  another  $3.9  million 
over  the  next  20  years  (at  $135,000  per 
year  with  3%  interest  added  to  each  pre¬ 
vious  year’s  amount.) 

Debts  said 

A  large  percentage  of  the  $3.3  million 
went  to  pay  Hooker’s  prior  debts  and 
attorney  fees,  the  Tennessean  reported. 

Hooker,  at  the  time,  was  quoted  as  say¬ 
ing,  "For  1 1  long  years  since  the  days  of 
Minnie  Pearl  Chicken,  I  have  labored 
under  a  minimum  of  $2  million  in  debt  at 
all  times,  and  it  was  a  heavy  load  for 
which  I  have  been  thankfully  relieved.” 

Hooker  and  his  brother  had  founded  in 
1%7  Performance  Systems,  Inc.,  a  fast 
food  franchising  business  and  the  com¬ 
pany  licensed  over  2,000  franchises  in  18 
months  before  running  into  financial 
difficulty. 

Hooker,  who  is  52,  is  a  lawyer  whose 
firm  represented  the  Nashville  Tennes¬ 
sean  in  the  early  1960’s.  He  ran 
unsuccessfully  as  a  Democrat  for  Gov¬ 
ernor  of  Tennessee  in  1970  and  made  an 
unsuccessful  bid  to  win  the  Democratic 
primary  for  U.S.  Senate  in  1976. 

Hooker  served  as  chairman  of  STP 
Corporation  from  1973  to  1979  and  was 
co-founder  of  LIN  Broadcasting,  an 


John  Jay  Hooker 

operator  of  radio  and  tv  stations.  He  was 
also  involved  in  the  founding  of  Hospitals 
Corporation  of  America,  based  in  Nash¬ 
ville. 

Hooker  said  his  financial  problems  are 
behind  him,  that  all  his  debts  have  been 
paid  off  and  that  his  credit  rating  is  good. 

Hooker  said  he  first  discussed  the 
possibility  of  buying  UPl  in  1979,  when 
he  and  Carl  Eller,  then  of  Combined 
Communications,  made  a  joint  bid  to 
E.W.  Scripps  president  Edward  Estlow. 
No  sale  was  consummated  then  and  a 
year  later  Hooker  said  he  made  another 
bid  to  buy  the  wire  service,  this  time  with 
Fred  Smith  of  Federal  Express  as  his 
partner.  Again  a  deal  could  not  be 
reached. 

Hooker  said  he  is  not  ready  at  this  time 
to  disclose  where  he  obtained  his  finances 
to  buy  into  UPl,  but  said  he  plans  to  at  a 
future  date.  He  also  said  he  would  like  to 
publicly  disclose  the  financial  terms  of 
the  deal  made  between  E.W.  Scripps  and 
Ruhe-Geissler-Small-Overgaard. 

Hooker  said  he  would  have  been  com¬ 
fortable  working  in  some  capacity  at  UPl 
if  Small  and  Overgaard  had  stayed  on. 
“They  are  both  excellent  men  who  know 
the  business,”  he  said. 

Hooker  said  he  plans  to  spend  three  days 
a  week  working  out  of  UPI’s  New  York 
offices  and  spend  the  rest  of  the  time  in 
Nashville. 

“The  first  thing  on  the  agenda  is  to  turn 
the  company  around,”  he  said.  “Then  we 
will  be  looking  to  new  ventures — ways  of 
extending  our  lines  of  business.” 

The  departure  of  Small  and  Overgaard 
means  that  the  top  three  executives  at 
UPl  all  have  Nashville  connections. 

A  UPl  spokesman  said  both  Small  and 
Overgaard  were  spending  less  and  less 
time  at  UPl  because  of  the  demands  of 
their  other  jobs.  Overgaard  is  a  senior 
partner  in  the  Chicago  law  firm  of  Hop¬ 
kins  and  Sutter. 

{Continued  on  page  9) 
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Major  dailies  burned 
by  fake  help  wanted  ads 


(Continued  from  page  8) 

Small,  UPI  sources  said,  had  been  vir¬ 
tually  unseen  in  UPI’s  New  York 
headquarters  office  since  the  UPI  EDl- 
CON  meeting  in  early  October.  Part  of 
the  reason  was  because  William  Small  (no 
relation)  had  been  brought  in  as  the  new 
UPI  president  and  also  because  there  was 
a  demand  that  Small  spend  time  at  his 
family’s  10  Midwest  newspapers. 

“It  was  decided  that  UPI  ownership 
should  be  made  up  of  people  who  could 
devote  full  time  to  it  and  Rob  (Small)  and 
Cordie  (Overgaard)  could  not  do  it,”  a 
UPI  official  said. 

Cowles  station  sale 
is  approved  by  FCC 

The  Federal  Communications  Com¬ 
mission  has  approved  the  transfer  of 
license  for  KTVH-tv,  a  CBS  affiliate  at 
Hutchinson,  Kansas,  from  Cowles  Media 
Company  to  Kansas  Broadcasting  Sys¬ 
tem  for  $1 1.5  million.  The  principal  buy¬ 
ers  are  Ross  Beach  and  Robert  E. 
Schmidt.  Cowles  is  a  subsidiary  of  Min¬ 
neapolis  Star  and  Tribune  Company. 

Approval  also  was  given  for  sales  of 
four  radio  stations  owned  by  newspaper 
interests.  They  are  KOH-am  and  KNEV- 
fm  at  Reno,  Nev.  and  KBEE-am/fm  at 
Modesto,  Calif.,  from  McClatchy  News¬ 
papers  to  Price  Broadcasting  Co.  (John 
Price  of  Wichita,  Kans.)  for  $4.5  million; 
and  KARZ-am,  Phoenix,  Ariz.,  from 
Stauffer  Communications  to  Tom  Chaun- 
cey  for  $2  million. 

Capitol  Broadcasting  Company,  own¬ 
ed  by  the  Hederman  family,  applied  for 
permission  to  transfer  license  for  WJTV- 
tv  at  Jackson,  Miss,  to  the  St.  Joseph 
News-Gazette  Company  (Bradley  fami¬ 
ly)  of  St.  Joseph,  Mo.  for  $19  million. 
Blackburn  &  Co.  was  the  broker  in  the 
transaction.  The  station  was  a  CBS  out¬ 
let. 

Cowles  begins 
liquidation 

Cowles  Communication,  Inc.,  begin 
the  first  liquidating  distribution  on  assets 
of  the  company  on  January  14. 

Under  the  plan  adopted  on  November 
5, 1982,  shareholders  will  receive  for  each 
share  of  Cowles  .655  of  a  share  of  Class  A 
common  stock,  par  value  $0. 10  per  share, 
in  the  New  York  Times  Co.;  one  share  of 
common  stock,  par  value  $0. 10  per  share, 
of  Cowles  Broadcasting  Inc.,  and  $2.25  in 
cash. 

Cowles  Broadcasting,  wholly  owned 
subsidiary  of  Cowles  Communications, 
owns  and  operates  WESH-tv  in  Daytona 
Beach/Orlando,  Florida,  and  KCCl-tv, 
Des  Moines,  Iowa.  When  the  liquidation 
of  Cowles  Communications  is  completed, 
Cowles  Broadcasting  will  be  an 
independent  company. 
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“ASSEMBLERS  required  for  electrical 
control  panels.  We  will  train  10  new 
employes  required  for  expanding  busi¬ 
ness.  Top  wages,  5  day  work  week  plus 
liberal  fringe  benefits.  Apply  in  person 
Mon.-Fri.  No  phone  calls  please.  See  Mr. 
Schoenauer,  Bevco  Engineering  Inc., 
10605  Glenbrook  Ct.,  Milwaukee.” 

In  a  city  whose  unemployment  rate 
currently  exceeds  ten  percent,  the  ad 
seemed  a  potential  godsend  to  the  hun¬ 
dreds  of  people  who  read  it  in  the  Sunday 
Milwaukee  Journal  on  January  23.  For 
the  hundreds  who  reponded  to  it  the  next 
day,  it  was  a  hoax. 

The  company  existed — the  jobs  did 
not.  Nor  had  the  company  placed  the  ad. 

“It  was  cruel,”  Milwaukee  telephone 
classified  manager  Robert  A.  Schwartz 
said  last  week.  “The  people  most  dam¬ 
aged  by  it  were  the  people  most  desperate 
for  work.  It  was  a  massive  inconvenience 
for  them  and  it  lifted  their  hopes  unfairly.” 

The  ad  apparently  was  placed  by 
“somebody  who  really  knew  the  busi¬ 
ness,”  Schwartz  said,  “and  claimed  to  be 
Frank  Schoenauer,  Bevco’s  president. 
The  person  was  smooth  enough  and  clev¬ 
er  enough  that  he  got  by  us.  He  had  all  the 
answers  to  all  the  suspicious  questions.” 

The  paper  plans  to  prosecute, 
Schwartz  said,  once  it  uncovers  who 
ordered  the  ad.  A  Wisconsin  law  pro¬ 
hibits  communicating  to  a  newspaper  false 
and  unauthorized  advertisement.  The 
crime  is  punishable  by  a  $10,000  fine,  nine 
months  imprisonment,  or  both.  “We 
want  to  make  sure  that  we  punish  the 
person  who  did  this.” 

Milwaukee  is  not  the  only  city  to  be 
stung  in  the  last  few  months  by  a  pub¬ 
lished  bogus  help  wanted. 

Tulsa  Tribune  on  January  10  published 
a  help  wanted  ad  from  a  real  construction 
company.  After  publication,  the  com¬ 
pany  informed  the  Tribune  that  it  had 
neither  authorized  nor  paid  for  the 
advertisement.  More  than  100  people 
showed  up  for  the  non-existent  jobs. 
Detroit  News  reported  a  similar  incident 
on  a  small  scale  three  months  ago. 

And  at  least  one  suburban  Chicago 
paper  last  week  reportedly  got  stuck  with 
a  bogus  help  wanted  carrying  T.J.  Max’s 
name  before  the  retailer  was  able  to  send 
out  an  alert. 

The  proliferation  has  caused  the  Better 
Business  Bureaus,  consumer  protection 
agencies  and  postal  authorities  to 
increase  their  detection  and  enforcement 
efforts. 

While  help  wanted  hoaxes  are  not  new, 
they  appear  to  have  become  more  visable 
simply  because  of  the  high 


unemployment  rate  and  the  number  of 
respondents  answering  them. 

As  Schwartz  said,  “If  this  had  hap¬ 
pened  in  1979,  1  don’t  know  if  Bevco 
would  have  gotten  a  phone  call.” 

Milwaukee  classified  ad  manager 
Beverly  Klein,  also  president  of  the 
Association  of  Newspaper  Classified 
Managers,  was  in  Las  Vegas  attending 
the  International  Newspaper  Advertising 
and  Marketing  Executives  meeting  when 
the  Milwaukee  uproar  occured,  she  said 
afterwards  that  the  incident  “does  not 
represent  a  trend.  It’s  simply  magnified 
by  the  number  of  people  responding 
because  of  the  difficult  economy.  That's 
what  makes  it  so  tragic  now.” 

Chicago  Tribune,  which  got  burned  on 
a  phony  help  wanted  a  little  over  a  year 
ago,  reported  that  its  own  average  re¬ 
sponse  rate  to  blind  box  ads  in  general  has 
soared  from  30  in  1979  to  73  in  1982.  Jan¬ 
uary  brought  in  averages  of  100  responses 
per  ad,  according  to  recruitment  manager 
Jim  Roberts,  because  “a  lot  of  people 
dissatisfield  with  their  present  jobs 
thought  the  market  would  open  up  after 
the  first  of  the  year.”  The  Tribune  has 
had  to  assign  additional  part-time  people 
to  handle  the  mail  volume. 

As  for  fake  help  wanted  ads,  Roberts 
said  the  daily  offers  $5  and  a  certificate  to 
phoneroom  personnel  who  spot  them. 
“We  found  one  last  week  for  an  auto  deal¬ 
er,”  he  said,  and  we  also  weeded  out  the 
fraudulent  T.J.  Max  ad. 

Another  problem  many  classified  man¬ 
agers  are  facing  because  of  rising 
unemployment  is  the  proliferation  of 
worthless  job  information,  including 
everything  from  bogus  offers  of  job- 
information  kits,  job  lists,  employment 
counseling,  and  investment  opportuni¬ 
ties. 

David  Anderson,  classified  ad  mana¬ 
ger,  Spokane  newspapers,  said  they  have 
a  policy  which  requires  a  sample  of  any 
product,  kit,  list  or  anything  else  offered 
for  mail-order  sales  through  the  paper. 
The  ad  is  rejected  if  the  staff  does  not 
believe  the  product  to  be  worthwhile. 

Klein  said  that  her  department,  for 
example,  “simply  will  not  accept  job 
lists” — because  there’s  no  way  to  patrol 
them. 

Mike  Bradley,  Detroit  Free  Press  clas¬ 
sified  manager,  said  that  he  asks  for  a 
copy  of  “any  kind  of  job  lists  or  guide” 
before  an  ad  is  accepted.  “The  phonies  in 
the  know  this  and  we  never  hear  from 
them.  Sometimes  the  ones  we  get  are 
nothing  more  than  copies  of  the  classi¬ 
fieds  from  southwest  papers.” 
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PBS  show  on 
pro  football 
gambling  rapped 


W/UTINC 
FOR 


IN  THE  HUDDLE — Coach  George  Allen  (right)  colls  o  ploy  os  Chicago 
Tribune  executives  concur  at  a  rally  announcing  the  United  States  Football 
league  entry  will  play  a  home  opener  presented  by  Chicago  Tribune  Charities 
on  March  20  against  the  Denver  Gold.  At  left  are  Thomas  G.  Clancy,  the 
newspaper's  vicepresident  and  director  of  marketing,  and  executive  vice- 
president  and  general  manager  Thomas  P.  O'Donnell. 


Governors  take  no 
action  on  3rd  class 


By  Matthew  Crow 

Gambling  and  the  media,  media  cover¬ 
age  of  the  National  Football  League 
strike,  and  the  drug  problem  in  the  NFL, 
were  just  a  few  of  the  topics  discussed  at 
the  University  of  Nevada-Reno’s  Depart¬ 
ment  of  Journalism  Conference  (January 
24-26). 

The  second  annual  conference  ex¬ 
amined  “Ethics  of  the  Sports  Story”  and 
was  held  at  Harrah's  Reno. 

The  conference  was  sponsored  by 
UNR’s  Department  of  Journalism  and  the 
Gannett  Co.  Brought  together  to  discuss 
issues  facing  the  sports  media  were  pro¬ 
fessional  football  coaches,  sports  writers, 
and  million-dollar  athletes. 

The  most  interesting  and  at  times  the 
most  volatile  debate  began  after  the 
showing  of  BBS's  "Frontline,”  which  in¬ 
vestigated  illegal  gambling  in  the  NFL. 

The  program  linked  organized  crime 
members  to  a  number  of  N  FL  team  own¬ 
ers  and  players,  suggesting  that  a  number 
of  NFL  games  may  have  been  fixed. 

Reaction  to  the  show  from  the  panelists 
and  the  audience  was  negative.  Criticism 
ranged  from  "terrible”  to  "trash.” 

Rick  Talley,  a  columnist  for  the  Daily 
News  in  Los  Angeles,  called  the  program 
a  “piece  of  trash.” 

Talley  said  the  film  was  very  sugges¬ 
tive,  but  said  the  film  "was  Just  not  Jour¬ 
nalism.”  Talley  added  that  he  thought 
Frontline  was  probably  hoping  to  make  a 
dramatic  debut. 

All-pro  lineman  for  the  Los  Angeles 
Raiders  Gene  Upshaw  said  that  in  his 
opinion,  fixing  games  was  extremely 
hard,  if  not  impossible.  "To  fix  a  football 
game  you  have  to  be  pretty  good,”  Up¬ 
shaw  said.  "Every  player's  only  thought 
during  the  game  is  winning  it.  The  last 
thing  you're  thinking  about  when  some 
guy  is  about  to  knock  your  head  off  is  the 
point  spread.” 

Ray  Malavasi,  former  coach  of  the  Los 
Angeles  Rams  and  a  panel  member, 
labeled  the  film  “documentary  garbage. 
There  are  so  many  innuendoes  and  unreli¬ 
able  witnesses  in  that  program  it's  hard  to 
believe  any  of  it.” 

“The  film  was  not  only  an  insult  to  the 
people  watching  it .  but  also  to  players  and 
to  me  as  a  football  coach,”  Malavasi  said. 

Tom  Mechling,  a  consultant  for  the 
PBS  film,  defended  the  program  and  said 
a  Justice  Department  investigation  into 
the  film’s  allegations  would  not  surprise 
him.  Mechling,  who  shouldered  the  abuse 
with  an  amused  calm,  said,  “We  may  be 
building  up  to  one  hell  of  a  scandal  in  the 
NFL.” 

(In  a  response  to  a  question  from  Pete 


Axthelm  in  a  pre-Super  Bowl  game  inter¬ 
view  on  NBC  (January  30),  Pete  Rozelle, 
NFL  commissioner,  said  some  type  of 
action  against  Frontline  was  being  con¬ 
templated.  Rozelle  said  none  of  the 
allegations  were  new  and  that  none  of 
them  had  ever  been  substantiated.) 

The  conference  began  Tuesday  with  a 
panel  discussion  which  centered  on  the 
subject  of  what  a  sports  story  does  for  the 
audience.  Journalist  and  athlete. 

San  Diego  Padre  Steve  Garvey,  recent¬ 
ly  acquired  from  the  Los  Angeles  Dod¬ 
gers,  presented  the  athlete's  side  of  the 
story. 

As  a  MVP  in  1974,  explained  Garvey, 
he  experienced  for  the  first  time  media 
pressure.  Garvey  said  he  has  only  two 
conditions  when  being  interviewed.  “1 
want  the  words  to  be  printed  verbatim 
and  the  truth  told.” 

The  three  day  conference  was  attended 
by  approximately  300  people  on  each 
day,  with  over  40  panelists  addressing  the 
issues. 

Howard  group  buys 
Hartman  group 

Floward  Publications,  Inc.,  has  agreed 
to  purchase  the  Waterloo  (la.)  Courier 
(circ.  53, (KX))  and  Cedar  Falls  (la.)  Re¬ 
cord  (circ.  4,(K)0)  from  W.H.  Hartman 
Co. 

Robert  J.  McCoy,  Courier  president 
and  general  manager,  said  closing  is  ex¬ 
pected  in  February.  The  sale  marks  the 
end  of  same  family  ownership  of  the  pa¬ 
per  for  128  years.  McCoy  plans  to  retire 
from  active  management,  but  will  remain 
as  a  consultant  to  the  two  papers. 


A  spokeswoman  for  the  rate  commis¬ 
sion  said  (February  1)  in  Washington, 
D.C.  that  the  U.S.  Postal  Service  Board 
of  Governors  "did  not  reach  any  con¬ 
clusions”  on  the  new  third  class  rate  pro¬ 
posed  by  the  Postal  Rate  Commission. 

The  Board  of  Governors  met  in  closed 
session  on  January  31  in  San  Francisco. 

The  independent  Postal  Rate  Commis¬ 
sion  (December  23)  recommended  a  10% 
decrease  in  the  basic  cost  for  carrier- 
route,  presorted,  third  class  mail. 

The  commission  also  suggested  raising 
slightly  the  third  class  "weight  break.” 
That  would  result,  AN  PA  said,  in  users’ 
being  allowed  to  mail  heavier  third  class 
packets  and  still  take  advantage  of  lowest 
rates. 

ANPA  chairman  and  president  William 
C.  Marcil  said  in  a  letter  to  the  postal 
governors  that  the  changes  would  be 
inappropriate  because  they  are  based  on  a 
different  cost  methodology  than  that  used 
in  determining  all  other  rates.  He  said  a 
proposal  to  give  a  greater  discount  for 
third  class,  presorted  mail  "would  dis¬ 
criminate  against  second  class  mailers 
who  have  long  sought  deeper  presort  dis¬ 
counts.” 

The  governors  have  until  May  23  to 
decide  what  to  do. 

If  implemented,  marriage  mailers 
would  be  able  to  lower  their  prices  to 
preprint  advertisers  who  combine  two  or 
more  circulars  in  a  direct  mail  package. 
ANPA  said  this  would  “serve  as  a  height¬ 
ened  threat  to  newspapers’  preprint 
advertising.” 
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Foes  of  nuclear  plant 
safe  from  libel  suit 


In  an  unique  First  Amendment  case,  a 
Maine  Superior  Court  justice  ruled  that 
the  owner  of  a  nuclear  power  plant  had  no 
grounds  for  a  defamation  suit  even 
though  some  material  in  advertisements 
might  be  false. 

Justice  Donald  G.  Alexander  said  the 
Maine  Nuclear  Referendum  Committee 
was  exercising  its  right  to  carry  on  an 


unimpeded  debate  on  the  nuclear  power 
issue.  The  Maine  Yankee  Atomic  Power 
Co.  sued  the  committee  and  its  New  York 
advertising  agency,  D.M.T.  Media  Inc., 
for  $4.5  million,  alleging  defamation  in 
three  radio  ads.  The  complaint  was 
amended  to  ask  $150,000  in  damages  and 
New  Sounds  Inc.  of  New  York  was  added 
as  a  defendant. 


The  ads,  supporting  a  referendum  to 
close  the  plant,  asserted  that  the  risk  of 
contracting  leukemia  in  the  area  had  in¬ 
creased  considerably  since  operations 
there  began  a  decade  ago.  The  owner 
claimed  the  committee  knew  the  ads  were 
false,  or  didn’t  care  whether  they  were 
false. 

The  judge  said  in  his  decision  that  he 
knew  no  other  case  in  which  a  publicly 
regulated  utility  sought  damages  during  a 
political  campaign.  The  ads,  he  said,  were 
open  to  different  interpretations  and 
added,  “free  debate  during  political  cam¬ 
paigns  must  include  participation  even  by 
those  who  do  not  have  all  of  the  facts  or 
all  of  the  answers.” 


Publishing  firsts  made  in  Salt  Lake  City 


On  the  third  Sunday  in  1983,  Salt  Lake 
City  became  the  first  city  to  have  two 
separate  and  independent  Sunday  news¬ 
papers  come  out  of  the  same  production 
plant  under  a  joint  operating  agreement 
{E&P,  Jan.  22). 

It  is  also  the  only  JOA  city  to  have  two 
Saturday  morning  papers.  The  two  news¬ 
papers  publish  both  morning  papers  with 
identical  deadlines  and  simultaneous  dis¬ 
tribution. 

Since  1952  when  the  morning  5a/rLaAe 
Tribune  and  the  evening  Deseret  News 
organized  the  Newspaper  Agency  Cor¬ 
poration  to  handle  advertising,  circula¬ 
tion  and  production  of  both  Salt  Lake 
City  newspapers,  most  subscribers  to  the 
evening  newspaper  have  received  the  Tri¬ 
bune  on  Sunday  mornings. 

But  as  negotiations  got  underway  in 
mid- 1982  for  the  renewal  of  the  30-year 
contract,  Deseret  News  officials  felt  it 
was  time  Deseret  News  readers  had  their 
own  Sunday  newspaper.  In  addition,  De¬ 
seret  News  proposed  to  shift  from  even¬ 
ing  to  morning  delivery  on  Saturday. 

As  a  resulj  of  the  new  contract,  Deseret 
News  subscribers  received  the  newspa¬ 
per’s  first  Sunday  edition  in  three  decades 
on  January  16.  Prior  to  the  NAC  organ¬ 
ization,  the  Deseret  News  published 
Sunday  editions  from  1948  to  1952. 

Subscribers  to  both  the  daily  Deseret 
News  and  the  daily  and  Sunday  Tribune 
received  both  Sunday  newspapers  unless 
they  specify  otherwise. 

Both  Sunday  papers  contain  identical 
Sunday  comics  sections  and  both  carry 
Parade  magazine.  Otherwise,  editorial 
content  is  completely  different  and  inde¬ 
pendent.  The  Sunday  Deseret  News  car¬ 
ries  the  Church  News,  a  16-page  tabloid 
carrying  news  of  The  Church  of  Jesus 
Christ  of  Latter  Day  Saints,  which  owns 
the  Deseret  News. 

The  Sunday  Deseret  News  also  in¬ 
cludes  a  new  issue-oriented  Sunday 
magazine  with  the  forthcoming  week’s  tv 
log,  and  a  new  consumer-oriented  busi¬ 
ness  and  finance  section. 


Local,  national  and  international  news 
and  sports  coverage  is  expanded  with  dis¬ 
patches  from  Reuters,  New  York  Times, 
Washington  Post,  Los  Angeles  Times, 
Chicago  Tribune/Knight  Ridderand  Field 
added  to  the  paper’s  regular  news  wires. 

To  introduce  the  new  weekend  morn¬ 
ing  editions,  the  Deseret  News,  previous¬ 
ly  forbidden  by  the  agency  contract  to 
enter  into  extensive  campaigning,  launch¬ 
ed  an  extensive  multi-media  promotion 
that  included  radio  and  television  spots  as 
well  as  billboards  and  in-paper  ads.  The 
campaign  was  backed  up  by  door-to-door 
solicitors  and  telephone  crews.  In  the  Vh 
months  the  promotion/sales  campaign 
has  been  underway,  the  gap  between  the 
two  papers  has  been  reduced  by  10,000 
subscribers. 

Mechanically  the  Newspaper  Agency 


SUNDAY  DESERET  NEW£ 


First  edition 


Corp.  employs  two  crews  for  the  compos¬ 
ing,  press  and  mail  room  operations.  The 
NAC  operates  both  a  letterpress  and  an 
offset  press  with  the  two  newspapers 
alternating  presses  each  weekend.  Be 
cause  of  this  simultaneous  mechanical 
operation,  neither  newspaper  gains  an 
advantage  in  distribution. 

Wash,  weekly  loses 
sales  tax  ruling 

Washington’s  Department  of  Revenue 
ruled  that  Fishing  &  Hunting  News,  pub¬ 
lished  by  Outdoor  Empire  Publications, 
will  have  to  pay  sales  tax  on  subscriptions 
and  newsstands  copies  sold  within  the 
state  because  the  weekly  does  not  fit  its 
definition  of  a  newspaper. 

The  sales  tax  is  currently  6.7%  and  will 
rise  to  6.8%  in  June. 

Bill  Farden,  president  of  OEP  and  pub¬ 
lisher  of  Fishing  &  Hunting  News, 
estimated  his  circulation  revenues  in 
Washington,  including  30,000  sub¬ 
scriptions,  to  be  around  $1  million  per 
year.  He  said  to  cover  the  tax  he  would 
have  to  raise  his  subscription  rate  from 
$29.95  to  around  $32.  The  weekly  news¬ 
stand  price  is  750. 

Farden  noted  that  the  revenue 
department  also  wants  to  apply  its  6.7% 
use  tax  on  OEP’s  promotional  materials 
for  generating  out-of-state  circulation. 

The  Revenue  Department  reached  its 
decision  after  the  interpretation  and 
appeals  division  reviewed  Farden’s  case 
in  December  (£<feP.  Dec.  II,  1982,  p.  15). 

The  department  concluded  that  Fishing 
&  Hunting  News  was  a  special  interest 
publication  rather  than  a  newspaper 
because  it  did  not  contain  enough  “cur¬ 
rent  event  news  items  of  a  national,  state 
and  local  nature.” 

Farden  told  E&P  he  plans  to  appeal  the 
sales  tax  ruling  in  Federal  Court  on 
grounds  that  it  violates  his  civil  rights 
under  the  First  Amendment.  He  also 
intends  to  appeal  on  the  state  level. 
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SELL  THRU:  Using  classified  staff 
to  sell  ROP  ads  advanced  at  INAME 


By  Beverly  Klein  and 
Eric  Anderson 

Klein:  We’re  here  to  talk  about  classi¬ 
fied,  that  part  of  your  business  that  had  a 
phenomenal  growth  curve  between  1974 
and  1979,  fell  on  bad  times  between  1980 
and  1982,  and  that  now  shows  signs  of 
renewed  growth  in  1983. 

At  the  end  of  last  year,  classified  re¬ 
venues  exceeded  $5  billion  for  the  second 
straight  year,  and  represented  approx¬ 
imately  30%  of  your  total  advertising  re¬ 
venues,  on  the  surface  it  appears  to  be 
quite  a  success  story,  a  growth  of  140%  in 
9  years,  or  an  average  of  15%  a  year  since 
1974. 

But  as  we  all  know,  in  the  last  two  years 
rate  increases  have  obscured  significant 
downturns  in  classified  linage  caused  by 
problems  in  our  key  advertiser 


(Beverly  Klein,  classified  advertising 
manager,  Milwaukee  Journal  and  Sen¬ 
tinel,  is  president  of  Association  of  Classi¬ 
fied  Advertising  Managers.  Eric  Anderson 
is  vicepresident-classified.  Newspaper 
Advertising  Bureau,  Inc.,  N.Y.  These  are 
excerpts  from  their  presentations  at  the 
130th  International  Newpaper  Advertising 
and  Marketing  Executives  sales  conference 
in  Las  Vegas,  January  26.) 


industries  .  .  .  automobiles,  then  real 
estate  and  most  recently,  employment. 
Industries  that  account  for  80%  of  our 
classified  linage. 

Now,  in  the  first  quarter  of  1983,  classi¬ 
fied  is  still  having  its  problems,  and  we’re 
still  asking  such  questions  as  .  .  . 

.  .  .When  will  our  classified  business 
come  back? 

.  .  .  Will  our  classified  business  ever 
be  the  same? 

.  .  .  and  .  .  .  what  can  we  do  to 
help? 

Anderson:  As  far  as  a  so-called  come¬ 
back  is  concerned  ...  no  one  can 
predict  this,  and  furthermore,  any  up¬ 
swing  in  classified  will  depend  on  what 
region  you’re  talking  about,  and  what 
classification  you’re  referring  to.  Forex- 
ample,  while  a  lowering  of  interest  rates 
will  certainly  stimulate  real  estate  linage 
across  the  country,  a  major  military  con¬ 
tract  like  say,  the  MX  Missile  Program, 
may  only  stimulate  employment  linage  in 
California,  Florida,  and  Massachusetts. 

As  for  the  second  question  .  .  . 
“Will  our  classified  business  ever  be  the 
same?’’  1  don’t  think  so!  The  total  adver¬ 
tising  business  is  undergoing  major 
changes,  and  one  change  that  will  impact 
classified  is  the  concentration  of  media 
decision  making  in  the  major  classified 


advertising  industries. 

In  employment,  a  handful  of  recruit¬ 
ment  advertising  agencies  now  account 
for  as  much  as  40%  of  total  recruitment 
linage  at  some  papers.  And  for  the  next 
few  years,  the  “hi-tech”,  EDP,  nursing, 
and  engineering  employers  will  have  a 
major  impact  on  our  recruitment  linage. 

As  for  real  estate ,  the  national  franchis¬ 
ers  and  conglomerates  now  handle  almost 
30%  of  our  real  estate  linage  in  some  mar¬ 
kets,  and  this  is  expected  to  grow  in  the 
next  few  years  as  major  organizations, 
such  as  Prudential  are  expected  to  follow 
Sears  and  Merrill  Lynch  into  the  real 
estate  business.  Even  the  local  business 
will  be  dominated  more  and  more  by  the 
multi-office  independents,  that  is,  before 
the  national  organizations  buy  them  out. 

finally,  automotive.  A  publisher  of  a 
trade  publication  in  the  automotive  indus¬ 
try  recently  told  us  that  they  had  lost 
7,0(X)  dealers  in  the  last  five  years.  The 
survivors  in  this  business  will  be  the  lar¬ 
ger,  more  sophisticated  dealerships  that 
will  be  working  with  local  advertising 
agencies. 

Klein:  What  does  this  concentration  of 
decision  making  in  each  of  our  major  clas¬ 
sifications  mean  for  classified?  Well,  it 
means  that  our  sales  staffs  must  develop 
marketing  strategies  to  adapt  to  the 
changing  conditions  in  the  three  major 
classifications. 

We  need  to  continue  to  “invest”  in 
classified,  for  example  .  .  . 

1.  Your  classified  people  .  .  .are  they 
the  best?  Are  they  properly  trained,  do 
you  have  meaningful  incentive  programs 
for  them  .  .  .  and  1  mean  the  telephone 
staff  as  well  as  the  outside  staff? 

2.  Have  you  invested  in  the  sales  tools 
that  your  classified  sales  staffs  need  to  do 
a  professional  job.  As  an  example,  in  re¬ 
cruitment,  do  you  have  a  job  inventory 
for  your  market?  And  based  on  this  are 
you  targeting  the  correct  national  adver¬ 
tisers  and  their  agencies? 

3.  And  finally  .  .  .  what  about  your 
strategies.  Do  you  have  a  ‘‘target 
account”  program  for  national  and  local 
classified  advertisers?  Does  your  classi¬ 
fied  department  sell  the  entire  newspap¬ 
ers  or  just  the  classified  section? 

Let’s  talk  about  this  last  concept  .  .  . 
classified  selling  the  entire  newspaper, 
not  just  the  classified  section,  called  the 
“sell  thru”  concept.  This  is  a  concept 
whose  time  has  come.  Why? 

First,  it’s  a  more  professional  approach 
to  selling.  Determining  customer  needs, 
and  then  filling  those  needs,  whether  it  be 
“product”  advertising  in  classified, 
(Continued  on  page  13) 
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PRESENTS — Richard  C.  Ockerbloom,  (center)  executive  vicepresident, 
Boston  Globe,  presented  the  President's  Council  Award  of  Distinction  to 
Morton  Frank,  publisher  emeritus  of  Family  Weekly,  left,  and  to  Thurman  R. 
Pierce,  Jr.,  vicepresident,  J.  Walter  Thompson  Company,  right.  The  award 
was  presented  also  to  James  E.  McKearney,  Jr.,  publisher  of  the  Red 
Bank-Shrewsbury  (N.J.)  Daily  and  Sunday  Register.  The  award  is  given  for 
outstanding  service  and  dedication  to  the  association  and  for  contributions  to 
the  advancement  of  newspaper  advertising. 
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(Continued  from  page  12) 

“targeted”  or  “image”  advertising  in 
ROP. 

Secondly,  it’s  a  more  competitive 
approach.  Much  of  our  major  advertiser’s 
image  or  targeted  advertising  now  goes  to 
local  broadcast.  Classified  departments 
selling  the  newspaper  as  a  total  media  mix 
work  to  extract  some  of  these  dollars 
from  the  broadcast  budgets  of  our  adver¬ 
tisers.  Classified  salespeople  have  oppor¬ 
tunities  that  should  be  explored,  not 
turned  over  or  diverted. 

So  there  are  some  broad  reasons  why 
the  “sell  thru”  concept  should  be  active¬ 
ly  pursued  by  our  classified  departments. 
We’ll  get  back  to  more  specific  reasons 
later  on  in  our  presentation. 

Anderson:  But  first,  by  way  of  back¬ 
ground,  lets  look  at  the  results  of  a  study 
we  did  last  year  on  the  “sell  thru”  con¬ 
cept.  In  this  study,  in  which  475  classified 
managers  responded,  we  asked  specific 
questions  on  whether  they  had  adopted 
the  concept,  and  how. 

Of  the  475  classified  managers  who  re¬ 
sponded,  350  or  74%  indicated  that  their 
department  sold  advertising  in  ROP.  Of 
the  350  positive  responses,  45%  sold  just 
real  estate  or  automotive,  or  employment 
ads  in  ROP.  The  remaining  55%  sold  all 
categories  in  ROP,  including  special  sec¬ 
tions. 

In  terms  of  specific  classified  categor¬ 
ies  sold  in  ROP,  automotive  was  the  most 
popular  .  .  .  92%  of  our  respondents 
sold  automotive  ads  in  ROP,  90%  sold 
real  estate,  87%  special  sections,  and  80% 
sold  employment  ads  in  ROP. 

And  it  wasn’t  only  the  outside  classi¬ 
fied  staff  selling  into  ROP  .  .  .  75%  or 
213  classified  managers  indicated  that 
their  telephone  staff  sold  classified  ads  in 
ROP. 

To  illustrate  how  the  “sell  thru”  con¬ 
cept  is  being  implemented  by  classified 
departments  around  the  country,  here  are 
some  examples  .  .  . 

Here’s  the  promotional  piece  from 
Newsday  on  Long  Island,  using  a  base¬ 
ball  theme  for  their  combination  buy  in 
recruitment.  Their  recruitment  lineup 
includes  ...  the  Sunday  classified  re¬ 
cruitment  section  .  .  .  Monday’s  busi¬ 
ness  section  .  .  .  and,  Wednesday’s 
sports  section. 

In  Pittsburgh  they  urge  their  advertis¬ 
ers  to  win  the  recruitment  game  with  a 
Sunday/Monday  combination.  The 
sjxirts  theme  sells  Pittsburgh  as  a  fertile 
recruiting  territory  to  advertisers,  using 
the  Sunday  Press  classified  section  and 
the  Monday  Gazette  sports  section. 

Milwaukee  Journal  and  Sentinel  will 
“zero  in”  on  Blue  Chips  prospects.  Em¬ 
ployment  advertisers  are  urged  to  use  the 
“Blue  Chip”  recruitment  buy  .  .  .  Sun¬ 
day’s  Journal  classified,  a  business  sec¬ 
tion  in  ROP,  as  well  as  Monday’s  classi¬ 
fied  and  Tuesday’s  ROP  business  sec¬ 
tion. 
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In  San  Jose,  the  Mercury  News  pro¬ 
vides  “first  aid”  to  recruiters  in  the 
health  and  science  field.  The  “treat¬ 
ment”  is  a  combination  buy  ...  the 
Sunday  classified,  the  Monday  business 
section,  and  a  50%  discount  in  Tuesday’s 
“Health  &  Science”  section. 

Finally,  in  Los  Angeles,  the  Daily 
News’  classified  department  placed  near¬ 
ly  1  million  lines  of  classified  ads  in  ROP 
during  1982.  About  80%  of  this  total  was 
in  real  estate  and  automotive. 

So,  where  does  all  this  leave  us? 

It  leaves  us  with  a  remarkable  opportu¬ 
nity  to  develop  and  expand  this  revenue- 
producing  concept. 

Let’s  list  some  of  the  advantages  of  the 
“sell  thru”  for  your  classified  operations. 
Briefly,  these  are  the  major  advantages. 

1 .  By  selling  into  ROP  you  can  sell  via  a 
combination  rate.  The  result:  more  linage 
and  revenue. 

2.  You  sell  your  advertisers  a  more  pro¬ 
fessional  package  .  .  .  “targeting”  the 
advertisers’  customers. 

3.  Through  image  or  target  advertising 
you  can  eat  into  the  broadcast  competi¬ 
tion. 

4.  It  meets  the  needs  of  your  advertis¬ 
ers  for  targeted,  image  and  product 
advertising. 

5.  To  adopt  the  concept  will  require 


time  and  investment  .  .  .  training,  pro¬ 
motion,  etc. 

6.  Finally,  your  salespeople  can  handle 
advertisers  in  a  professional,  more  effi¬ 
cient  manner. 

Klein:  We  should  warn  you  of  the  argu¬ 
ments  against  “sell  thru.”  The  first  argu¬ 
ment  always  is  .  .  .  You’ll  “fragment” 
the  classified  section.  That  is,  readers  are 
used  to  looking  for  new  car  ads  in  one 
place,  employment  ads  in  another,  and  so 
forth. 

The  second  is  .  .  .  nobody  will  read  a 
real  estate  ad  in  the  business  section,  or  a 
car  ad  in  sports. 

The  third  ...  by  having  both  a  dis¬ 
play  and  a  classified  salesperson  call  on, 
say,  an  auto  dealer,  we’ll  extract  more 
advertising  from  the  dealer.  And  so  on. 

The  fact  is:  Our  classified  advertisers 
are  going  elsewhere!  They’re  buying 
radio,  tv,  direct  mail,  shoppers,  maga¬ 
zines,  etc.  If  they  need  or  want  an  addi¬ 
tional  audience  for  image  .  .  .  let’s  give 
them  a  media  mix  in  our  own  paper!  With 
additional  coverage,  i.e..  combo  buys. 

So,  our  conclusion  is  that  selling  classi¬ 
fied  ads  in  ROP,  supplemental  to  the 
“product”  ads  in  classified,  will  not  have 
damaging  effects  on  the  classified  read¬ 
ers.  If  anything,  our  research  shows  a 
positive  effect  on  readership  of  the  main 
section. 


AT  INAME — Sonja  Larsen,  vicepresident/advertising,  Target  Stores,  Inc., 
Minneapolis,  addressed  the  INAME  Sales  Conference,  in  Las  Vegas,  on 
January  25,  the  5th  anniversary  of  the  chain  of  discount  stores.  In  introducing 
her,  Jim  Hollis,  Newspaper  Advertising  Bureau,  said  Target's  ads  are  the 
"best  print  advertising  run  today.  It  is  a  measure  of  rotogravure  in  America." 
Larsen  said  the  200  stores  "depend  on  newspapers  as  our  major  medium." 
She  said  it  would  help  if  dailies  would  standardize  their  rate  cards  and 
invoices,  provide  zip  code  breakdown  of  circulation,  and  offer  a  common 
breakpoint  for  discounts.  From  left,  newly  elected  INAME  second  vicepresi¬ 
dent  Robert  C.  Momsen,  vicepresident/marketing,  St.  Paul  Pioneer  Press  and 
Dispatch;  Edward  Harrell,  newly  elected  chairman  of  the  INAME  Retail 
Advertising  Relations  Committee  and  assistant  general  manager,  Pittsburgh 
Post  and  Press  Gazette;  and  Leo  Kubiet,  newly  elected  INAME  president  and 
advertising  director,  St.  Petersburgh  Times  and  Evening  Independent. 
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Retailer  wants  better 
ROP  ad  discounts 


The  advertising  director  of  Silo’s,  a 
leading  retailer  of  home  appliances  and 
electronics,  called  on  newspapers  to  offer 
advertisers  “more  incentives”  to  in¬ 
crease  their  use  of  ROP  linage. 

Silo  operates  58  stores  in  13  states  and 
plans  to  open  more  stores  in  new  regions. 
The  chain  is  located  in  Philadelphia. 

“We’re  partners,”  Michael  O’Hara 
told  the  Philadelphia  Chapter  of  the 
National  Advertising  Sales  Association. 
“Come  up  wtih  more  efficient  ways  for  us 
to  get  the  lines  back  into  newspapers.” 

O’Hara’s  suggestions  for  encouraging 


those  people  (retailers)  out  of  broad¬ 
cast.” 

O’Hara  noted  that  several  newspapers 
in  which  he  advertises  will  give  a  retailer 
running  one  million  lines  of  inserts  a  siz¬ 
able  discount  for  placing  a  ROP  ad  but 
will  not  give  a  user  of  one  million  lines  of 
ROP  a  discount  for  an  insert. 

“Is  that  fair?”  he  asked. 

O’Hara  also  suggested  that  newspa¬ 
pers  do  more  selling  against  tv  rather  than 
against  each  other. 

“Half  the  local  advertisers  out  there 
are  on  tv  because  they  want  to  see  them- 


Though  he  uses  tv  and  radio  as  “sup¬ 
port”  media,  O’Hara  said  newspapers 
“are  the  lifeblood  of  retailing.  Any  retail¬ 
er  who  doesn’t  admit  that  is  kidding  him¬ 
self.” 

To  prove  his  point,  O’Hara  cited  a 
study  for  Silo’s  by  the  Wharton  School  of 
Commerce  and  Finance  of  the  University 
of  Pennsylvania  which  found  42%  of  the 
customers  coming  into  Silo’s  stores  were 
there  because  of  a  newspaper  ad.  The 
study  found  only  1%  to  10%  were  coming 
into  Silo’s  stores  because  of  broadcast 
ads. 

“People  come  in  because  of  newspa¬ 
pers,”  he  said. 

One  of  the  reasons  why  Silo’s  cannot 
use  much  tv,  O’Hara  said,  is  the  ads  lose 
their  credibility  because  of  the  need  for 
repetition.  Marriage  mail  poses  a  similar 
problem.  O’Hara  said  he  prefers  to  mail 
to  the  same  household  no  more  than  twice 


retailers  to  use  newspapers  include  “re¬ 
peat  discounts”  for  running  the  same  ad 
an  extra  day,  camera  ready  discounts  to 
stores  preparing  their  own  ads,  better 
positioning,  and  giving  high  volume  ROP 
advertisers  incentives  “to  run  an  extra 
insert.” 

“People  do  not  read  the  newspaper  for 
editorial.  They  read  them  for  ads,” 
O’Hara  said.  “Open  up  the  front  page  of  a 
section  by  half  a  page — maybe  even  a  full 
page.  Free  up  the  positions  in  order  to  get 

Ad  executives  win 
Family  Weekly  awards 

The  1982  newspaper  winners  of  the 
Family  Weekly  Tie-In  Retail  Incentive 
Program  (T.R.I.P.)  awards  were 
announced  at  the  publication’s  reception 
during  the  INAME  convention  in  Las 
Vegas. 

T.R.I.P.  is  Family  Weekly’s  ongoing 
program  to  encourage  sales  of  tie-in  local 
advertising  in  the  newspapers  carrying 
the  Sunday  or  weekend  magazine. 

Prizes  are  awarded  each  year  to  news¬ 
papers  showing  the  best  overall  perform¬ 
ance  in  tie-in  sales  and  best  regional  per¬ 
formance  in  each  of  three  geographical 
areas. 

On  hand  to  present  and  accept  the 
awards  were: 

Seated  left  to  right,  Dorothy  Soule, 
Laramie  (Wyo.)  Daily  Boomerang;  Don¬ 
na  Gentile,  merchandising  manager. 
Family  Weekly;  Starla  Harper  of  the  top 
winning  newspaper,  the  Gallup  (N.M.) 
Independent. 

Standing,  left  to  right:  Jim  Baher, 
newspaper  relations  manager.  Family 
Weekly;  Jack  Azman,  Joliet  (Ill.)  Herald 
News;  Lee  Ellis,  vicepresident  and  direc¬ 
tor  of  newspaper  relations.  Family  Week¬ 
ly,  who  accepted  an  award  for  the  Rapid 
City  (S.D.)  Journal;  Family  Weekly  pres¬ 
ident  and  publisher  Patrick  Linskey; 
Joseph  Wise,  newspaper  relations  mana¬ 
ger,  Family  Weekly;  Howard  Rockafel- 
low  of  the  Odessa  (Tex.)  American, 
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selves,”  he  said.  “They’re  not  selling 
efficiently.  Sell  against  fragmented  tv. 
Sell  against  marriage  mail.” 

In  describing  his  own  use  of  newspa¬ 
pers,  O’Hara  said  he  primarily  advertises 
in  full  color  ROP.  He  said  Silo’s  20  stores 
in  the  Philadelphia  area  advertise  four  to 
five  times  a  week.  O’Hara  said  he  prefers 
to  run  five  column  ads  on  a  six  column 
format  rather  than  a  full  page  because  the 
ad  “looks  as  good  as  a  full  page”  but 
saves  the  cost  of  one  column. 


second-ranking  winner;  Richard  Sekella, 
Warren  (Oh.)  Tribune  Chronicle;  and 
Ron  Selvaggio,  newspaper  relations  man¬ 
ager,  Family  Weekly  who  accepted  an 
award  for  the  Morristown  (Tenn.)  Citizen 
Tribune.  Another  winner  not  represented 
here  was  the  Bedford  (Ind.) Times- Mail. 

New  headquarters 

U.S.  Suburban  , Press,  Inc.,  national 
newspaper  representatives,  relocated 
corporate  headquarters,  January  7,  to  929 
North  Plum  Grove  Road,  Schaumburg, 
Ill. 


every  six  months. 

“Newspaper  ads  keep  their  credibil¬ 
ity,”  he  said.  “People  don’t  see  a  news¬ 
paper  ad  unless  they’re  in  the  market  for 
it’s  advertising.” 

Though  O’Hara  believes  it’s  advertis¬ 
ing  that  make  people  read  newspapers,  he 
is  not  in  favor  of  giving  papers  away  for 
free  in  order  to  build  readership. 

“The  fact  that  people  pay  to  subscribe 
to  a  newspaper  is  what  gives  it  value,”  he 
stated. 


Moving  to  Atlanta 

New  York  Times  Regional  Newspaper 
Group  will  move  its  offices  to  Atlanta. 
Ga.  on  June  1.  The  group,  which  serves 
the  30  Southern  papers  owned  by  the 
New  York  Times  Co.,  will  be  located  in 
the  Monarch  Plaza  Office  Building.  Six¬ 
teen  persons  will  be  involved  in  the  move 
from  Lakeland,  Fla.  to  Atlanta. 

Mencken  home 

The  brick  row  house  of  H.L.  Mencken 
in  Baltimore,  Md.  will  be  turned  over  to 
the  city  and  restored  as  a  museum. 
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Close  your  ejvs 

Nowhave  . 
smoewie  read 
diistoyou. 

Ifou  are  blind.  A  student.  Facing  four  years  of  college.  With 
about  thirty- two  textbooks  to  read.  Plus  fifty  supplemental  texts. 

How  are  you  going  to  manage? 

With  Recording  for  the  Blind.  Since  1951,  we've  helped  over 
60,000  blind,  perceptually  and  physically  handicapped  students 
get  through  school.  By  sending  them  recordings  of  the  books 
tnev  need  to  read.  Free. 


Recording  for  the  Blind  is  non¬ 
profit,  and  supported  by  volun¬ 
teers  and  contributions  from 
people  like  you  who  can  imagine 
what  it's  like  to  be  blind. 

Your  tax-deductible  donation 
will  help  our  students  meet  their 
educational  goals.  We'd  all  be 
grateful. 

If  you  want  to  know  more 
about  us,  write:  4 

Station  E 

Recording  for  the  ^ 

Blind,  Inc.  ^ 

215  East  58th  Street 
New  York,  New  York  10022 
(212)  751-0860 
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Recordiim  iw*  dieBliiid,Iiic. 

AN  EDUCATIONAL  LIFELINE.  ^ 


Staff  promotions  at  the  Cincinnati  En¬ 
quirer  include: 

James  B.  Smith,  assistant  suburban 
editor,  and  David  D.  Lowery,  assistant 
city  editor,  to  deputy  metro  editors. 

Other  promotions  in  the  metro 
department  include  John  W.  Bryan, 
copy  editor,  to  assistant  metro  editor; 
Randall  Allen,  Kentucky  Enquirer 
reporter,  to  Kentucky  bureau  chief;  Mar¬ 
tin  Hogan  Jr.,  rewrite,  to  assistant  metro 
editor;  and  Marilyn  Dillon,  reporter, 
to  assistant  metro  editor. 

Assistant  city  editors  and  assistant  sub¬ 
urban  editors  assuming  new  responsibilit¬ 
ies  as  assistant  metro  editors  are  James 
B.  Parks  Jr.,  Janet  L.  Cordaro, 
Richard  J.  Benson,  and  Timothy  M. 
Yonder  Brink. 

In  the  features  department,  editors 
assuming  assistant  feature  editor  posts 
are  James  C.  Knippenberg,  Ann  E. 
Hicks,  Sharon  L.  Peters,  and  Kerry 
J.  Klumpe. 

Two  promotions  at  the  news  desk 
include  Neena  A.  Pellegrini,  assistant 
news  editor,  and  Philip  C.  Fisher,  wire 
editor. 

In  sports,  Greg  Noble  and  Bill 
Thompson  were  promoted  to  assistant 
sports  editors. 

*  ♦ 

Arthur  Temple  is  retiring  as 
vicechairman  of  Time  Inc.  but  will  remain 
on  the  board  of  directors.  He  also  has 
stepped  down  as  chairman  of  Temple- 
Eastex,  Inc.,  and  similarly,  will  retain  a 
directorship  on  the  wholly  owned  sub¬ 
sidiary  of  Time  Inc.  Temple  will  continue 
on  the  boards  of  several  Time  Inc.  sub¬ 
sidiaries. 

Adding  the  title  of  chairman  of  Temple- 
Eastex  is  Joe  C.  Denman  Jr.,  currently 
president  and  chief  exective  officer. 


PROMOTION — Evelyn  Leopold,  edi¬ 
tor  general  news  of  Reuters  North  Amer¬ 
ica,  has  been  appointed  to  the  new 
position  of  associate  editor  responsible 
for  monitoring  the  quality  of  the  organi¬ 
zation's  editorial  services  worldwide.  She 
will  be  based  in  New  York  but  will  travel 
to  major  news  centers  around  the  world 
and  report  to  Michael  Reupke,  Reuter's 
editor-in-chief,  in  London. 

A  native  New  Yorker,  Leopold  began 
her  journalism  career  in  1 964  at  The  Rec¬ 
ord,  Hackensack,  N.J.  She  joined  Reuters 
in  London  in  1968  and  was  a  correspon¬ 
dent  in  Bonn,  West  Germany,  before 
moving  to  the  New  York  office  in  1974. 
She  became  head  of  the  general  news 
department  for  North  America  in  1 979. 


James  T.  Elsberry  was  appointed 
director  of  sales  and  marketing  of  the 
Natchez  (Miss.)  Democrat  and  a 
vicepresident  of  Natchez  Newspapers 
Inc. 
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'NON -READERSHIP  STUDY’ 

{THROUGH  SAMPUNGj 

A  Study  that  provldAM  you  with  tnlormatlon  from  tho  NON 
READER'S  point  of  view,  of  whet  you  need  to  do  to  gel  the  non- 
subscriber  on  your  cIrcUsllon  route  list. 


THE  JONES  BOYS  STUDY  DOESN'T  STOP  THERE !  I 
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LOOK  AT  ALL  THAT  YOU  GET  FOR  YOUR  MONEY  I  I 
2)500  New  Subscribers  end-- 
The  reasons  why  the  others  do  not  went  your 
newspaper  ell  categorized  by  egs.  Income, 
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For  a  small  aditlonal  lee  we  will  provide  you  with  e  complete  subscriber  and 
non-suhscfiber  Hat  ol  ellher  your  newspaper,  your  compelllors',or  both. 

THIS  IS  A  TURNKEY  PROGRAM 
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NEWSPEOPLE 


The  Edmonton  (Alta.)  Sun  has 
appointed  Paul  Stanway  associate  edi¬ 
tor  and  Randy  McDonald,  managing 
editor. 

Stanway,  who  joined  the  paper  when  it 
began  in  1978,  was  formerly  managing 
editor  and  now  is  in  charge  of  the  editorial 
and  opinion  pages.  He  has  worked  for 
several  British  newspapers  and  before 
moving  to  Edmonton  was  with  the  Win¬ 
nipeg  Free  Press. 

McDonald,  with  the  Sun  for  more  than 
two  years,  moved  from  the  Oshawa 
(Ont.)  Times.  He  formerly  was  assistant 
managing  editor  and  now  will  be  in  con¬ 
trol  of  day  to  day  operation  of  the  Sun.  He 
previously  worked  on  papers  in  British 
Columbia  and  Ontario. 

♦  *  ♦ 

John  R.  Werner,  formerly  director  of 
research  and  development  for  the  New 
York  Times,  was  appointed  director  of 
research  operations  and  product 
development  for  Publisher  Services 
International,  Washington,  D.C.,  the 
computer  typesetting  subsidiary  of  U.S. 
News  and  World  Report.  At  the  Times  he 
was  in  charge  of  assessing  how  new  tech¬ 
nology  could  be  applied  to  copy  prepara¬ 
tion  and  production  processes  of  the 
paper  and  its  affiliates.  He  had  been  with 
the  Times  since  1962  in  various  produc¬ 
tion  posts. 

ak  4c  * 

John  F.  Hoffman  will  become  retail 
advertising  manager  of  the  Bloomington 
(III.)  Daily  Pantagraph  effective 
February  14.  For  the  past  20  years  Hoff¬ 
man  held  advertising  posts  at  the  Kokomo 
(Ind.)  Tribune.  Since  1975  he  has  been 
director  of  advertising  and  is  currently 
president  of  the  Indiana  Newspaper 
Advertising  Executive  Association.  He 
fills  the  Pantagraph  vacancy  created  by 
resignation  of  Gerald  Raber. 

4c  4(  4c 

David  Rosenthal  was  named  manag¬ 
ing  editor  of  Rolling  Stone  Magazine, 
replacing  Terry  McDonell,  who  has 
left  to  pursue  other  interests.  Prior  to 
joining  the  magazine  in  March  of  1981  as 
assistant  managing  editor,  Rosenthal  had 
been  executive  editor  at  New  York 
Magazine  and  earlier  was  a  reporter  and 
editor  for  the  New  York  Post.  He  has 
written  on  politics  and  entertainment  for 
a  variety  of  publications. 

McDonell  founded  Rocky  Mountain 
Magazine  in  Denver  and  also  edited  San 
Francisco  and  Outside  magazines.  His 
first  novel,  “California  Bloodstock,” 
was  published  in  1980.  He  interrupted 
work  on  a  second  book  to  assume  the 
managing  editor  position  at  Rolling  Stone 
in  late  1980. 
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N  THE  NEWS 


dited  by  LENORA  WILLIAMSON 


Donald  D.  Kummerfeld,  president 
of  News  America  Publishing  Inc.,  was 
elected  to  the  board  of  directors  of  Sun 
Chemical  Corporation.  Kummerfeld  has 
been  with  News  America  Publishing 
since  1978,  when  he  joined  as  president 
and  chief  operating  officer.  News  Amer¬ 
ica  publications  include  the  New  York 
Post,  Boston  Herald,  New  York 
magazine.  Village  Voice,  and  newspa¬ 
pers  in  San  Antonio  and  Houston. 

Kummerfeld  earlier  was  director  of 
the  Financial  Control  Board  for  New 
York  City  and  was  budget  director  of  the 
city  and  first  deputy  mayor  in  final 
months  of  the  Beame  Administration. 
Previously  he  had  been  with  the  First 
Boston  Corporation  and  the  U.S.  Office 
of  Management  and  Budget  where  he  was 
responsible  for  housing  and  credit  pro¬ 
grams. 


Joining  the  editorial  staff  of  the  Orlan¬ 
do  Sentinel  are  Victoria  Vaughn,  as 
business  reporter,  and  Deborah  Burs- 
TION-Wade,  as  reporter. 

Vaughn  was  formerly  a  business  repor¬ 
ter  for  the  San  Antonio  Express-News 
and  assistant  editor  of  the  Texas  Observer 
magazine  in  Austin. 

Burstion-Wade  is  a  former  reporter  for 
the  St.  Petersburg  Times  and  a  copy  edi¬ 
tor  for  the  Dayton  (Ohio)  Journal  Herald 
and  also  was  a  reporter  for  the  Boca 
Raton  News  and  the  Broward  Times  in 
Florida. 


Kummerfeld 


Stanford  Lipsey,  vicechairman  of 
the  Buffalo  News,  will  become  its  presi¬ 
dent  and  publisher  effective  July  1.  He 
will  be  the  sixth  publisher  in  the  102-year 
history  of  the  newspaper. 

Henry  Z.  Urban,  president  and  pub¬ 
lisher  of  the  News,  will  retire  on  that  date, 
completing  30  years  with  the  News,  the 
last  nine  in  his  present  position.  Urban 
will  remain  on  the  board  of  directors  of 
the  Buffalo  Evening  News,  Inc. 

Lipsey  earlier  in  his  career  was  presi¬ 
dent  and  publisher  of  the  Sun  Newspapers 
in  Omaha,  and  previously  served  as 
editor  of  the  Sun  and  was  its  owner  when 
it  was  sold  to  Berkshire  Hathaway,  Inc. 
in  1%9.  Warren  Buffett  is  chairman  of 
the  board  of  Berkshire  Hathaway  and 
controlling  shareholder  of  Blue  Chip 
Stamps,  parent  company  of  the  News.  In 
May  of  1980,  Lipsey  was  named 
vicepresident  of  media  operations  for 
Blue  Chip  Stamps  and  in  January  of  1 98 1 , 
vicechairman  and  chief  operating  officer 
of  the  News. 


Ralph  Wilkinson  has  been  named 
research  manager  of  the  Detroit  News. 
Under  a  restructuring  of  the  marketing 
services  area,  Wilkinson  heads  an  auto¬ 
nomous  research  department  and  reports 
to  Richard  J.  McClennen,  vicepresi¬ 
dent  and  marketing  director.  Wilkinson 
has  worked  more  than  20  years  in  the 
research  field  and  was  with  eastern  news¬ 
papers  prior  to  joining  the  News. 


Jeffrey  L.  Katz  has  moved  from  the 
Little  Rock,  Arkansas,  bureau  of  the 
Memphis  Commercial  Appeal  to  staff 
editorial  writer.  Guy  Reel  of  the 
Columbus,  Miss. ,  bureau  was  transferred 
to  the  Little  Rock  post. 

Joining  the  staff  in  Columbus  is 
Roland  Wilkerson,  a  December,  1982 
graduate  of  Michigan  State  University. 


Tom  Krazit  was  appointed  chief  Hart¬ 
ford  correspondent  at  Connecticut  News¬ 
papers,  Inc.,  publishers  of  the  Stamford 
Advocate  and  Greenwich  Time.  He  was 
assistant  metropolitan  editor  of  the  Advo¬ 
cate  and  earlier,  suburban  editor. 
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Donald  L.  Hollomon  was  promoted 
to  circulation  director  of  the  Columbus 
(Ga.)  Ledger-Enquirer  Newspapers.  He 
most  recently  was  circulation  manager. 
Hollomon  succeeds  Jim  Currow,  who 
took  a  similar  position  with  Fort  Wayne 
(Ind.)  Newspapers  Inc.  The  Columbus 
and  Fort  Wayne  papers  are  owned  by 
Knight-Ridder. 


Andrew  Ruckman,  managing  editor 
of  the  Oberlin  (Ohio)  News-Tribune  for  22 
years,  moved  to  copy  editor  of  the  Elyria 
(Ohio)  Chronicle-Telegram. 

Ken  Zuercher  joined  the  staff  of  the 
News-Tribune  as  news  editor. 


Joseph  V.  Ascioti  was  named  assis¬ 
tant  national  advertising  manager  of 
Springfield  (Mass.)  Newspapers.  A  30- 
year  employee  of  the  newspapers, 
Ascioti  was  an  account  executive  before 
being  named  to  the  new  post.  He  pre¬ 
viously  worked  in  several  other 
departments. 


KEEP  FAITH 
WITH  YOUR 
READERS 
WHO  HAVE 
KEPT  THHRS 


Advertising  staff  changes  at  the  New 
York  Times  include: 

Roger  Brown,  to  manager  for  corpo¬ 
rate  and  financial  advertising  from 
advertising  manager  for  package  goods. 

Barbara  Litrell,  former  manager 
for  education  and  real  estate  advertising, 
to  manager  for  package  goods. 

John  Rawson,  former  advertising 
manager  for  the  corporate  and  financial 
category,  to  manager  for  education  and 
real  estate  advertising. 

Charles  Coyle,  manager  for  auto¬ 
motive  and  oil  companies  advertising,  to 
advertising  manager  for  department 
stores,  apparel  specialty  and  manufactur¬ 
ers  and  cosmetics,  replacing  Jack 
Lucey,  who  assumes  Coyle’s  former 
post. 


Subscribe  to 
Religious  News  Service 
At  least  41  percent  of  your 
readers  will  attend  church  or 
synagogue  this  week.  Religion  is 
a  major  force  in  American  life. 
That’s  why  papers  of  all  sizes, 
from  the  Reading  Times  to  The 
New  York  Times,  buy  RNS. 

RNS  covers  church  and  temple 
like  city  hall.  Get  the  daily  report 
or  the  weekly  summary  by  first 
class  mail  or  Associated  Press 
Data  Feature  Wire.  Phone 
212/688-7094  or  write  today  A 
for  details  of  good  faith 
trial  offer. 

Religious  Neics  Service 


43  West  57th  Street  •  New  York,  NY  10019 
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Notes  on  people 

Pulitzer  prize  jurors  to  meet  in  March 


Fifty-five  editors  will  serve  as  Pulitzer 
Prize  nominating  jurors  and  pass  initial 
judgment  on  entries  for  the  Pulitzer  Prize 
awards  in  journalism  for  the  calendar 
year  of  1982. 

President  Michael  I.  Sovern  of  Colum¬ 
bia  University  announced  the  appoint¬ 
ments  for  jurors  who  will  assemble  in 
March  to  begin  the  judging  process.  They 
will  be  assigned  to  work  in  one  of  the  12 
Pulitzer  journalism  categories.  Jurors  are 
advised  that  their  reports  are  for  the 
information  and  advice  of  the  Pulitzer 
Prize  board,  which  is  charged  under  the 
will  of  Joseph  Pulitzer  with  responsibility 
to  select,  accept,  substitute  or  reject  the 
reports. 

The  jurors  are: 

Gloria  Brown  Anderson,  president. 
Today  Enterprises,  Ijic.,  Miami,  Fla. 

Ed  Breen,  city  editor,  Marion  (Ind.) 
Chronicle-Tribune. 

William  R.  Burleigh,  editor,  Cincinnati 
Post. 

Earl  Caldwell,  columnist.  New  York 
Daily  News. 

Earl  Calloway,  associate  editor  for  fine 
arts,  Chicago  Defender. 

George  Chaplin,  editor-in-chief,  Hon¬ 
olulu  Advertiser. 

Milton  Coleman,  city  editor,  Washing¬ 
ton  Post. 

George  J.  Cotliar,  managing  editor, 
Los  Angeles  Times. 

Joe  Davidson,  managing  editor. 
National  Leader,  Philadelphia,  Pa. 

Grant  Dillman,  vicepresident  and 
Washington  manager.  United  Press 
International. 

Mary  Anne  Dolan,  editor,  Los  Angeles 
Herald  Examiner. 

Gregory  E.  Favre,  managing  editor, 
Chicago  Sun-Times. 

Albert  E.  Fitzpatrick,  assistant  editor, 
Akron  Beacon  Journal. 

James  P.  Ganpon,  editor,  Des  Moines 
Register. 

Loren  Ghiglione,  editor  and  publisher, 
Southbridge  (Mass.)  News. 

William  E.  Giles,  editor  and  vicepresi¬ 
dent,  Detroit  News. 

Ellen  Goodman,  columnist,  Boston 
Globe. 

Alf  Goodykoontz,  executive  editor, 
Richmond  Times-Dispatch  and  Rich¬ 
mond  News  Leader. 

Donald  W.  Gormley,  general  manager, 
Spokesman-Review  and  Spokane 
(Wash.)  Chronicle. 

Edwin  Guthman,  editor,  Philadelphia 
Inquirer. 

Charles  McC.  Hauser,  vicepresident 
and  executive  editor.  Providence  (R.I.) 
Journal-Bulletin . 


David  V.  Hawpe,  managing  editor, 
Louisville  Courier-Journal. 

Robert  P.  Hey,  managing  editor,  fea¬ 
tures,  Christian  Science  Monitor. 

Argentina  S.  Hills,  president  and  pub¬ 
lisher,  El  Mundo,  San  Juan. 

John  Hohenberg,  professor  of  journal¬ 
ism,  University  of  Miami,  Coral  Gables, 
Fla. 

William  H.  Hornby,  vicepresident  and 
editor,  Denver  Post. 

Jenk  Jones  Jr.,  executive  editor,  Tulsa 
(Okla.)  Tribune. 

Thomas  J.  Kelly,  director  of 
photography,  Pottstown  (Pa.)  Mercury. 

Michael  Kidder,  managing  editor,  Sac¬ 
ramento  Bee. 

James  B.  King,  editor  and  vicepresi¬ 
dent,  news  and  editorial,  Seattle  Times. 

James  Lawrence,  assistant  editor, 
editorial  page,  St.  Louis  Post-Dispatch. 

Kuyk  Logan,  managing  editor,  Hous¬ 
ton  Post. 

Jonathan  Marshall,  editor  and  pub¬ 
lisher,  Scottsdale  (Ariz.)  Daily  Progress. 

Marcia  McQuern,  city  editor,  San 
Diego  Union. 

Ted  M.  Natt,  editor  and  publisher, 
Longview  (Wash.)  Daily  News. 

Herman  J.  Obermayer,  editor- 
publisher,  Northern  Virginia  Sun, 
Arlington. 

Laurence  G.  O’Donnell,  managing  edi¬ 
tor,  Wall  Street  Journal. 

David  B.  Offer,  managing  editor.  La 
Crosse  (Wise.)  Tribune. 

Burl  Osborne,  vicepresident  and  exec¬ 
utive  editor,  Dallas  Morning  News. 

Les  Payne,  national  editor,  Newsday, 
Long  Island. 

James  O.  Powell,  editorial  page  editor, 
Arkansas  Gazette,  Little  Rock. 

Arnold  Rosenfeld,  editor,  Dayton 
(Ohio)  Daily  News  and  Journal  Herald. 

Charles  S.  Rowe,  editor,  Free-Lance 
Star,  Fredericksburg,  Va. 

Walter  Rugaber,  president  and  pub¬ 
lisher,  Roanoke  (Va.)  Times  &  World- 
News. 

David  Schneiderman,  editor-in-chief. 
Village  Voice,  New  York  City. 

Eileen  Shanahan,  senior  assistant  man¬ 
aging  editor,  Pittsburgh  Post-Gazette. 

Jean  Alice  Small,  editor  and  publisher, 
Kankakee  (Ill.)  Daily  Journal. 

James  D.  Squires,  executive  vicepresi¬ 
dent  and  editor,  Chicago  Tribune. 

Robert  M.  Stiff,  editor,  St.  Petersburg 
(Fla.)  Evening  Independent. 

John  Strohmeyer,  editor  and  vicepresi¬ 
dent,  Bethlehem  (Pa.)  Globe-Times. 

Wick  Temple,  managing  editor.  The 
Associated  Press. 


Seymour  Topping,  managing  editor. 
New  York  Times. 

Gilbert  L.  Watson  III,  assistant  manag¬ 
ing  editor,  Sunday  features,  Baltimore 
Sun. 

Robert  H.  Wills,  editor  and  senior 
vicepresident,  Milwaukee  Sentinel. 

Frank  Wright,  managing  editor,  news, 
Minneapolis  Star  and  Tribune. 

W.R.  Hearst  Jr.  feted 

William  Randolph  Hearst  Jr.,  editor-in- 
chief  of  Hearst  Newspapers  and  chair¬ 
man  of  the  executive  committee  of  the 
board  of  directors,  was  honored  on  his 
75th  birthday  January  27  by  friends  and 
associates  from  the  corporation.  A  num¬ 
ber  of  family  members  flew  in  from 
around  the  country  to  attend  the  dinner  at 
the  Colony  Club  in  New  York  City. 

Chandler  wedding  set 

The  approaching  marriage  of  Michael 
Otis  Chandler,  son  Mr.  and  Mrs.  Otis 
Chandler  of  Los  Angeles,  has  been 
announced.  His  bride  to  be  is  Annette 
Cherie  Mackey,  daughter  of  Mr.  and  Mrs. 
William  Walter  Mackey  of  Laguna 
Niguel.  The  ceremony  has  been  set  for 
March  27  at  St.  Mary’s  Episcopal  Church 
in  Laguna  Beach. 

The  groom  to  be  has  made  a  career  of 
professional  race  car  driving  with  high 
performances  in  the  last  two  Indianapolis 
500  races.  His  father  is  chairman  of  the 
board  and  editor-in-chief  of  Times  Mirror 
Co.  and  former  publisher  of  the  Los 
Angeles  Times. 

‘Condo  war' compromise 

Duane  B.  Hagadone,  president  of 
Hagadone  Newspapers,  whose  group 
owns  the  Coeur  d’Alene  (Idaho)  Press  in 
his  home  town,  has  acquired  lakefront 
property  on  Lake  Coeur  d’Alene,  where 
sparkling  blue  waters  give  the  town  a 
lucrative  resort  status. 

The  lake  got  Coeur  D’Alene  in  the  U.S. 
News  &  World  Report's  “  10  Great  Places 
to  Live”  story  last  year. 

Hagadone’s  purchase  of  the  property, 
according  to  USA  Today,  has  brought 
something  of  a  truce  in  a  "condo  war” 
which  began  in  1981  when  a  Phoenix  de¬ 
veloper  Terry  Phillips  announced  plans  to 
build  a  14-story  condominium  on  the 
lakefront  site  occupied  by  a  marina.  A 
shoreline  protection  law  was  enacted  and 
Phillips  sold  the  property  to  Hagadone. 

Hagadone,  who  put  together  a  group  of 
investors  to  buy  a  mining  complex  in  the 
area  last  year  and  saved  some  2,100  jobs, 
said  he  plans  to  build  on  the  land,  but  is 
willing  to  compromise.  He  was  quoted  as 
saying,  “The  people  around  here 
know  .  .  .  when  I  do  something  it’s  al¬ 
ways  with  the  community  interests  in 
mind.” 
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GIFT  FROM  THE  HARTE — A  23-foot  sculpture  of  leaping  soilfish,  entitled 
"Wind  in  the  Sails"  was  commissioned  by  the  Corpus  Christi  Caller-Times  and 
given  to  the  City  of  Corpus  Christi  in  commemoration  of  the  paper's 
100th  anniversary.  Left-to-right  are  Edward  H.  Harte,  publisher.  Corpus 
Christi  Mayor  Luther  Jones,  and  sculptor  Kent  Ullberg. 


Sailfish 
sculpture 
given  to  city 

To  mark  the  100th  anniversary  of  the 
newspaper’s  founding,  the  Corpus 
Christi  (Tex.)  Caller-Times  (January  23) 
conveyed  to  the  City  of  Corpus  Christi  a 
monumental  sculpture  of  sailfish. 

The  composition  by  Kent  Ullberg  de¬ 
picts  two  sailfish  leaping  from  the  water. 

It  is  situated  in  an  esplanade  on  the  city's 
seawall.  Sailfish  are  a  common  sight  in 
Corpus  Christi  on  the  Gulf  of  Mexico. 

The  newspaper  also  published  a  large 
commemorative  edition  dealing  with  lo¬ 
cal  and  regional  history  during  the  100 
years  the  paper  has  been  in  existence. 
Specialist 

Ullberg,  the  sculptor,  is  a  native  of 
Sweden  and  specializes  in  wildlife  art.  He 
studied  in  Europe  and  lived  in  Africa 
seven  years  before  moving  to  Corpus 
Christi.  For  four  years  he  was  the  curator 
of  the  Botswana  National  Museum  and 
Art  Gallery. 

Corpus  Christi  Caller  began  publica¬ 
tion  January  21,  1883.  Among  its  found¬ 
ers  were  Captain  Richard  King  of  the 
King  Ranch  and  Mifflin  Kenedy,  another 
South  Texas  cattle  baron. 

In  1929  Houston  Harte  of  San  Angelo, 
Texas  and  Bernard  Hanks  of  Abilene, 
Texas,  bought  the  Caller  from  Richard 
King's  widow  and  merged  it  with  the  Cor¬ 
pus  Christi  Times,  which  they  had  recent¬ 
ly  acquired. 

Edward  H.  Harte  is  the  current  pub¬ 
lisher.  The  newspaper  is  a  division  of 
Harte-Hanks  Communications,  Inc. 

Times  Mirror  wins 
favorable  ruling 

Times  Mirror  Co.  won  a  victory  in  its 
bid  to  keep  both  the  Hartford  Courant 
and  its  local  cable  franchises. 

Judge  David  M.  Borden  of  Superior 
Court  in  Hartford  overturned  a  ruling  by 
Connecticut’s  Department  of  Public  Util¬ 
ity  Control  which  said  Times  Mirror  must 
divest  itself  of  either  the  Courant,  the 
state’s  largest  newspaper,  or  the  cable 
franchises. 

Judge  Borden  said  the  Federal  Com¬ 
munications  Commission  had  decided  to 
allow  cross-ownership  between  news¬ 
papers  and  cable  systems.  He  stated 
further  that  the  FCC  prohibited  state  and 
municipal  agencies  from  getting  involved 
in  the  issue. 

Barry  Zitser,  Connecticut’s  consumer 
counsel,  said  he  intends  to  appeal  the  de¬ 
cision  to  the  state’s  Supreme  Court. 

Milton  Sorokin,  an  attorney  represent¬ 
ing  several  local  newspapers  opposed  to 
Times  Mirror’s  ownership  of  both  the 


Courant  and  the  cable  systems,  called 
Judge  Borden’s  decision  “an  unfortunate 
interpretation”  of  the  FCC’s  policy. 

New  Britain  Herald,  Meriden- 
Wallingford  Record-Journal,  Manches¬ 
ter  Journal  Inquirer,  and  Bristol  Press  are 
the  papers  involved. 


“We  did  not  oppose  the  purchase  of  the 
Courant.  What  we  do  oppose  is  the  cross- 
ownership,”  said  Judith  Brown,  pub¬ 
lisher  of  the  Herald. 

Brown  said  the  newspapers  are  “not 
sure  yet”  if  they  will  also  appeal  the 
ruling. 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


Midwest  production  directors  view 
new  technologies  in  newspapering 


The  rapidly  emerging  technologies  and 
marketing  strategies  associated  with 
newspaper  production  highlighted  the 
program  at  the  1983  Great  Lakes/ 
Midstates  Conference  held  this  week  in 
the  Hyatt  Regency  O’Hare  outside  Chi¬ 
cago. 

The  three  day  conference,  which  some 
production  managers  believed  was  a  pre¬ 
view  of  this  year’s  American  Newspaper 
Publish  ers  Association/Research 
Institute  conference,  did  not  produce  any 
major  announcements,  but  it  did  produce 
several  announcements  that 
announcements  would  be  made  at 
ANPA/RI. 

One  announcement  of  this  sort  was 
made  by  Eric  W.  Parlow,  western 
regional  sales  rep  for  Crosfield  Data  Sys¬ 
tems,  Inc.  He  said  there  would  be 
announcements  from  companies 
involved  in  development  of  computer-to- 
plate  systems  which  may  “perhaps  even 
startle  the  industry.’’  He  also  announced 
that  both  the  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch  and  the  Albuquerque 
Publishing  Company  plan  to  implement 
computer-to-plate  systems  manufactured 
by  his  company,  formerly  called 
LogEscan. 


The  dominant  themes  of  the  con¬ 
ference  sessions  involved  strategies  for 
total  market  coverage,  quality  control 
and  the  increasing  use  of  process  color  by 
newspapers.  The  first  day  of  the  con¬ 
ference  was  devoted  to  marriage  mail, 
with  presentations  from  the  U.S.  Postal 
Service  regarding  regulations;  newspa¬ 
pers  which  conduct  marriage  mail  pro¬ 
grams;  and  a  major  retailer,  the  J.C.  Pen¬ 
ney  Company,  which  makes  use  of  mar¬ 
riage  mail  but  still  places  most  of  its 
advertising  budget  in  ROP  and  news¬ 
paper  preprints. 

Conference  sessions  also  targeted  new 
printing  and  composition  technologies, 
beginning  with  Westchester  Rockland 
Newspaper’s  Joseph  Ungaro,  vicepresi¬ 
dent  and  executive  editor  for  the  Gannett 
subgroup,  walking  conference  partici¬ 
pants  through  the  still-developing  pagina¬ 
tion  system  at  WRN.  Ungaro  told  E&P 
that  it  will  be  at  least  two  years  before  the 
Westchester  Rockland  Newspapers 
implement  a  total  pagination  system  cou¬ 
pled  to  a  computer-to-plate  system  as  is 
being  done  at  another  Gannett  property, 
the  Utica  (N.Y.)  Observer-Dispatch. 

Ungaro  said  he  has  “great  concern” 
over  the  amount  of  disc  storage  necessary 


for  the  storage  of  digitized  graphics  in  a 
true  pagination  system.  Since  such  stor¬ 
age  requires  thousands  of  megabytes  of 
disc  space,  and  since  a  single  300  mega¬ 
byte  disc  drive  costs  in  the  vicinity  of 
$20,000,  Ungaro  said  he  believes  it  will  be 
some  time  before  graphics,  especially 
color  graphics,  are  digitized  and  stored  in 
a  pagination  system.  In  the  meantime,  he 
said,  he  thinks  graphics  will  be  scanned 
onto  a  plate  on-line,  without  the  necessity 
for  disc  storage.  And  in  the  immediate 
future,  he  said  he  believes  graphics  will 
be  stripned  into  paginated  text.  “For 
quite  a  while,  it’s  going  to  be  manual,”  he 
said. 

As  Ungaro  was  talking  pagination, 
Fred  Dressier  of  the  Kidder-Stacy  Com¬ 
pany  was  in  the  room  next  door  talking 
flexography.  Jim  Odom,  of  Jim  Odom  & 
Associates,  followed  Dressier  with  a 
presentation  on  flexo  conversions.  The 
offset  people  were  also  well  represented 
in  a  presenation  by  Jim  Norris,  produc¬ 
tion  manager  for  the  Detroit  News,  on  the 
Tokyo  Kikai  Scisakusho  presses  installed 
at  the  newspaper. 

The  conference  attracted  some  442 
newspaper  delegates,  supplier  repre¬ 
sentatives  and  spouses.  Outgoing  presi¬ 
dent  Leon  Hove,  production  manager  for 
the  Joliet  (III.)  Herald-News,  said  he 
estimates  that  this  year’s  attendence  by 
newspaper  delegates  increased  some  40% 
over  the  1982  meeting. 


In  China,  electronic  text  editing  is  no  simple  matter 


By  William  G.  Boykin 

How  would  you  like  to  operate  a  keyboard  with 
10,000  characters?  And  a  capacity  of  19,200  charact¬ 
ers? 

The  new  phototypesetting  equipment  of  the  United 
Daily  News,  Taipei,  Taiwan,  utilizes  just  such  a  key¬ 
board.  It  is  the  first  all-original  Chinese  character 
keyboard  in  operation  in  a  newspaper  environment. 

“It  took  us  ten  years  to  perfect  and  market  this 
keyboard,”  says  Chen  Yeh,  president  of  Ideog- 
raphix,  Inc.,  of  Sunnyvale,  Calif.  “At  first,  no  one 
would  believe  us.” 

Ideographix  is  by  no  means  the  pioneer  of  the 
Chinese-language  text  editing  system,  though  it  is 
among  several.  An  organization  called  the  Graphic 
Arts  Research  Foundation  has  been  studying  the 
problems  associated  with  developing  a  Chinese- 
language  keyboard  for  typewriters  and  computers  for 
some  30  years.  The  GARF,  chaired  by  G.  Prescott 
Low,  chairman  of  the  George  W.  Prescott  Publishing 
Co.  (which  publishes  the  Quincy  (Mass.)  Patriot 
Ledger),  had  developed  an  all  Chinese  character 
keyboard  as  early  as  1958,  according  to  William  W. 
Garth,  president  of  the  GARF.  The  non-profit 
research  organization  is  currently  developing  a  stan¬ 
dardized  computer  keyboard,  which  would  be  small¬ 


er  and  available  commercially  at  a  lower  cost  than 
the  more  complicated,  specially  developed  systems. 
The  project  will  be  the  subject  of  a  presentation  in 
Beijing  this  fall  at  the  first  International  Conference 
for  Chinese  Information  Processing. 

Other  computer  and  graphic  arts  companies,  most 
notably  IBM,  Wang  and  Monotype,  have  developed 
keyboards  and  word  processing  systems  for  use  in 
China. 

(Continued  on  next  page) 


The  Chinese-language  terminal  developed  by  Ideographix 
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NEW  ELECTRONIC  NEWSPAPER  MARKET  DATA  SYSTEM  NOW  ON¬ 
LINE  —  The  Fort  Pierce  (Fla.)  News  Tribune  is  one  of  the  first  newspapers  to 
use  a  STOX/1 050  micro-computer  system  for  on-line  capture  and  typesetting 
of  United  Press  International's  high-speed  stock  market  tables.  The  STO)V 
1050  system,  developed  and  marketed  by  the  Fayetteville,  N.C.  Publishing 
Co.,  automatically  and  electronically  captures  stock  market  tables  without 
intervention  by  a  newspaper's  front  end  text  editing  system.  The  Portland, 
Ore.  and  Fresno,  Calif.,  newspapers  are  campleting  STOX/1 050 
installations.  Photo  shows  (I.  to  r.)  Robert  Enns,  News  Tribune  executive 
editor,  and  Bob  Woodsum,  New  York  UPl  vicepresident,  watching  News- 
Tribune  production  manager  Lynn  Ferraro  enter  a  command  on  one  of  the 
system's  dual  consoles. 


NY  News  invests 
$7.5  million 
in  Jersey  plant 

The  New  TorA'  (N.Y.)  Daily  News  will 
invest  $7.5  million  over  the  next  six 
months  to  equip  a  new  satellite  printing 
plant  in  Kearny,  New  Jersey,  News  pres¬ 
ident  and  publisher  Robert  M.  Hunt 
announced  Wednesday. 

■"The  new  satellite  plant  is  part  of  the 
News'  S44  million  modernization  pro¬ 
gram  to  restructure  our  production 
operations  to  better  match  today’s  dis¬ 
tribution  patterns  in  both  city  and  sub¬ 
urban  markets,”  Hunt  said. 

“Our  investment  in  the  future  of  this 
great  newspaper  should  serve  as  a  clear 
signal  that  the  News  is  here  to  stay — and 
grow.” 

The  leased  plant,  located  in  the  River 
Terminal  Industrial  Park  in  Kearny,  will 
be  converted  into  a  modern  newspaper 
plant  with  a  capacity  for  printing  300,000 
copies  a  day.  The  plant  is  expected  to 
begin  in  April,  with  full  production  sce- 
duled  for  October,  1983. 

The  Kearny  plant  will  be  equipped  with 
reconditioned  presses  from  the  News’ 
Manhattan  plant  and  will  handle  the 
insertion  of  feature  and  advertising  sec¬ 
tions  into  the  Sunday  News.  New  sys¬ 
tems  for  mailroom  operations  and  the 
handling  of  newsprint  will  also  be 
installed. 

The  renovation  and  modenization  of 
the  New's  Brooklyn  plant,  now 
underway,  coupled  with  completion  of 
satellite  plants  in  New  Jersey  and  on 
Long  Island,  will  enable  the  News  to  shift 
all  manufacturing  operations  out  of  its 
Manhattan  building  on  East  42nd  Street 
by  the  end  of  October  1983.  Editorial, 
advertising  and  business  offices  and  com¬ 
posing  room  operations  will  remain  in  the 
Manhattan  building,  however. 

Litton  in  agreement 
to  acquire  ITEK 

Litton  Industries,  Inc.,  has  agreed  to 
acquire  Itek  Corp.,  the  electronics  firm 
which  produces  graphic  arts  equipment, 
for  $238  million  in  cash,  approximately’ 
twice  the  market  value  of  Itek  shares. 

The  graphic  arts  equipment  sector 
accounts  for  roughly  half  of  Itek’s  busi¬ 
ness,  but  sales  in  this  area  have  been 
depressed  during  the  recession.  In  the 
first  nine  months  of  1982,  Itek  reportedly 
lost  $2.1  million  (290  per  share)  on  the 
printing  equipment  sector,  compared  to  a 
$5.4  million  profit  in  the  comparable  per¬ 
iod  in  1981 . 

The  other  half  of  Itek’s  business  is 
based  in  technology  for  U.S.  defense, 
mainly  in  electronic  equipment  for  mili¬ 
tary  aircraft. 


Chinese  terminal 

(Continued  from  preeedinfi  page) 


Other  computer  and  graphic  arts  com¬ 
panies,  most  notably  IBM,  Wang  and 
Monotype,  have  developed  keyboards 
and  word  processing  systems  for  use  in 
China. 

The  problems  associated  with  the 
development  of  Chinese-language  key¬ 
boards  lie  in  the  fact  that  the  written  lan¬ 
guage  is  composed  of  series  of  symbols, 
which,  when  combined  with  one  another, 
form  words.  There  are  no  letters  compar¬ 
able  to  those  in  other  languages. 

The  United  Daily  News,  with  a  circula¬ 
tion  of  over  a  million  daily,  projects  that 
the  new  electronic  computerized 
keyboard  and  typesetting  equipment  will 
allow  one  person  to  set  the  same  amount 
of  type  as  three  people  under  the  old 
handset  Chinese  typesetting  operation. 

Computerized  word  processing,  graph¬ 
ic  processing,  editing  and  typesetting  in 
the  Chinese  language  is  in  the  final  proc¬ 
ess  for  the  Taipei,  Republic  of  China, 
publications,  which  include  the  United 
Daily  News;  Economic  Daily  News',  and 
Min  Sheng  Pao. 

“One  major  breakthrough  is  the 
deveiofment  of  Chinese  computer  print¬ 
outs  iii  rue  traditional  Chinese  charact¬ 
ers,”  said  Wang  Pi-cheng,  publisher  of 
the  United  Daily  News.  “Manual  type¬ 


setting  will  soon  be  obsolete,  as  we  com¬ 
puterize  the  whole  operation.” 

“Two  Goss  Metro  presses  and  two 
Harris  N-1660  printing  presses  —  each 
with  a  capacity  of  120,000  newspapers 
per  hour — have  been  installed  during  the 
past  five  years.  In  total,  the  presses  at  the 
UDN  are  capable  of  printing  more  than 
784,000  newspapers  per  hour,”  he  con¬ 
tinued. 

The  Chinese  typeface,  Pi-cheng  said, 
was  developed  by  United  Information, 
Inc.,  which  was  established  by  the  United 
Daily  News  in  1981  to  research 
information  science,  introduce  new  com¬ 
puter  technology,  develop  software, 
engineering  and  computer  graphics,  and 
to  provide  services  for  the  computerized 
storing,  retrieving,  processing  and 
analysis  of  information. 

The  development  of  the  system,  which 
outputs  to  an  Autologic  typesetter,  is  a 
first  in  Taiwan  newspapering,  not  only  in 
the  computerization  of  newspaper  com¬ 
position,  but  also  in  the  use  of  a  truely 
Chinese  typeface. 

Garth  of  the  GARF  called  the 
installation  “a  remarkable  step  forward” 
in  the  quest  to  develop  user-friendly  com¬ 
puter  hardware  and  software  for  use  with 
the  Chinese  language. 


(William  G.  Boykin  is  executive  director 
of  the  Chicago-based  Inland  Daily  Press 
Association.  He  recently  visited  Taiwan.) 
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NIKON,  INC.  has  announced  the  availability  of  the  new 
Zoom-Nikkor  80-200mm  f/2.8  ED  lens,  the  fastest  lens  of 
its  kind  in  the  world. 

Made  possible  by  Nikon’s  advanced  technical  abilities 
and  manufacturing  know-how,  this  new  high-speed 
telephoto  zoom  lens  is  designed  to  meet  the  needs  of 
professional  photographers  who  have  asked  for  zoom  lens 
flexibility  in  low  light.  This  new  lens  features  a  maximum 
aperture  of  f/2.8,  which  is  fast  enough  to  produce  the 
bright  viewfinder  image  required  for  pinpoint  focusing  in 
most  existing  light  situations. 

The  f/2.8  80-200mm  lens 
provides  one-touch 
zoom/focus  control  that  'X 

allows  the  photographer  1  /  N 

to  follow  fast-moving 
action.  ED  (Extra  low 
Dispersion)  glass, 
multi-layer  Nikon 
Integrated  Coating  (NIC) 
and  Nikon  optical 

engineering  combine  to  ^ 

provide  optimum  ^ 

performance  at  all  focal 
length  settings,  minimum 
flare,  excellent  color 

rendition,  and  exceptional  light-gathering  ability. 

Whether  the  assignment  is  dress  rehearsal  at  the  opera, 
photographing  in  a  cabaret,  working  in  a  sports  arena,  or 
covering  an  industrial  operation  for  an  annual  report,  the 
new  Zoom-Nikkor  f/2.8  is  an  ideal  choice.  It  permits 
optical  cropping  and  focusing  with  ease  in  low  light,  is 
excellent  for  available-light  exposures,  and  delivers  superb 
optical  performance. 

The  80-200mm  zoom  lens  is  also  ideal  for  use  in 
conjunction  with  electronic  flash,  because  the  user  can 
find  the  exact  focal  length  to  fit  the  requirements  of  the 
space  and  subject,  focus  with  precision  in  the  available 
light,  and  then  make  the  exposure  with  flash.  Studio 
photographers  will  find  that  the  new  lens  is  perfect  for 
working  with  the  modeling  lights  built  into  their  studio 
electronic  flash  systems. 

A  tripod  mounting  collar  with  a  knurled  locking  screw 
on  the  lens  ensures  ideal  balance  when  the  lens  is  used  on 
a  tripod  and  permits  rapid  rotation  for  either  vertical  or 
horizontal  format.  The  collar  can  also  be  used  with  a  pistol 
grip  or  gun-stock  type  support  for  rapid  hand-held  work  at 
slower  shutter  speeds. 

The  new  lens  also  features  a  zoom-lock  thumbscrew  that 
allows  the  user  to  lock-in  the  focal  length  for  precision  or 
rapid  fire  work. 

*  *  * 

Jefferson  Pilot  Publications  has  selected  HASTECH, 
INC.,  to  implement  a  new  business  and  circulation  system, 
announced  George  Sylvester,  senior  vicepresident  of 
operations  of  Hastech,  Inc.,  and  Harold  E.  Martin, 
president  of  Jefferson  Pilot  Publications. 

Installations  of  the  system  began  in  November  at  the 
Beaumont  (Tex.)  Enterprise  and  Journal,  a  Jefferson  Pilot 
paper,  said  Charles  J.  Stout,  Jefferson  Pilot  division 
controller.  The  Clearwater  (Fla.)  Sun,  another  Jefferson 
Pilot  paper,  is  scheduled  for  installation  in  1983. 

Hastech,  Inc.,  of  Manchester,  New  Hampshire,  is  a 
manufacturer  of  advanced  editing  and  pagination  systems 
for  newspapers,  graphic  arts,  and  publishing  industries 
throughout  the  world.  Hastech’s  business  and  circulation 
system  is  a  powerful  adjunct  to  its  production  systems. 


Designed  as  a  financial  management  package  tailored  to 
the  particular  needs  of  newspaper  publishers,  Hastech’s 
business  and  circulation  system  includes  general  ledger, 
payroll,  accounts  payable,  and  circulation  management. 

Two  new  software  packages,  advertising  receivables  and 
Plancon,  a  financial  projection  package,  will  be  released 
within  months. 

Hastech’s  advertising  receivables  is  a  new  financial 
software  module  available  to  newspaper  publishers.  It  is 
an  accounts  receivable  package  designed  specifically  for 
newspapers,  whose  primary  revenue  is  advertising.  The 
module  performs  classified  billings  and  can  interface  with 
a  variety  of  production  systems. 

Plancon,  a  financial  modeling  package,  is  a  breakthrough 
in  software  development  for  the  newspaper  industry. 
Plancon  allows  long-range  budget  planning  of  13  periods 
annually  for  up  to  13  years  and  projects  and  analyzes 
financial  trends  and  investment  return.  Plancon  is  also 
capable  of  speedy  cash  flow  analysis  and  financial 
graphics. 

Hastech  has  also  announced  that  an  agreement  has  been 
reached  with  MONOTYPE  INCORPORATED  to  supply 
Monotype  Lasercomp  imagesetters  as  part  of  the  Hastech 
pagination  systems. 

*  *  * 

A  seven-unit,  50,0(X)  eph  Goss  Urbanite  press  with  a 
new  appearance  has  been  installed  by  the  Yellow 
Advertiser  Newspaper  Group  in  Harlow,  Essex,  England. 

The  modernized  press,  the  first  with  newly  redesigned 
unit  housings,  was  manufactured  by  the  GRAPHIC 
SYSTEMS  DIVISION  (GSD)  OF  ROCKWELL 
INTERNATIONAL  CORPORATION. 

Another  major  difference  between  the  standard  Urbanite 
press  and  the  Yellow  Advertiser  press  is  the  increased 
space  between  lower  and  stacked  units.  This  modification 
permits  the  use  of  continuous  platforms  on  both  the  drive 
and  operating  sides,  further  enhancing  appearance  as  well 
as  making  it  easier  to  adjust  and  maintain  the  press.  It  also 
gives  the  pressmen  additional  head  clearance  while 
operating  the  lower  Urbanite  units. 

The  installation,  to  be  located  in  a  new  building,  will 
also  include  a  Goss  mailroom  system  consisting  of  a  Goss 
stream  conveyor,  a  Stackmaster  stacker,  and  a  Roller 
Flight  gravity  conveyor.  Shipment  of  the  press  and 
mailroom  equipment  has  taken  place,  with  the  completion 
of  the  installation  being  scheduled  for  the  first  quarter  of 
1983. 

The  Urbanite  press  is  the  third  Goss  press  at  this  plant. 
The  firm  installed  a  five-unit  and  another  folder  to  the  line 
during  the  same  year. 

MOHR  ENTERPRISES  in  Skokie,  Illinois  has 
announced  the  MOHR  “Modified”  Copy  Cutter  II  for 
trimming  phototypesetting  to  newspaper  column  widths. 

Newspapers  employing  reverse  leading  will  be  especially 
interested  in  the  new  model  trimmer.  The  Copy  Cutter  II 
can  be  equipped  with  as 
many  as  cutting 

blades,  enabling  the  '  *  J 

newspaper  utilizing  IP 

reverse  leading  to  trim  up 

to  five  columns  at  a  time.  «« 

Phototypesetting  paper  up  "  / 

to  10  inches  by  any  length 

can  be  trimmed.  Columns  ' 

are  trimmed  straight,  even  ^ 

and  to  width  desired. 
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Syndicates 


By  Lenora  Williamson 


CELEBRATING  "A  Life  with  the  Printed  Word,"  John  Chamberlain,  King 
Features  syndicated  columnist  (second  from  right),  is  congratulated  by  fellow 
columnist  on  publication  of  his  memoirs.  Shown  with  Chamberlain,  wha  began 
at  the  New  York  Times  in  1 926  and  later  was  an  editor  at  Life  magazine,  are 
from  left:  Nick  Timmesch,  Los  Angeles  Times  Syndicate;  Don  Lambro,  United 
Feature  Syndicate;  Frank  van  der  Linden,  Sacramento  Union  and  Nashville 
Banner;  and  Andrew  Tully,  McNaught  Syndicate. 

Tully  is  The  Heritage  Foundation's  distinguished  journalism  fellow  this  year 
and  the  others  are  former  journalism  fellows  at  the  Washington  think  tank. 


As  of  February  21,  Richard  Guindon's 
cartoon  panel  will  join  Field  Newspaper 
Syndicate,  moving  from  the  Los  Angeles 
Times  Syndicate. 

Guindon.  who  grew  up  in  the  Minne¬ 
apolis/St.  Paul  area,  spent  three  years  in 
the  army  where  he  decided  to  become  a 
carttx>nist — but  how  he  would  do  it  wasn’t 
quite  clear  to  him. 

One  cartoon  creation  he  called  “Hug¬ 
ger  Mugger"  got  syndicated  in  college 
papers  and  that  encouraged  him  to  con¬ 
tinue  in  spite  of  a  growing  collection  of 
rejection  slips.  In  the  60s  he  sold  cartoons 
to  jazz  publications,  Esquire.  Playboy 
and  some  men's  magazines,  getting  first 
notoriety  for  cartoons  he  drew  for  the 
Realist. 

Seeking  a  new  direction,  Guindon  re¬ 
turned  to  the  Midwest  and  settled  in  at  the 
MinneaoHs  Tribune.  He  spent  1 1  years  in 
the  Twin  Cities,  chronicling  life  in  "the 
land  of  the  leisure  suit." 

By  1979,  he  sought  some  personal  reas¬ 
sessment  and  set  off  to  drive  around  the 
country,  meanwhile  drawing  six  cartoons 
a  week  for  national  distribution  by  the 
Los  Angeles  Times  Syndicate. 

Last  February,  his  wanderlust  satis¬ 
fied,  Guindon  once  again  set  up  a  news¬ 
paper  home  base,  this  time  with  the  De¬ 
troit  Free  Press. 


Ranan  Lurie,  whose  political  cartoons 
are  syndicated  to  45  countries,  moved 
from  his  base  at  the  London  Times  to 
Asahi  Shimbun  in  Japan  effective  Febru¬ 
ary  1.  The  newspaper  with  its  five  edi¬ 
tions  in  Tokyo,  Osaka,  Nagoya,  Seibu 
and  Hokkaido,  has  a  circulation  of  more 
than  six  million  for  its  Tokyo  morning  and 
evening  editions  alone. 


In  198 1 ,  Lurie  became  the  first  editorial 
cartoonist  hired  by  the  London  Times 
since  publication  began  in  1785,  although 
his  work  had  been  appearing  in  the  Times 
since  1968. 

For  Universal  Press  Syndicate,  Lurie 
produced  five  cartoons  and  three  carica¬ 
tures  each  week  from  London,  and  he  will 
continue  the  schedule  from  Japan  with  no 
interruption  of  service  to  his  clients. 

John  P.  McMeel,  president  of  the 
syndicate,  said,  “We  think  this  is  another 
impressive  step  in  his  career.  He  is  leav- 
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ing  one  quality  newspaper  for  another. 
The  Pacific  region  is  becoming  in¬ 
creasingly  important  to  the  United  States 
and  Lurie  will  be  the  only  cartoonist 
sending  views  from  that  area." 

A  naturalized  U.S.  citizen,  Lurie  has 
had  a  wide  range  of  base  newspapers  in 
recent  years.  He  was  with  the  Honolulu 
Advertiser  in  1979  and  lectured  on  politic¬ 
al  cartooning  at  the  University  of  Hawaii. 
In  1980  he  moved  to  Die  Welt,  Bonn, 
West  Germany,  and  was  there  until  he 
joined  the  London  Times. 

Lurie  first  began  editorial  cartooning  in 
1948  in  Isreal.  His  paintings  have  been 
exhibited  in  several  countries. 

Editor’s  Press  Service,  New  York,  dis¬ 
tributes  the  Lurie  political  cartoons 
internationally. 


The  first  American  woman  astronaut 
who  will  go  into  space,  Sally  Ride,  Ph.D, 
is  the  subject  of  a  four-part  series  to  be 
released  this  spring  by  the  Washington 
Post  Writers  Group.  The  exact  date  of  the 
release  is  not  set  because  timing  of  Ride’s 
late-May  launch  in  the  space  shuttle  is 
subject  to  change. 

The  series  is  written  by  Dr.  Susan 
Okie,  a  physician  and  former  Washington 
Post  reporter,  who  was  Ride’s  best  friend 
in  high  school. 

Ex-reporter  Okie  writes  in  the  sidebar: 
"I  lack  the  detachment  of  a  stranger,  but  I 
draw  on  17  years  of  observations  and 
memories.  1  chose  to  write  these  articles 
hoping  to  share  not  only  a  historic 
voyage,  but  my  understanding  of  a  re¬ 
markable  woman.” 


NEWS  SERVICE 


A  A  The  New  York  Times 
\  \  News  Ser-vlce  gives  us 
extra  depth  for  Washington 
and,  particularly,  interna¬ 
tional  coverage.  It  serves 
those  purposes  very  well. 
And  it  also  gives  us  some¬ 
thing  different  every  day  for 
our  front 

page  ■  Kent  Stnr^ 

Editor 

Fairbanks  Daily  News-Miner 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton.  212-972-1070. 
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is  made  from  those  so  suggested.  In  the 
process,  emphasis  is  put  on  judgment, 
fairness,  and  diversity  of  philosophies. 

Q.  Why  is  this  different  from,  say, 
Accuracy  in  Media? 

A.  Because  AIM  is  avowedly  a  partisan 
body.  As  its  head,  Reed  Irvine,  is  quick  to 
acknowledge,  it  seeks  to  counter  what  it 
considers  “liberal  domination  of  the 
news  media.”  The  National  News  Coun¬ 
cil’s  membership  includes  conservatives, 
liberals  and  middle-roaders.  More  impor¬ 
tant,  its  aim  is  to  espouse  no  cause  except 
that  of  honest,  fair,  accurate  and  free 
journalism — and  to  render  judgments  on 
these  bases  alone. 

Q.  Will  the  Council  continue  to  conduct 
its  proceedings  in  public? 

A.  Yes,  indeed.  Chairman  Lucy  Wil¬ 
son  Benson,  executive  director  William 
Arthur,  1  and  members  agree  that,  except 
for  occasional  delicate  housekeeping 
matters,  all  proceedings  will  be  open  to 
press  and  public.  That  goes  for  all  cases 
being  evaluated.  The  just-retired  chair¬ 
man,  Norman  Isaacs,  also  supported  this 
policy. 

Q.  What  do  you  say  to  the  charge  that 
the  Council,  in  its  quasi-judicial  role,  falls 
short  on  due  process — that  it  does  not  give 
accuser  and  accused  a  direct  hearing 
before  its  full  membership  and  that  it  func¬ 
tions  as  prosecutor,  counsel  for  the 
defense,  judge  and  jury? 

A.  Getting  into  all  the  rigidities  of  court 
procedure  would  put  the  Council  in  a 
straitjacket  that  would  hurt,  rather  than 
help,  it  in  fulfilling  its  mission.  It  is  more 
like  a  fact-finding  commission  and  serves 
both  as  an  assessor  of  complaints  against 
the  media  on  charges  of  inaccuracy  or 
unfairness  and  a  defender  of  the  media 
against  outside  challenges  to  its  freedom. 
The  parity  we  assign  to  both  aspects  of 
our  function  accounts  for  the  accent  we 
place  on  steering  clear  of  guidelines  or 
codes.  We  endeavor,  through  exhaustive 
communication  with  all  who  can  be  help¬ 
ful  in  supplying  information  affecting  a 
complaint,  to  make  available  to  our  18 
members  a  solid  foundation  for  passing 
on  the  validity  of  the  complaint.  Both  the 
staff  and  the  Council  try  to  approach  each 
case  with  total  detachment.  Suggestions 
by  the  staff  do  not  win  automatic  accept¬ 
ance.  On  the  contrary,  almost  every  re¬ 
commendation  undergoes  substantial 
change,  to  the  point  of  complete  reversal 
in  some  instances,  as  a  result  of  the  full 
and  frank  debate  within  the  Council.  If  I 
had  to  put  in  a  phrase  what  I  like  best 
about  the  Council,  it  is  the  robustness  of 
these  discussions  and  the  good  sense  of 
the  findings  that  come  out  of  them. 
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MEET  THE  EDITOR — Jack  Anderson,  far  right,  Parade's  Washington 
bureau  chief,  was  honored  by  the  magazine  with  a  luncheon  at  the  Four 
Seasons  restaurant  in  New  York  City.  Greeting  Anderson  are  (I.  to  r.)  Chapin 
Nolen,  president.  Combe,  Inc.,  Carlo  Vittorini,  president.  Parade  Publica¬ 
tions,  Inc.,  and  Sanford  Buchsbaum,  executive  vicepresident,  Revlon,  Inc. 
Parade  editor,  Walter  Anderson,  said  plans  call  for  future  luncheons  with 
other  top  name  writers  of  the  Sunday  magazine. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  business  or  money 
pages.  Provides  expert  advice  for  the  self-  ' 
employed.  Featured  in  Newsday.  St  Petersburg  | 
Times,  Tulsa  Tribune.  Houston  Chronicle  and  1 
100  fine  newspapers.  Free  samples.  Mark  i 
Stevens.  PO  Box  487.  Chappaqua  NY  10514.  ' 

_ CARTOONS _ i 

IeDITORIAL  cartoons  and  comment,  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views,  crossword  puzzles,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset),  Mark  Morgan,  Inc,  PC  Box  995,  New- 
nan  GA  30264;  (4^04)  253-5355, 


OVER  100  comics,  panels,  nuzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 

THE  HOUSEHUSBAND;  Everyone  enjoys 
Hardwick's  literate,  humorous  report  on  a 
parental  role-switch.  DBI,  17700  Western 
69e,  Gardena  CA  90248. 


"Senior  Clinic.'  Weekly  Column.  Specialist 
treats  Elderly.  Samples  HEM  Enterprises. 
(Falstaff),  1114  Ave.  of  the  Americas,  New 
York  NY  10036,  (212)  354-4445. 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052 

TOPICAL  JOKE  Column  by  R.  Makinson  &  R.T. 
Smith.  Free  samples.  Robert  Makinson,  GPO 
Box  3341,  Brooklyn  NY  11202.  (212)  855- 
5057. 


MOVIE  REVIEWS 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate.  7  IJharles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald.  Dallas  News,  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618.  (716)  271- 
6230. 


(XIN’T  REPLY  if  you  think  astrology  is  the  only 
"science"  for  your  paper  A  new  space  and 
astronomy  column  (illustrated)  by  Mit/Harvard 
PhD  is  exactly  what  your  20th  century  paper 
needs  to  inform  and  excite  the  growing  ex¬ 
traterrestrial  interest.  Samples.  STARBOUND, 
215  Highland.  Holliston  MA  01746;  (617) 
429-7727. 


USFL-VEGAS  PACKAGE— Six  pro  handicap- 
pers  give  your  football  fans  their  four  best  picks 
each  week  against  Vegas  odds  in  a  national 
pick-the-winner  feature  that,  if  desired,  your 
staff  and  readers  can  participate  in.  Line  and 
selections  fed  Monday  and  updated  Fridays. 
Sports  Features  Syndicate.  Suite  34-H,  Stoney 
Run,  Maple  Shade  NJ  08052.  Call  (609)  234- 
8909. 


SPORTSMEDICINE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


PROMOTE  YOURSELF 
through 

ESP  CLASSIFIEDS 


_ MONEY _ j  SPORTS  HEALTH-Now  the  largest  column  on 

"  sportsmedicine  in  US  by  Boston  Red  Sox  physi- 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly  I  cian  William  Southmayd  and  Marshall  Hoff- 


column  to  meet  your  need  for  money  savins 
consumer  news.  Samples  Mike  LeFan,  1802  s 
13fh.  Temple  TX  76501. 


‘  man.  First  four  installments  FREE.  8019 
1  Lewinsville  Rd.  McLean  VA  22102;  (703) 
i  442-9292. 


NEWSPAPER  APPRAISALS  for  estate  plan-  |  Brokers  You  Can 
ning,  tax,  partnership,  loan,  depreciation,  in-  >  Nationwide  Servii 
surance,  corporate  and  personal  worth.  Sensi-  I  WAYI 

ble fees.  Brochure.  Marion  R,  Krehbiel,  Robert  1  mN^llIT 

N.Bolitho.PO  Box  7133,  Shawnee  Mission  KS  I  lL  „ 
66207.  PO  Box  86 

_  ,  Wayne  Chancey 

VALUATIONS  PERFORMED  for  estate,  tax,  '  -liff  Hall 

merger,  sale  and  other  purposes.  Hempstead  &  ;  - 

Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033;  BROKER' 

(609)  795-6026.  ™  *he  f 

_  j  WEEKLY  AN 

NEWSPAPER  BROKERS  '^®i( 

'  ,  Wash 

ALAN  G  LEWIS,  MEDIA  BROKER  (202) 

On  file  over  100  active  qualified  buyers  for  I  - 

daily,  top  weekly  or  shopper  publications.  Confidential  N 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477-  ;  MEDIA  ACQU 
60(39. 

_  Graphic  Mar 

Appraisals,  Mergers,  Sales.  11  Main  SI 

No  Charge  for  Consultation.  (6 

WHITE  NEWSPAPER  SERVICE  - 

James  W.R.  White  '  ED  0  MEYER, 

Box  109,  McMinnville  TN  37110  Consultation-Si 

(615)  473-2104  or  473-3715.  Franklin  St,  Rich 

_  I  7816  or  266-15 

BILL  MATTHEW  COMPANY  conducts  profes-  !  - 

sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly  |  ||M 

newspapers  in  the  country.  Before  you  consider  J  i  ivi 

sale  or  purchase  of  a  property,  you  should  call  CONFIOEI 

(813)  733-8053  da^ime;  (813)  446-0871  !  Specializing  in  tf 
nights:  or  write  Box  3364,  Clearwater  Beach  FL  i  y^kersham  Dr 
33515.  No  obligation,  of  course.  1  598-0931,  day 
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TO  PURCHASE  OR  SELL  ‘ 

A  Midwest  newspaper  property  i 

efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  holding  &  ASSOCIATES  I 

PO  Box  212.  Galva  IL  61434.  (309)  932-  I 
2270  I 

Roy  Holding  Dave  Kramer  I 

(3(39)879-2412  (217)784-4736 

—Appraisals  done  quickly,  reasonably— 

TEXAS  PUBLICATIONS  from  $1,150,000  to 
$40,000  Bill  Berger,  Associated  Texas  News¬ 
papers.  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


1  100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  maior  cities,  about  SIOOK  gross,  $30K 
1  down  will  handle.  Building  available,  rent  or 
,  buy  at  $65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
i  field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger,  Associated  Texas  News- 
i  papers,  Inc.,  (512)476-3950.  1801  Exposi- 
I  tion,  Austin  TX  78703. 

!  MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277.  Montclair  CA  91763 
(714)626-6440 

I  WFVIMNEINTO 

THE  NAIDWAIE  MISMIESS 

Here's  how  E&P  Classifieds  can  bene- 
i  fit  you  os  you  move  into  the  new 
j  technology. 

;  IF  YOU'RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  technol- 
i  ogy,  we  can  help  you  get  top  dollar  for 
the  computers  you're  currently  using. 

IF  TOWRE  A  MANUFACTURER  of 
computer  hardware  or  o  software 
house,  we  con  help  you  move  your 
I  trade-ins  out  of  your  inventory  and 
into  a  worldwide  marketplace. 

No  matter  what  model  computer  you 
j  hove  for  sole,  someone  out  there 
j  needs  it  and  wants  it.  And  with  a 
■  j  worldwide  readership  in  the  news¬ 
paper  field,  we'll  find  them  for  you. 

EAP  CLASSIFIEDS 
WE  MOVE  MACHINERY 
I  _ (212)  7S2-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Brokers  You  Can  Trust 

Nationwide  Service  i 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345  ! 

\Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
VKEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1  ISllKSt,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
fwickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  — $3.00  per  line 

2  weeks — ^.(X)  per  line,  per  issue  2  weeks— $2  50  per  line,  per  issue. 

3  weeks — $3  40  per  line,  per  issue  3  weeks — $2.25  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday.  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  &  PvblislMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 


ANNOUNCEMENTS 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction  ; 
Serve  as  Owner’s  Rep  Project  Manager.  Assist  \ 
in  Planning.  Budgets,  Schedule.  Selection  of  > 
Architects,  Contractors.  Write  or  Call  Joe  Rolli- 
son,  HMR  Associates.  PO  Box  22026.  San  ' 
Diego  CA  92122,  (619)  459-0122. 

WEEKLIES  and  community  newspapers  a  spe-  . 
cialty.  Start-up  operations  a  favorite.  Former  | 
publisher  and  editor.  Call  or  write.  MICHAEL  ; 
STEARNS.  100-20E  Elgar  PI.  Bronx  NY  ' 
10475;  (212)  671-9187.  i 

WE  ARE  operational  auditors,  management  . 
analysts,  defining  problems, 
opportunities.  .  .  offering  you  solutions  and  | 
programs. 

Write  or  call  ROBERT  J.  ROSSI  , 

Management  Counsultants  for  Newspapers 
227B  RR  1  Brookneal  VA  (804)  376-3021. 

NEWSPAPERS  FOR  SALE 

CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144. 
Editor  &  Publisher. 

GREAT  POTENTIAL.  .  .  California  Central  j 
Coast  weekly,  adjudicated,  second  class.  I 
Serves  growing,  up-scale  area.  Under  gross  at 
60K.  Box  52/3.  Editor  &  Publisher. 

NEW  ENGLAND  RURAL  BIWEEKLY,  gross 
$30k.  2yearsold.  Mom,  pop  editorial  advertis¬ 
ing  combination  can  earn  $12k  to  $15K.  then  ■ 
grow.  No  browsers:  state  qualifications  in  in¬ 
quiry.  Box  5298.  Editor  &  Publisher. 

QUALIFIED  BUYER  interested  in  acquiring 
national  magazine  with  circulation  over  ' 
100,000.  Send  information  to  Box  5263.  Edi¬ 
tor  &  Publisher.  Confidential. 

SmTiI  WEEKLY  in  fine  town. 

Modest  money  maker.  Sell  alt  or  part. 

Box  60.  Bantam  CT  06750. 

THREE  WEEKLIES  in  Zone  3;  “grass  roots"  , 
communities.  Over  150  years  of  publication;  i 
grossing  over  $800,000.  Box  3957,  Editor  &  ; 
Publisher. 

TEXAS  METRO  weekly,  nets  25%  on  400K  ' 
gross  per  year,  growing  rapidly.  Can  pay  for 
itself  in  under  5  years.  Management  in  place  if 
desired. 

Bob  Houk 
(602)  949-9686 

ZONE  9  adjudicated  weekly  with  2nd  in  growth 
area.  Sell  less  than  annual  gross,  good  terms. 
Ideal  starter.  Principals  only.  $15K  will  handle 
down.  Reply  to  Box  5293,  Editor  &  Publisher. 

ZONE  5  century  old  weekly  newspaper,  sound 
record  of  profitability,  paid  circulation,  ideal 
husband'wife  team,  reply  stating  financial 
qualifications.  PO  Box  88.  Clyde  OH  43410. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752.  Edi¬ 
tor  &  Publisher,  All  replies  kept  strictly  con¬ 
fidential. 

WANTED  TO  BUY.  Daily  and  weekly  newspap¬ 
ers  in  Louisiana.  Louis  (Woody)  Jenkins,  (504) 
383-6226. 

25  YEARS  in  book,  magazine  publishing,  now 
wish  to  buy  a  sound  weekly  in  coastal  or  moun¬ 
tain  resort  area  of  North  (Carolina.  Can  handle 
up  to  $25K  down,  but  seller  must  stay  on  3 
months  to  teach  us  the  business.  Send  full 
details  to  Thomas  Lloyd.  PO  Box  8194,  Ann 
Arbor  Ml  48107 

_ PERSONALS _ 

FIRST  AMENDMENT  T-SHIRTS  (white  on  ma¬ 
roon)  in  sizes  S.  M,  L,  XL.  1(K)%  cotton.  $7.70 
each  including  postage,  or  write  for  free  cata¬ 
logue  of  designs  from  Bach  to  Biohazard,  from 
Mathematics  to  Miranda.  Outer  Products. 
Dept.  A,  Box  88.  Lafayette  Hill  PA  19444 

DRAW  YOUR  OWN  CON- 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 

(212)  752-7050 


PUBLICATIONS  AVAILABLE 


CIRCULATION  SERVICES 


DON'T  GET  STUNG.  Buy  "How  to  Purchase  a  ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Newspaper  and  Succeed  '  at  special  prepub-  '  Using  a  high  quality  sales  organization  makes  a 
lication  price  of  $20.  Inside  details,  appraisal  '  real  difference — better  retention  at  a  lower 
methods,  tax  tips,  sample  contracts  by  editor-  '  cost.  Campbell  and  Associatescan  provide  your 
publisher-broker  Jay  Brodell.  an  expert.  Only  circulation  department  with  the  volume  of 
text  like  It.  Mountain  West  Publishing  Co.,  Box  :  quality  new  customers  you  want  at  a  reasonable 


1841.  Grand  Junction  CO  81502. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 

PUBLICATIONS  FOR  SALE 

LAST  EDITION 

Available  for  framing,  full  page  color  print  of 
final  front  page  of  major  eastern  daily  on  70 
lb. glossy  stock  $10.00  to  Rich  Prints,  42 
West  29th,  New  York,  NY  10001.  Includes 
postage  and  handling. 

SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  EstilCradick.  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


HAVE  WE  GOT 
SALESPEOPLE  FOR  YOU! 

They've  got  great  newspaper  contacts. 
They're  thoroughly  versed  in  the  latest  tech¬ 
nology  They  know  how  to  design  a  system 
that  works  best  for  their  client.  And.  because 
they  know  and  care  about  their  clients,  they 
know  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement 

How  do  we  know  so  much  about  these  peo¬ 
ple?  They  read  EDITOR  &  PUBLISHER!  We 
speak  their  language 

If  you're  on  the  lookout  for  good  salespeople, 
give  us  a  call.  We'll  get  your  message  across! 

EtP  Classifieds 
(212)  752-7050 


price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C. 
Brunswick  OH  44212;  (216)  225-7440 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


LOG-E  24LDA  PROCESSOR  in  excellent 
condition  with  large  supply  spare  parts. 
$9000,  Courier-Tribune  (919)  625-2101. 
S(!lUeeze  Lenses,  new  and  trade  ins.  ,  . 
Manufacturer  Specialists  since  1968  ! 

New,  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278  i 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

COMPLETELY  REBUILT  Sheridan  MS  and  HH 
hoppers  factory  guaranteed. 

Sheridan  48  P  Inserter  with  MS  heads. 
Sheridan  24  P  Inserter  with  handfly  table. 
New  spare  parts  tor  Sheridan  Inserter. 

Eolded  Edge  First  Delivery  System  tor  Sheridan 
Inserters, 

Sheridan  72  P  and  48  P  hopper  loaders. 
Muller  227  and  227  E  Inserters. 

Muller  321  Counter  Stackers 
Custom-Bill  Quarter  Folders  and  Rotary  Trim¬ 
mers. 

Kansa  Inserter  with  four  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  Shrink  Wrap 

Ferag  H-500  and  HS  80  Counter  Stackers- 
factory  rebuilt. 

Sta-Hi  251  and  257  Counter  Stackers. 

Sta-Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyors,  Bottom  Wraps  and 
j  Pacers. 

I  Signode  ML2EE  and  MLN2A  Tying  Machines. 
I  Yale  and  C&D  pallet  jacks. 


Box  1067.  Redondo  Beach  CA  90278  |  Allequipmentinexcellentconditionandavail- 

■  ■  '  —  able  immediately.  Mechanical  installation  ser- 

OnnU  '•  vices  also  provided.  WANTED  TO  BUY;  MAIL- 

_ MUUHI -  ,  EQUIPMENT  AND  COMPLETE  MAIL- 

AM  ELECTRO  SET  PUNCH  ASSEMBLIES-  ^  SYSTEMS. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 


I  remanufactured  including  punch  block; 

I  $665 -r  shipping,  insurance  and  trade-in. 

Spalholz.  128  Midland  St.  Cold  Spring  Harbor 
I  NY  11724,  (516)  692-8859. 

Following  Equipment  for  Sale.  No  reasonable 
offer  refused. 

,  1— Compuscan  Scanner  No.  170.  SN  114 
'  1—OCR/lOO  Scanner  SN  186. 

2— MVP's.  CPU  and  terminals.  SN  1188  269 
and  SN  121  1072. 

1—  Harris  2200  TCU-SN  033.  Three  ter- 
i  minals. 

2 —  Merg  303’s  for  parts.  SN  179  and  SN  52. 

;  Contact:  Thomas  F,  Cawley.  Production  Mana- 
:  get.  (717)  348-91 52  or  Robert  J.  McCormack, 
I  imposing  Room  Foreman,  (717)  348-9164. 

!  COMPUTER  SOFTWARE 


Reply  to  Graphic  Management  Associates, 
Inc.,  11  Mam  St.,  Southboro  MA  01772. 

FERAG  conveying  systems.  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Or,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

FOR  SALE  MULLER-MARTINI  EM-10  insert- 
ing  machine.  Overhauled  by  Muller-Martini  in 
1979.  Has  very  low  hours.  Like  new  condition. 
Price,  $35,0(J0.  Box  5094,  Editor  &  Pub¬ 
lisher. 

FOR  SALE;  Cheshire  Labeling  Machines  to 
handle  North/South  labels  or  Computer  Print¬ 
outs.  Multi  Wide  Labels.  Savings  in  the 
thousands.  In  New  York  telephone  (516)  667- 
0200;  outside  New  York  (800)  645-5240. 


ADMASTER  I - 

Breakthrough  in  powerful,  low-cost  computer  ,  o  •  40  p  chfridan  fnr  «Ip  Rp 

software  for  advertising  scheduling,  billing.  fV  * 


'  CLASSIFIED  AD  MANAGER  '  systems.  Electronic  run  sheet,  automatic  ad 

Sell  Your  Personal  Ads  Wth  '  scheduling,  reminder  notices  to  slow-pays. 

Runs  on  many  computers,  including  Apple  and 
.  THE  LYNN  DAVIS  GUIDE  TO  PERSONAL  ADS  '  CP/M  machines.  Hard  disk  and  floppy  disk  ver- 


software  for  advertising  scheduling,  billing,  ^ 

collections  and  sales  management.  Ispecially  ! 
designed  tor  weeklies  and  small  dailies.  In-  i 

eludes  features  usually  found  on  $100,000  l  'fo*ti.  h'oving,  ereebng,  start-ups,  training per- 
systems.  Electronic  run  sheet,  automatic  ad  ' 

'  R  Fox  Mail  Room  c”nsulUnt','^Houlton  TX 


As  a  Premium... 

As  a  Profit  Center  .. 

Available  in  both  BOOK  or  Audiocassette 
PURCELL  PRODUCTIONS 
300  W  55  St.  New  York  NY  10019 
(212)  757-5300 


Gr/M  machines.  Hard  disk  and  floppy  disk  ver¬ 
sions.  Software  $2500;  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software.  Box 
553,  Mill  Valley  CA  94942;  (415)  383-4500. 


300  W  55  St.  New  York  NY  10019  BILLING  SOFTWARE 

(212)757-5300  1  Designed  by  a  publisher,  easy  to  use  and  will 

•  run  on  the  inexpensive  Microcomputers  from 

il  QPD\/}/^eQ  ■  Radio  Shack.  Prints  journals,  bills,  aging  and 

'  53lg5  analysis.  Keeps  individual  detail  of  en- 

I  ED  SALZMAN  builds  circulation.  Specializing  tries  on-lme.  Now  being  used  by  dozens  of 
;  in  telephone  and  crew  sales;  analysis,  develop-  i  small/m^ium  size  publications.  Call  or  write 
'  ment  and  establishing  in-house  programs.  Call 

I  (703)  955-2638,  223  West  5th  St.  Shawano  Wl  54166.  (715) 


223  West  5th  St.  Shawano  Wl  54166.  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


I  Circulation  Climbers  can  make  you  an  offer  you  MAILROOM 

,  can't  refuse.  We  can  demonstrate  that  our  tele-  i  m 
marketing  department  IS  the  best!  We  will  offer  |  GOOD  RECONDITIONED  Cheshire  and  Mag- 
your  daily  or  weekly  newspaper  10  free  starts  to  ■  nacratt  labeling  machines  with  single  and  mul- 
I  prove  the  quality  of  our  sales.  This  is  a  limited  i  tiwide  label  heads  and  quarter  folders.  Call 


offer.  Don't  wait!  Call  collect,  James  Scutellaro 
(617)438-7922. 

MARKETING  PAPERS  for  the  80's  to  sun/ive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 

solicitations  .  .  .  Voiuntary  paid  and  other 
conversion  programs  ,  Promotions,  single 
copy  sales.  MBO  and  financial 


Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


Los  Angeles  Times 


KW  WIRE  TYERS 
Call  Bob  Terry 


(213)  972-5168 


'  and  specialized  training  .  .  .  and  muc 
i  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
I  Circulation  Consultant  for  Newspapers 


BO  and  financial  I  KANSA  4  Station  Inserter  installed  in  your 
Personnel  development  j  plant  $17,000.  Excellent  condition  and  avail¬ 


able  immediately.  Graphic  Management 
Associates.  (617)  481-8562. 


LAWSON  3  KNIFE  TRIMMER 


(713)  468-5827. 

QUARTER-FOLDER,  also  Feeder  with  pressure 
sensitive  labeler.  Good  condition,  call  Don  Mil¬ 
ler  (816)  561-1200. 

STEPPER  NEWSPAPER  inserter.  2-heads  with 
wrapper  and  tyer.  As  is.  where  is.  Harlingen  TX. 
Call  Mike  at  (512)  546-5113. 

MISCELLANEOUS 

COMPLETE  ELECTRONIC  NEWSPAPER 
EQUIPMENT.  Video  studio  and  character 
generator  Two  VTRs.  (913)  764-2211.  Ed 
Koon. 

INSTAPOLL  POLLING  MACHINE,  includes 
three  outgoing  message  tapes  and  three  incom¬ 
ing  tapes.  Can  handle  lOd)  calls  per  hour.  Per¬ 
fect  condition.  $2,000,  M.C  Bowler,  Daily 
Press,  Inc.,  7505  Warwick  Blvd.,  Newport 
News  VA  23607.  Phone  (804)  244-8421. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


USED  TYPESEHING  EQUIPMENT 
Cameras . Platemakers 


PROFESSIONAL  TELEPHONE  subscription  I  more  information  contact  Halco  Mailing  Ser- 
sales  services.  Pay  only  for  results!  Ken  Gage  &  I  vice,  PO  Box  429.  Vineland  NJ  08360,  (609) 


A43S/N  1993-1954.  Verygood  condition.  For  Nationwide  Brokers-10%  Sales  Commission. 


Associates.  (512)  224-6672 


We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber  (216)  831-0480 


EDITOR  &  PUBLISHER  for  February  5,  1983 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


I 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI.  (216)  729-2858. 


AM  500,  $3000;  AM  510,  $4,000;  AM  510 II, 
Processor,  $5500;  CompEdit  5810,  6  disc. 
$14,000;  AM  7133  RC  Processor,  $2500;  AM 
745  S  Processor,  $275. 

Call  Bob  Weber  (216)  831-0480 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  UNISETTER,  LR,  160  faces  and  width  ! 
plugs,  2  MDT-350  Terminals  and  Disk  Read¬ 
ers.  2-3208  Varlsystem  8K  counting 
keyboards,  CG  7200,  48  faces.  All  In  good 
condition.  Davis  Typographies,  1001  W.  10th, 
Amarillo  TX  79101,  (806)  374-5287. 


CG  TYPESETTERS 

Exeeuwriter  II.  $1750.  Comp  Jr.,  $1950.  CG 
7200,  $2450.  Comp  II.  $2150.  Comp  IV  HR, 
$5500.  ACM  9000  with  DEK,  $1750.  WSI. 
(216)  729-2858. 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war-  | 
ranty  on  parts.  $3500  each.  Graphic  Systems  I 
Exchange,  Inc,  (716)  385-3027.  | 

COMP  IV  8  HR.  $5,650;  Comp  48  8  HR,  spe-  ! 
cial  lens  to  72  point,  $4250;  7200  I,  TG,  SP 
kit,  11  strips,  $2500;  Edit  7500,  HR.  rev  C, 
$8500. 

Call  Bob  Weber  (216)  813-0480 


FACSMILE  TRANSMISSION  System  including 
Muirhead  Full  Page  Scanners  and  Recorders, 
two  of  each,  DACOM  date  compressors  and 
related  accessories.  Call  S.  Dean  (212)  532- 
7300. 


LogE  PC  18.  Asking  $4250. 
Presently  in  use.  Good  condition. 
(516)  752-9454 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment.  (307)  745- 
5165. 


SINGER  8000  Phototypesetter.  Good  operat¬ 
ing  condition-key  fonts.  Best  offer.  Contact 
Wolfe  Publications  Inc.,  Mr.  Holvey  (716)924- 
4040. 


TYPESETTERS 

Unisetter  HR,  $6950.  Unisetter  LR,  $5450. 
Unified  Composer,  $3250.  Uniterm.  $1250. 
Mark  IV  Pacesetter,  $5000.  MDT350,  $3350. 
8''  FDR,  $1500.  Itek  430,  $4000.  CG  DEK 
with  tape  punch,  $1750.  WSI.  (216)  729- 
2858. 


USED  VDTs  for  sale.  Titus  (formattable)  and 
Computype.  All  are  in  good  working  condition. 
For  details  call  Ben  Kennamer  or  Chuck 
Allgood,  (205)  878-1311. 


UNISETTER.  HR  16  point  lens,  $7250;  Edit 
7700  II,  HR.  rev  E,  $11,000;  MDT  350,  for¬ 
mat  $3250;  Edit  1750,  $2500;  Edit  2750  rev 
C,  dual  disc,  $4250. 

Call  Bob  Weber  (216)  831-0480 


PLATEMAKING 


FOR  SALE-NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris, 
Best  Publishing  Co,,  (213)  548-4545. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22^4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  Va  A  80.  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82,  4  2:1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  ^4.  6  Goss  auto¬ 
pasters,  20  Wood  reel  stands,  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  4'4  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E34th  St,  Cleveland  OH;  (216)883- 
8724, 

UK  factory  phone  011-44-772-797050. 


GOSS  URBANITE  PRESS  | 

7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for  | 

immediate  delivery.  I 

Urbanite  units  available  which  can  be  offered  I 
stacked  or  floor  position,  complete  with  roll  j 
arms.  | 

Urbanite  folders  complete  with  upper  former  i 
and  drive.  I 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999  ; 

Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362  1 


We  move  machinery! 
E&P  CLASSIFIEDS 
(212)  752-7053 


GOSS  MARK  I,  A-80,  22  Vx"  Cutoff 

7  units— Digital  Pasters 
6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 
GOSS  MARK  I,  A-82.  23  9/16"  Cutoff 
23  units— Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

GOSS  MARK  II,  A-82,  23  9/16"  Cutoff 
2  units,  60°— Full  Digital  Pasters 
GOSS  MARK  I.  A-88,  23  9/16"  Cutoff 
30  units— Digital  Pasters 
5  3-Position  Color  Cylinders 
5  Double  2:1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system  pre¬ 
sently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  DC  motors. 
No.  330  Portable  Idab  Stacker  with  card  reader 
and  programmer,  excellent  condition. 

One  Sheridan  48P 
Hoe  Colormatic 

8  units  available,  1966  (22  cutoff) 

1  single  3:2  folder,  double  upper  formers 
Skip  jlitter.  Fully  Automatic  Reels 
G.E.  Unit  Drive  and  Controls 


Offered  Exclusively  by;  I 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 

Lenexa,  Kansas  66215  ' 

(913)  492-9050  Telex  4-2362  i 


GOSS  SC.  8  units,  1979. 

SC,  4  units,  1980 
Community  Add-on  units.  1968-75 
SC  Folders,  also  upper  former 
Urbanite,  4  units,  3-color  unit 
Metro,  6  units 

HARRIS  VI 5  A,  6  units,  upper  former. 

V15  D,  6  units,  JF25 

V15  A,  add-on  units;  ductor,  continuous 

V25,  8  units.  1977,  FIO 

Folders:  JFl,  JF4.  JF25 

845.  4  units,  1975 

1650,  6  units,  1975 


ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  32 1  -3992  Telex  700563 


2  Martin  Pasters.  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite.  10  units.  1980. 

(3regg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-25,  Vx  and  Vi  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25.  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


EDITOR  &  PUBLISHER  for  February  5,  1983 


FOR  SALE:  Seven  40HP  Goss  Mark  I  AC  ; 
nx)tors.  Excellent  backup  ^or  Goss  AC  drive.  : 
STAR-KIMBLE.  ranging  from  very  good  to  fair,  j 
negotiable.  Available  March  14,  1983.  Also 
available.  6  Panel  Kline  Hurletron  drive.  Page 
Morris.  PO  Box  4567.  Biloxi  MS  39531,  (601)  ' 
896-2365.  i 


bUTSTANDING  URBANITE  VALUE 


Available  Immediately 
Extremely  Versatile  Configuration 
Excellent  Condition 
Tri-Color  Unit 
Upper  Former 
Two  Folders 
Two  Drives 

Offerea  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP. 
lOeth  Et  Santa  Fe  Drive,  P.O.  Box  15899 
Lenexa,  Kansas  66215 

(913)482-9050  Telex  4-2362 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  (^immunity  Oil  Bath 
Urbanite  add-on  units  and  folders 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late  > 

70’s  mfg  ! 

Harris  VISA  add-on  units,  mid  to  late  70’s  mfg 

1  to  3  unit  News  King  with  KJ4.  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned  ■ 
3  to  5  unit  News  King  with  KJ8  and  upper  ' 
former 

New  King  add-on  units 

Baldwin  104  Count-O-Veyor  j 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 

Lenexa.  Kansas  66215  I 

(913)  492-9050  Telex  4-2362  ] 

2/U  Suburban  224'x  c/o, 

(Ximbi  Folder.  Pert  and  Glue 
(213)  885-0045 


URBANITE;  22Vx"  x  36";  1970;  4  units;  Vi 
folder;  brush  dampening;  many  spare  parts; 
good  condition;  low  price.  Call:  Bill  O’Connor 
(717)  587-2806. 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe, 
Scott,  (kiss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


HARRIS  845,  8  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders,  22Vx".  Like  new. 
Available  immediately. 

Harris-M-lOOO,  6  units.  2  Butlers.  Oven,  chill 
rolls.  1972. 

5  unit  Harris  V22,  RBI  folder 
7  unit  Ckjmmunity,  2  folders,  1975 
Goss  Suburban  1000  series,  4  units. 

Goss  Metro,  6  units-1  color  cylinder.  1974- 
1976. 

Goss  Mark  I,  A-80,  22Vx”,  4  units.  2:1  folder, 

!  RTP's, 

Goss  Mark  I.  1  add-on  unit,  22Vi  with  reel 
A-80. 

4  unit  Goss  Community  (grease) 

Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 

and  Butlers. 


BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  (^immunity  unit  1971. 

KJ6  Vj-quarter  folder  with  balloon  former. 
Ckxjnt-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES.  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  1748  ”x24VS"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500  (415)  873-2640. 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


TURNKEY  SERVICES 
Rigging-Electrical-Erecting. 
(k)SS-Harris-Hantscho-ATF 
(kintact;  Mr.  George  Jaramillo,  (213)  257- 
2371. 

WEB  ERECTING  INTERNATIONAL.  LTD. 


THATCHER  WEB  2  units  and  folder,  running; 
(kittrell  Vanguard  Web  3  units  and  folder,  run¬ 
ning;  1  Newsking  unit;  Community  folder  with 
40  HP  motor;  Suburban  900  series  unit  and 
folder;  John  Newman  (816)  756-3350. 


21V*’  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  2lV'x "  cutoff  by  40V5"  5  units, 
collect/non-collect  folder.  2  MEG  pasters  and 
Overly  14  toot  2  pass  dryer  chills  (New  1981). 

I  Excellent  press  for  square  tab  and  HeatSet 
i  circular. 

1  Harris  845,  8  units  (New.  approximately 
;  1981),  2  folders.  Angle  Bar  Nest  with  bay  win- 
,  dow,  4  Butler  pasters  (1800  FPM  data  mat 
j  controls).  Available  immediately  at  less  than 
i  half  new  price. 

i  IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
;  60090,  (312)  459-9700.  Telex  20-6766. 


GOSS  PRESSES 

Interested  in  a  used 
Goss  Community,  Sub- 
j  urban  or  Urbanite 
press? 

Contact  Mr.  Gene 
Plewa. 

BOSS  PRODUCTS 
Graphic  Systems  Division 
Rockweil  Inlemationai 
3100  South  Central  Ave. 
Chicago,  liiinois  60650 
312-656-86Q0  Telex  253478 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  Inserter  in  good  operat- 
I  ing  condition  for  daily  newspaper  operation. 
Reply  to  Box  5246.  Editor  &  Publisher. 


WANTED. ..used  Mycro-Tek  Front-End 
system  for  weekly  operation. 

Call  (901)  885-0744. 


WANTED:  COMPUGRAPHIC  4  8  Model 
Fremont  Airport  on  State  Route  53,  Fremont 
OH  43420;  phone  (419)  332-8037. 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


CHESHIRE  and  Philhpsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


KANSA  4  station  inserter,  new  condition,  one 
year  old.  Excellent  cost  savings,  available  im¬ 
mediately.  Reply  Box  5266,  Editor  &  Pub¬ 
lisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


HELP 


WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  SOUTHERN  MISSISSIP-  | 
PI  anticipates  two  tenure  track  positions  in 
News-Editorial  and  Public  Relations,  begin-  ] 
ningFall,  1983.  Applicants  should  have  strong  i 
academic  background,  appropriate  profession-  , 
al  experience,  interest  in  research  and  should 
be  qualified  to  teach  on  undergraduate  and  I 
graduate  levels.  PhD  is  required.  Rank  and  sal¬ 
ary  negotiable.  Application  deadline  is  March  , 
1,  1983.  Send  letter,  vita,  at  least  three  refer-  j 
ences,  and  transcripts  to  Chairman,  Depart¬ 
ment  of  Journalism,  Southern  Station,  Box 
5121,  University  of  Southern  Mississippi,  Hat¬ 
tiesburg  MS  39406.  Equal  Opportunity  Em-  I 
ployer. 


ADVERTISING-MASS  COMMUNICATIONS: 
Full  time,  tenure  track  appointment  to  teach 
advertising  courses  with  opportunity  for  curri¬ 
culum  development  and  refinement  to  begin 
September  1983.  Teaching  duties  could  in¬ 
clude  courses  in  newswriting,  broadcastingand 
mass  communications  theory.  Professional 
advertising  experience  required.  Masters  or 
doctorate  and  three  years  college  teaching  pre¬ 
ferred.  Instructor  to  associate  professor.  Salary 
dependent  on  qualifications  and  experience. 
Apply  by  March  1,  1983  toJanet  Sill  for  Search 
Committee,  Mass  Communications  Depart¬ 
ment,  Winona  State  University,  Winona  MN 
55987.  An  Equal  Opportunity  Employer. 


DEPARTMENT  CHAIRPERSON:  Department  i 
of  Mass  Communication,  UW-Milwaukee,  ' 
seeks  a  departmental  chairperson  for  Fall  i 
1983.  Duties  also  include  teaching  and  com- 
munity/professional  relations.  Department  has 
three  sequences:  Journalism,  Radio-Television 
and  Mass  Communication.  PhD  required; 
media  experience  and  administrative  experi¬ 
ence  highly  desirable.  Tenure  rank  appoint-  , 
ment— Associate  or  Full  Professor — and  record  ; 
of  teaching,  scholarship,  service  must  meet 
university's  standards  for  tenure.  Salary  is  com-  ! 
petitive.  Women  and  minorities  especially  en-  , 
couraged  to  apply.  Apply  before  March  15  to:  ' 
Professor  Earl  S.  Grow.  Department  of  Mass  , 
Communication,  UW-Milwaukee.  PO  Box  413,  ■ 
Milwaukee  Wl  53201.  ! 

I  The  University  of  Wisconsin-Milwaukee  is  an  : 

I  equal  opportunity  employer.  i 

I  CIRCULATE  YOUR  SERVICES 
I  to  the 

j  Newspaper  Industry! 

E  &  P  CLASSIFIEDS  ; 

I  communicate  with  the  i 

j  World’s  Largest  > 

i  Newspaper  Audience! 


ASSISTANT  PROFESSOR  OF  COMMUNICA¬ 
TION-JOURNALISM  (tenure  track)  to  teach  in 
broad-based  department  offering  majors  in 
mass  communication,  public  relations,  and 
speech  communication.  Teach  courses  in  print 
journalism  and  public  relations  (e  g.,  newswrit¬ 
ing  and  reporting,  editing,  community  and 
press  relations,  mass  media  law.  introduction 
to  PR,  introduction  to  mass  media),  and  serve 
as  advisor  to  university-student  newspaper. 
Minimum  Master's  degree  in  Journalism  with 
p.'Ofessioral  experience  in  journalism/PR.  Col¬ 
lege-level  teaching  experience  is  highly  desir¬ 
able.  Salary:  $16.279-$20,256'Academic 
Year.  Begin:  September.  1983.  Submit  letter 
of  application,  vitae  and  references  by  March 
15,  to  John  P.  Foster,  Search  Committee,  De¬ 
partment  of  Communication,  Central  Washing¬ 
ton  University,  Ellensburg  WA  98926.  An  AA, 
EEO/Title  IX  employer. 

DIRECTOR  OF  COLLEGE  RELATIONS 
Plan,  develop,  and  implement  a  variety  of 
marketing-advertising  and  public  and  college 
relations  programs  designed:  1)  To  increase 
enrollment  through  a  team  approach;  2)  To 
increase  community  awareness  of  the  prog¬ 
rams,  courses,  and  services  offered  by  the  col¬ 
lege;  3)  To  oversee  all  college  publications;  and 
4)  To  establish  an  alumni  organization  to  help 
support  the  college.  Previous  successful  ex¬ 
perience  in  a  leadership  position  in  marketing 
and/or  public  relations.  Bachelor's  or  Master's 
degree  in  these  areas  preferred  Salary:  negoti¬ 
able.  Starting  date:  March  1983.  Deadline  for 
receipt  of  application:  February  18.  1983. 
Contact  Dr.  Walter  Browe,  President,  Lake 
Michigan  College,  2755  E  Napier,  Benton  Har¬ 
bor  Ml  49022.  An  affirmative  action  equal 
opportunity  employer. 


SAN  JOSE  STATE  UNIVERSITY  has  two  te¬ 
nure-track  openings  in  news-editorial  journal¬ 
ism,  beginning  fall  1983.  Appointment  at 
assistant  professor  level  likely,  but  associate 
professorships  considered.  Salary  range  appro¬ 
ximately  $20,000  to  $25,000.00.  PhD  or 
equivalency  in  work  experience,  professional 
achievement,  and/or  scholarship  and  publica¬ 
tions.  Minimum  of  two  years  professional  jour¬ 
nalism  experience  required.  Candidates  should 
be  prepared  to  handle  variety  of  subjects  in 
comprehensive  reporting-editing  program  in¬ 
cluding  advisorship  of  student  newspaper. 
Write  to:  Dr.  Dennis  E.  Brown,  Chairman.  De¬ 
partment  of  Journalism  and  Mass  Communica¬ 
tions,  San  Jose  State  University.  San  Jose  CA 
95192.  Deadline  April  8,  1983  Affirmative 
Action/Equal  Opportunity  Employer. 


THE  UNIVERSITY  of  Alabama  seeks  a  tenure- 
track  assistant  professor  to  teach  some  com¬ 
bination  of  graduate  level  reportingand  writing, 
literature  of  journalism,  magazine  journalism. 
International  communication,  research 
methods  and  modern  newsroom  management 
in  the  Fall  of  1983.  Candidates  should  hold  a 
PhD  (ABDs  will  be  considered)  in  Journalism  or 
Mass  Communication,  have  communication  in¬ 
dustry  experience  and  exhibit  potential  for 
scholarly  research.  Teaching  experience  is 
helpful  and  the  candidate  should  exhibit  a  wil¬ 
lingness  to  develop  research  interests  and  to 
engage  in  the  University  Service  activities.  Sal¬ 
ary  is  competitive  and  based  upon  qualifica¬ 
tions.  Apply  to;  Dr.  Charles  C.  Self,  Chairman  of 
Journalism,  PO  Box  1482,  University  AL 
35486.  The  University  of  Alabama  is  an  equal 
opportunity  affirmative  action  employer. 


IS  LOOKING  FOR 
A  CONTROLLER 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organiza¬ 
tion.  We're  Newspaper  Systems,  Inc.,  industry  veterans  aggressively 
expanding  in  the  Advertising,  Business  and  Circulation  computer 
systems  market. 


I 


Applicants  must  have  iine  management  experience  and  the  skills  ' 
needed  to  handle  accounting,  administration,  bookkeeping,  bud-  1 
gets,  credit  analysis,  financial  forecasting  and  planning,  internal  ! 
controls  and  personnel.  Preference  will  be  given  to  applicants  with  | 
an  accounting  degree,  computer  know-how  and  newspaper  J 
experience.  ; 


If  a  competitive  salary,  stock  options,  challenging  work  and  oppor¬ 
tunities  for  growth  appeal  to  you,  please  forward  your  resume,  in  i 
confidence,  to:  ' 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Cuiver  City,  California  90230 


NSI  is  an  equal  opportunity  employer 


GRADUATE  ASSISTANTSHIPS-Teaching 
assistantships  while  studying  for  MA  in  Com- 
;  munications  available  at  University  of  Florida. 

;  Monthly  stipend  plus  tee  waiver.  Persons  with 
undergraduate  degree  in  journalism  or  related 
:  field  and  professional  experience  are  invited  to 
'  apply  to  Dr.  Jack  Detweiler,  College  of  Journal- 
I  ism  &  Communications,  University  of  Florida, 

!  Gainesville  FL  32611. 

I  JOURNALISM-MASS  COMMUNICATION 
Application  deadline  is  February  28,  1983. 

J  Two  new  positions  are  open.  Applicants  should  , 
have  expertise  in  1  or  more  of  these  fields;  Mass  ■ 
Communication  and  Society,  Newspaper  or  I 
;  Magazine  News-Editorial  Journalism,  Advertis-  j 
ing.  Public  Relations,  or  another  appropriate 
I  area.  The  rank  may  be  either  assistant  professor  j 
or  lecturer.  If  assistant  professional,  the  qual-  , 
ifications  are;  PhD  completed  or  near  comple-  | 
tion.  Professional  experience  preferred.  In  I 
addition  to  teaching  and  advising,  the  jterson 
'  will  be  expected  to  engage  in  research  and  ser-  I 
.  vice  activities.  If  Lecturer,  the  qualifications  I 
:  are;  Significant  professional  experience  re-  | 
:  quired.  Appropriate  educational  background 
I  expected.  In  addition  to  teaching  and  advising,  | 
1  the  person  will  be  expected  to  engage  in  service  i 
I  activities.  Initial  appointment  for  1-5  years,  I 
I  with  possibility  of  re-appointment  for  5-year 
j  terms.  Salary:  dependent  on  qualifications  and 
j  not  on  rank.  Starting  date:  August  1,  1983. 

;  Send  applications,  resumes,  recommenda- 
I  tions,  salary  requirementsand  other  supporting 
i  material  to:  Dean  Richard  R.  Cole.  School  of 
'  Journalism,  Howell  Hall  021A,  University  of 
North  Carolina,  Chapel  Hill  NC  27514.  UNC- 
j  CH  is  an  equal-opportunity,  affirmative-action 
1  employer  and  encourages  applications  from  all 
qualified  persons. 


ASSISTANT'ASSOCIATE  Professor  to  teach 
Journalism.  Some  teaching  possible  in  Public 
Relations.  Masters  required;  PhD  desireable.  | 
Significant  professional  experience  required. 
Salary-$17,000-$21.000  depending  on  qual-  ! 
ifications  and  experience.  Tenure  track,  nine  i 
month  contract.  Additional  summer  teaching  : 
j  possible.  Submit  application  letter,  resume,  1 
'  and  names  of  at  least  three  references  by  March  ' 
15,  1983  to:  Don  B.  Morlan,  Chairperson;  De-  j 
partment  of  Communication  Arts;  University  of  ' 
Dayton;  Dayton  OH  45469,  I 

University  of  Dayton  is  an  AAEEO  employer.  I 


VISITING  ASSISTANT  PROFESSOR 
IN  JOURNALISM 

Gonzaga  University  invites  applications  for  an 
Assistant  Professor  in  Journalism.  The  position 
is  a  full-time,  one  year,  temporary  appointment 
for  1983-84  academic  year.  Summer  1984 
appcintmemt  may  be  arranged. 

Master's  Degree  and  quality  professional  ex-  ' 
perience  requned.  PhD  or  ABD  in  journalism/ 
mass  commun  cations  preferred.  Responsibili¬ 
ties  include  teaching  undergraduate  courses  in  | 
the  news-editorial  sequence,  advising  the  i 
weekly  student  newspaper;  and  assisting  in 
both  the  theoretical  and  practical  component 
of  journalism  studies.  I 

I  Send  a  letter  of  application  and  a  vita  to; 

I  Professor  Roy  Alden  Atwood  ' 

I  Co-Director,  Journalism  Program 

I  Department  of  Communicatin  Arts 

I  Gonzaga  University 

Spokane  WA  99258 
I  (509)  328-4220— ext.  3259 


JOURNALISM  (Advertising)— Two  anticipated 
tenure-track  positions  for  assistant  professors 
of  advertising  in  the  department  of  journalism. 
Appointment  beginning  August  1983.  PhD  in 
advertising  or  related  communication  disci¬ 
pline  required.  Experience  in  agency,  corporate 
or  newspaper/magazine  advertising  preferred. 
Candidates  should  have  demonstrated  re¬ 
search  and  scholarly  commitment.  Teach 
courses  or  conduct  research  in  advertising 
theory  and  practice.  Competitive  salary.  AA/ 
EOE.  Contact:  Dr.  Irvan  J.  Kummerfeldt,  Chair¬ 
man.  Department  of  Journalism.  Reavis  Hall 
107,  Northern  Illinois  University.  Dekalb  IL 
60115.  Applications  will  be  received  until 
February  1.  1983  or  until  positions  are  filled. 


JOURNALISM-DEPARTMENT  HEAD;  U  Conn. 
The  Department  Head  is  appointed  for  five  (5) 
years  with  review  and  consultation  with  the  in¬ 
cumbent  at  the  end  of  that  period  concerning 
an  additionai  term  We  expect  that  appoint¬ 
ment  will  be  made  at  the  rank  of  professor  and 
that  the  appointee  will  become  a  permanent 
department  member.  The  department  has 
three  (3)  fulltime  members  and  offers  a  journal¬ 
ism  major  with  some  380  students  enrolled  in 
courses  each  semester.  The  person  we  seek 
would  ideally  combine  experience  as  an  editor 
or  reporter  on  a  metropolitan  daily  with  some 
teaching  experience.  Salary  and  related  matter 
are  negotiable.  The  University,  with  approx¬ 
imately  15,000  undergraduate  and  more  than 
4,0(X)  graduate  students,  is  located  in  a  rural 
setting.  If  you  are  interested  in  being  consi¬ 
dered  for  this  position,  would  you  please  sub¬ 
mit  your  curriculum  vitae  with  references  to;  T. 
Foster  Lindley,  Chairman  of  the  Search  Com¬ 
mittee,  UNIVERSITY  OF  CONNECTICUT,  Box 
U-98,  Storrs,  Connecticut  06268.  Applica¬ 
tions  received  by  March  18,  1983  will  be  given 
preference.  We  are  an  equal  opportunity/ 
affirmative  action  employer.  (SEARtjH  3A28). 


LIMITED  INTERNSHIPS.  Mix  practical  experi¬ 
ence  with  classroom  training,  working  side-by- 
side  with  Illinois  Statehousepresscorps,  in  uni¬ 
que,  intense  one-year  challenge.  Leads  to  MA 
$2640  stipend,  tuition  waiver  during  six- 
month  internship  with  Capitol  bureaus;  Chica¬ 
go,  St.  Louis  paj}ers,  wires,  more.  Qualified 
applicants  for  83-84  term  being  considered. 
Write  Bill  Miller,  Public  Affairs  Reporting 
graduate  program  director,  Sangamon  State 
University,  Springfield  IL  62708,  or  call  (217) 
782-1402.  April  1  deadline. 


MASS  COMMUNICATION.  Faculty  position 
(tenure-track)  available  Fall  '83,  12  hour 
teaching  load,  advise  students,  participate  in 
department  activities.  Qualifications;  Ph.D., 
professional  experience,  and  scholarly  poten¬ 
tial.  Rank:  assistant  professor;  salary 
($17,000-$26,000)  depending  on  qualifica¬ 
tions  and  experience.  Opportunity  for  summer 
and  evening  teaching  for  additional  remunera¬ 
tion:  1)  teach  graduate  and  undergraduate 
courses  in  publicity  and  public  relations,  pub¬ 
lic  relations  production,  PR  for  non-profit  orga¬ 
nizations;  and  Financial  Communications;  2) 
teach  photojournalism  courses;  ability  to  teach 
other  mass  media  courses  and  to  develop  addi¬ 
tional  courses  in  public  relations;  3)  advisor  for 
the  PRSSA  chapter.  Minorities  and  women  are 
encouraged  to  apply.  Send  curriculum  vitae 
and  letters  of  recommendation  by  April  1, 
1983,  to  Dr.  Irene  Shipman,  Chairperson,  De¬ 
partment  of  Speech  and  Mass  Communication, 
Towson  State  University,  Towson  MD  21204, 
An  Equal  Opportunity,  Affirmative  Action  Em¬ 
ployer. 


THE  SCHOOL  of  Journalism,  Kent  State  Uni¬ 
versity,  is  advertising  this  faculty  position: 

Assistant/Associate  Professor.  Tenure-track 
position.  Teach  undergraduate  classes  in 
accredited  program  in  either  news  or  public 
relations  and  graduate  classes.  Must  have 
background  to  teach  such  courses  as  com¬ 
munication  theory  and  research  methods  and 
direct  master's  theses.  PhD  preferred.  Master's 
required.  Evidence  of  scholarly  research  and 
news  or  magazine  professional  experience  re¬ 
quired.  Salary  negotiable.  Appointment  elec¬ 
tive  fall,  1983.  Application  deadline  March  1, 
1983. 

Send  letter  of  application,  transcript  and  three 
letters  of  recommendation  to; 

Dr.  Joseph  M.  Harper.  Director 
School  of  Journalism 
Kent  State  University 
Kent,  Ohio  44242 

Kent  State  is  an  equal  opportunity,  affirmative 
action,  university. 


GRADUATE  ASSISTANTSHIPS  in  journalism 
for  Fall  1983.  Monthly  stipend  plus  waiver  of 
some  fees  for  students  working  on  MA  in  Mass 
Communication.  Send  resume  and  under¬ 
graduate  transcripts  to  Dr.  Robert  L.  Clark,  De¬ 
partment  of  Mass  Communication,  Central 
Missouri  State  University,  Warrensburg  MO 
64093.  Deadline:  March  15,  1983. 
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HELP  WANTED 
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HELP  WANTED 

ADMINISTRATIVE 

ADVERTISING  j 

ADVERTISING 

ARTGRAPHICS 

CHIEF  ACCOUNTANT 

Permanent  challenging  full-charge  position  for 
30.000  circulation  West  Texas  daily.  Must 
have  an  accounting  degree  with  at  least  3  years 
newspaper  accounting  experience  Salary  com¬ 
mensurate  with  experience.  Please  send  re¬ 
sume  including  salary  history  to  Raymond  L. 
Dumont,  Midland  Reporter-Telegram.  Box 
1650,  Midland  TX  79702. 

GENERAL  MANAGER  to  oversee  Zone  5  Print¬ 
ing  and  Newspaper  Operation.  Must  have  5 
years'  sheet-fed  printing  experience,  know¬ 
ledge  of  accounting,  costing  and  tx»kkeeping 
and  the  ability  to  work  well  with  customers  and 
employees.  Send  resumes  to  Box  5226.  Editor 
&  Publisher. 


MARKETING  DIRECTOR  for  Southeast  area 
100,000  plus  daily  circulation  newspaper.  Re¬ 
sponsible  for  overall  direction  of  sales  and  dis¬ 
tribution  functions,  including  retail,  classified 
and  national  advertising,  and  circulation.  Re¬ 
quirements  include  college  degree  and  in- 
depth  familiarty  with  each  area  of  responsibil¬ 
ity.  Send  resume  and  salary  requirements  to 
Box  5183,  Editor  &  Publisher. 


MARKETING  DIRECTOR 
Major  Eastern  market  newspaper  needs  experi¬ 
enced  newspaper  professional  to  manage 
advertising,  promotion  and  circulation  depart¬ 
ments. 

Prefer  strong  retail  advertising  background 
along  with  circulation  and  promotion  and  re¬ 
search  expertise.  Advertising  growth  and  sales 
development  techniques  a  must. 

Excellent  compensation  and  benefits  including 
incentives.  Send  resume  and  salary  require¬ 
ments  in  confidence  to  Box  5318,  Editor  & 
Publisher. 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportun¬ 
ity  to  share  in  the  growth  of  the  local  newspap¬ 
er,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  to  General  Man¬ 
ager,  Brehm  Communications  Inc.,  PO  Box 
838,  Downey  CA  90241. 


SHOPPER  GENERAL  MANAGER— We  have  an 
immediate  need  for  a  strong  advertising- 
oriented  shopper  professional  to  manage  a 
large  shopper.  Self-starter,  people  person,  with 
bottom  line  experience.  Full  profit  responsibil¬ 
ity,  highly  competitive  market.  Excellent  sal¬ 
ary.  large  bonus  potential.  Call  today-J.  W. 
Rynerson,  Westminster  Florida  Inc.,  (813) 
748-4343. 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 

ADVERTISING 


NEW  MORMON  weekly  newspaper  serving 
300.000  IDS  in  Southern  California  seeks 
advertising  manager  and  account  executives. 
Excellent  growth  opportunities.  Send  resume, 
including  Ids  callings  to  Jeoffrey  Smith,  The 
Latter-Day  Sentinel, /21  W  Portland.  Phoenix 
AZ  85007  or  call  (602)  257-0220. 


NATIONAL  NEWSPAPER  needs  experienced 
ad  salesperson  to  increase  lineage,  do  adminis¬ 
trative  work,  design  and  lay  out.  Excellent  pay, 
benefits.  Beautiful  town.  Later  you  can  grow  in 
specialty  publishing  or  earn  promotion  in  chain 
of  community  dailies  and  weeklies.  Send  re¬ 
sume.  current  salary  to  Judy  Blake.  Van  Dahl 
Publications,  PO  Box  10.  Albany  OR  97321. 
Equal  Opportunity  Employer  M  F. 


ADVERTISING  DIRECTOR 
Immediate  opening  exists  for  a  proven  sales- 
oriented  manager  in  Zone  5  daily  and  Sunday  of 
over  60M  circulation.  Need  a  person  capable  of 
generating  sales  production  in  an  increasingly 
competitive  market.  Group  newspaper  with 
advancement  possibilities  for  right  person. 
Write  in  confidence,  including  work  history  and 
salary  requirements.  Box  5285.  Editor  &  Pub¬ 
lisher. 


OPPORTUNITIES 
IN  NEWSPAPER  ADVERTISING 
MANAGEMENT 

We  are  a  diversified  and  growing  NYSE  communica¬ 
tions  company  with  nationwide  interests  in  news¬ 
papers,  radio,  television,  market  research,  distribu¬ 
tion  and  trade  publications.  We  have  an  immediate 
need  in  our  newspaper  operations  for: 

ADVERTISING  DIRECTORS 
RETAIL  ADVERTISING  MANAGERS 
CLASSIFIED  ADVERTISING  MANAGERS 

You  should  have  a  successful  newspaper  advertising 
management  track  record  at  small  to  medium  sized 
daily  or  a  very  successful  ad  sales  track  record  at  a 
larger  metro  daily. 

Excellent  Salary,  Bonus  and  Benefit  Programs  and 
Career  Advancement  Opportunities. 

To  apply,  please  submit  resume  and  salary  history  to: 

Director,  Human  Resources 
Newspaper  Operations 
Dept.  AA-31 

Harte-Hanks  Communications,  inc. 
P.O.  Box  269 
San  Antonio,  Texas  78291 

liARTE-hANks 
COMMUNiCATiONS,  InC. 

Becoming  Community  Information  Centers 
An  Equal  Opportunity  Employer  M/F 


1 


CHIEF  NEWS  ILLUSTRATOR,  by  medium-size 
Florida  daily.  Requirements,  quick  with  excel¬ 
lent  Ideas,  color  familiarity,  high  productivity. 
If  you  have  these  qualifications  and  are  looking 
for  advancement  or  Florida  relocation,  please 
send  resume,  samples,  references  to  Box 
5317,  Editor  &  Publisher. 

7,0(X)  DAILY,  graphics-onented.  looking  for 
ARTIST  ILLUSTRATOR.  Must  be  able  to  do 
serious  illustrations  as  well  as  cartoons, 
mechanicals,  maps.  Need  good  knowledge  of 
color,  color  techniques.  Zone  4  Reply  to  Box 
5279,  Editor  &  Publisher 


PUBLISHER  PRESIDENT 
Zone  9.  Are  you  a  heavy  weight  in  the  pub¬ 
lishing/advertising  business?  Shopper  experi¬ 
ence?  Looking  for  a  challenge?  Media  con¬ 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto.  etc.  Reply  in 
confidence  to:  Greg  Vallone,  (213)  705-3138 
or  send  resume  tO:  7906  Jamieson  Ave,  Reseda 
CA  91335. 

WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show.  "  Please  call  Dennis  Fearing, 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9,  Reseda  CA  91335. 

MAJOR  ACCOUNT  SALES 
Good  closing  skills  and  major  presentation  ex¬ 
perience  needed  by  a  suburban  weekly  group  in 
a  competitive  Midwestern  metro  market.  Excel¬ 
lent  compensation  and  an  opportunity  for 
advancement.  Call  Ron  Lindsay  (816)  454- 

9660. _ 

HELP  US  GROW! 

Expanding  chain  of  suburban  TV  shoppers  in 
Zone  2  seeks  promotion-minded  Sales  Mana¬ 
ger  with  proven  record  to  tram,  motivate  and 
supervise  our  sales  staff.  Good  salary,  benefits. 
Send  resume  and  salary  history  to  Box  5304, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES  30,000  cir¬ 
culation  daily  at  the  foot  of  the  Rocky  Moun¬ 
tains  is  seeking  an  experienced  salesperson. 
Good  pay  bonus  and  a  chance  to  develop  your 
future.  Very  desirable  location.  Send  resume  in 
confidence  to  Douglas  J.  Barnett.  Display 
Advertising  Manager.  The  Daily  Camera.  1048 
Pearl  St.,  Boulder  CO  80302. 


CIRCULATION 


Learn  how  an  E&P  CLASSIFIED  AD  car  out 
you  to  work,  sell  or  seek  equipmePt.  pro¬ 
ducts  and  services,  or  rrayoe  tmd  that  pro¬ 
fitable  weekly  you've  wanted  to  own 


ADVERTISING  MANAGER  needed  who  is  goal- 
oriented  and  operates  best  in  competition- 
saturated  market.  Manage  and  lead  eager  retail 
and  class  staff  on  23.000  circulation  daily  in 
progressive  Zone  5  community.  Benefits  and 
incentive  plan,  excellent  growth  potential. 
Send  resume  and  salary  requirements  to  Box 
5315.  Editor  &  Publisher 


CIRCULATION 


CIRCULATION  MANAGER  with  hands-on  ex¬ 
perience  to  run  department  at  30.000  morning 
and  Sunday.  Must  have  strong  experience  in 
rrwtor  route  control,  promotions  and  mail  room 
production.  In  Zone  4.  position  comes  open 
May  1.  Reply  Box  5316.  Editor  &  Publisher. 


CIRCULATION  MANAGER 
IN  GROWING 
WEST  COAST  MARKET 

Large  newspaper  in  one  of  the 
nation's  most  attractive  locations 
needs  a  top  circulation  executive 
to  give  it  direction  and  growth. 
Must  be  strong  in  sales  manage¬ 
ment.  have  a  solid  circulation 
track  record  and  be  able  to  excel 
in  an  extremely  competitive  mar¬ 
ket.  If  a  great  challenge  and  a 
great  place  to  live  are  two  of  your 
job  requirements,  this  is  an 
opportunity  you  should  explore. 
Please  send  resume  and  salary 
history  to: 

Box  5307 

Editor  &  Publisher 

CIRCULATION  MANAGER 
Mid-Atlantic  suburban  daily  and  Sunday. 
50,000  circulation  and  growing,  seeks  street¬ 
wise  number  2  person  heavy  on  single-copy  and 
TMC  experience  Salary  $28,000.  plus  incen¬ 
tive  with  potential  to  high  $30s.  Experience 
with  union  a  must.  Send  letter,  complete  re¬ 
sume  with  three  references  to  Box  5213.  Editor 
&  Publisher. 


CIRCULATION  EXECUTIVES 

zone  2  daily  newspaper  owned  by  a  Fortune 
500  multi  media  company  needs  two  solid 
experienced  professionals  to  direct  home 
delivery  and  single  copy  growth.  These 
positions  have  been  created  following  a 
department  reorganization.  Over  the  past  40 
months  average  daily  paid  circulation  has 
grown  from  5,000  to  33,000  in  a  highly  com¬ 
petitive  market.  If  you  desire  the  fast  track 
with  a  superior  challenge,  please  send  your 
resume  to: 

Box  5277 

Editor  &  Publisher 
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CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  CIRCULATION  MANAGER 
For  26,000  dally,  30,000  Sunday  circulation 
in  Zone  5.  Must  be  strong  in  sales  and  promo¬ 
tion  with  ability  to  motivate  team  of  DM's.  Need 
aggressive  self-starter  who  Is  able  to  work  with 
people.  Reply  In  confidence  stating  salary  re¬ 
quirement  to  Box  5289,  Editor  &  Publisher 

A  UNIQUE  OPPORTUNITY  exists  to  join  the 
management  team  of  a  highly  regarded  Cana¬ 
dian  daily  newspaper. 

CIRCULATION  MANAGER 
IN  ATLANTIC.  CANADA 

Your  overall  mandate  will  be  to  promote  circula¬ 
tion  powth  and  to  ensure  timely  and  effective 
distribution  to  an  urban  and  rural  market.  You 
will  be  responsible  for  all  aspects  of  circulation 
Including  monitoring  of  budget  controls,  sales, 
service  and  accounts  receivable. 

To  qualify  for  this  position  you  should  have  a 
proven  track  record  In  circulation  management 
with  a  dally  newspaper  as  future  development 
will  depend  on,  and  reflect,  the  depth  of  your 
contributions. 

We  offer  an  excellent  starting  salary  with  an 
outstanding  benefits  package  to  the  successful 
candidate.  Please  forward  a  complete  resume. 
Including  salary  expectations,  to  Box  5295, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
Canada's  national  newspaper.  The  Globe  and 
Mall,  Is  seeking  a  professional  circulation  indi¬ 
vidual  experienced  In  all  phases  of  home  deliv¬ 
ery,  including  on-line  systems.  Monday  to 
Saturday  morning  newspaper.  Please  forward  a 
complete  resume,  including  salary  expecta¬ 
tions  to  Box  5314,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
Needed  for  large  PM  and  Sunday.  Experienced 
In  little  merchant  and  adult  systems  with  a  solid 
background  in  sales,  service  and  collections. 
Zone  2  area.  Reply  to  Box  5297,  Editor  &  Pub¬ 
lisher. 

NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  In  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 

ZONE  MANAGER 

Perfect  position  tor  District  Manager  with  2-3 
years  experience  with  youth  carriers  who  wants 
to  move  up.  Earnings  $20, 000-125,000  de¬ 
pending  on  experience  and  performance.  Send 
resume  to  City  Circulation  Manager,  Arkansas 
Democrat,  PO  Box  2221,  Little  Rock  AR 
72203. 


ASSOCIATE  EDITOR  | 

Magazine  publisher  seeks  a  capable  associate 
editor  to  handle  editorial  functionsfor  1  month¬ 
ly  and  1  bi-monthly  trade  magazine;  both  in 
allied  fields.  Strong  editing,  writing,  rewriting  | 
skills  a  must.  Some  photography  experience 
needed.  A  minimum  of  2  years  trade  magazine 
experience  required.  Production  experience  a 
plus.  Must  be  organized  and  able  to  meet  dead- 
.  lines.  Only  replies  with  resume  (Including  sal-  ] 
ary  history),  writing  and  editing  samples  and  i 
salary  requirements  will  be  considered.  Box 
'  5303.  Editor  &  Publisher. 

COMPETENT  COPY  editor  sought  for  six- 
person  desk  on  medium-sized  Texas  daily.  I 
;  Must  be  willing  to  take  strenuous  spelling  and  I 
‘  editing  tests;  Impressive  layout  clips  a  must. 

I  Send  resume  and  clips  to  Tom  Mckell,  Manag-  ' 
'  ing  Editor,  The  Odessa  American,  PO  Box 
2952,  Odessa  TX  79760.  j 

I -  I 

i  CITY  EDITOR-We  want  a  special  person.  We  [ 
:  want  a  person  whose  strength  Is  m  working  with 
I  people;  a  person  whose  only  Interest  is  in  put- 
'  ting  out  a  quality  product;  a  person  who  can  and 
wilT lead  a  staff  that  is  looking  for  direction;  a 
person  who  can  motivate  a  staff  that  has  ability. 

;  The  person  we  seek  must  gam  the  Immediate 
confidence  and  respect  of  senior  editors  and 
subordinates;  a  person  who  has  a  proven  record 
of  experience.  We  are  located  in  the  northest 
and  are  a  Monday-Saturday  dally  with  a  circula¬ 
tion  of  more  than  $25,000.  If  you  think  you  can 
meet  the  standards  we  have  set,  send  complete 
information  in  your  first  letter  to  Box  5301, 
Editor  &  Publisher. 


I  COPY  EDITOR  for  a  weekly  Jewish  paper.  Jew¬ 
ish  knowledge  a  plus.  Write  only;  Exponent, 
226  South  16th  St,  Philadelphia  PA  19101. 


EDITOR 

Community  dally  in  growing  Southern  town 
needs  solid  professional.  Send  resume,  clips  to 
Box  5260,  Editor  &  Publisher. 


EXPANDING  East  end  weekly  needs  strong  en¬ 
tertainment  reporter.  Aggressive,  hard¬ 
working,  competitive  Individual  required.  Send 
resume,  clips,  cover  letter,  references  to  Phyl¬ 
lis  Stewart,  Editor.  The  Sun,  Bridge  St,  Sag 
Harbor  NY  11963. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


EDITORIAL 


COPY  EDITOR 

Are  you  stuck  on  a  small  daily  paper  turning  out 
creative  pages  that  no  one  seems  to  appreciate? 
The  Anchorage  Dally  News  is  looking  for  a  Copy 
Editor  who  has  grown  out  of  his  or  her  present 
job  but  IS  not  burned  out.  Send  us  your  clips 
that  show  off  your  layout,  editing  and  headline 
skills,  and  a  letter  telling  us  how  you  can  help 
one  of  the  nation's  fastest  growing  newspapers. 
Send  to;  Mr.  Pat  Dougherty,  Anchorage  Daily 
News,  Pouch  6616,  Anchorage  AK  99502. 

COLUMBIA  (MO)  Daily  Tribune,  a  17,000  cir¬ 
culation  afternoon  paper  with  national  reputa¬ 
tion  for  excellence,  seeks  talented,  hard¬ 
working  reporter  who  thirsts  for  local  news  and 
cares  aMut  writing.  Creative  environment,  uni¬ 
versity  city.  Send  clips,  resume  to  Lee  Strobel, 
Managing  Editor,  PO  Box  798,  Columbia  MO 
65205. 


LIFESTYLE  EDITOR 

You're  probably  number  2  with  a  bright, 
energetic  lifestyle  section.  And  you  want  to  run 
I  your  own  show.  Tell  us  how  you  would  put 
I  together  a  6-day  lifestyle  section,  and  a  weekly 
food  section  fora  39,000  A  M.  in  Zone  2.  Send 
samples  of  your  best  pages  and  writing  along 
with  a  resume  to;  Laura  Kemberling,  York  Dally 
Record,  1750  Industrial  Highway,  York  PA 
17402. 


MANAGING  EDITOR 

I  Urban  weekly  In  Zone  1  seeks  Individual  with 
experience  to  lead  news  staff  of  six.  Good  wrlt- 
!  Ing  and  Investigative  reporting  must  be  priori¬ 
ties.  Individual  we  hire  must  have  demons¬ 
trated  leadership  skills  and  an  ability  to  "spot" 
;  a  good  story.  Send  letter,  resume,  salary  history 
and  clips  to  Box  5265,  Editor  &  Publisher. 


j  MANAGING  EDITOR  Suburban  Seattle  com¬ 
munity  newspaper  creating  new  position  for  ex- 
i  perlenced  newshand  with  managerial  experi- 
I  ence.  Goal;  organize  three  zone  editions,  in- 
!  crease  paid  circulation  and  expand  hard  news 
I  coverage.  Must  be  "community"  oriented. 

Send  resume,  work  samples  and  salary  requlre- 
!  ments  to  Citizen  Newspapers,  PO  Box  706, 
I  Bothell  WA  98011. 


A  HEALTHY  FUTURE 

We’re  looking  for  someone  with  a  lively  style  and  high 
ambition  to  write  health-related  articles  for  our  leading 
national  magazines.  A  great  opportunity  to  grow  with 
one  of  America’s  most  dynamic  communications  com¬ 
panies.  Relocate  to  clean,  safe  area  two  hours  from 
New  York  City,  with  lots  of  reasonable  housing  and  a 
super  park  system.  Company  fitness  center,  full  be¬ 
nefits.  Send  best  samples,  resume,  salary  needs  in  strict 
confidence  to: 

Mark  Bricklin 
Group  Vice  President 
RODALE  PRESS 
33  East  Minor  St. 

Emmaus,  PA  18049 
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ECONOMICS  WRITER 

The  Times  News,  a  24,000,  7-day  dally  In 
Southern  Idaho.  Is  looking  for  an  economics 
writer  to  cover  agri-business  and  the  fast  de¬ 
veloping  electronics  industry  in  this  region  of 
the  West.  Applicants  should  have  some  journal¬ 
ism  experience,  and  an  exceptional  academic 
record  in  the  Liberal  Arts.  Journalism  and  Eco¬ 
nomics.  An  MA  or  an  MBA  is  preferred.  Excel¬ 
lent  position  for  someone  looking  for  a  career 
start  In  economics  reporting.  Send  materials  to 
Stephen  Hartgen,  Managing  Editor,  The  Times 
News.  PO  Box  548,  Twin  Falls  ID  83301. 


EXPERIENCED  copy  editor  to  select,  edit  and 
lay  out  copy  for  lifestyle  section.  Responsibili¬ 
ties  include  handling  all  copy  for  pages,  as  well 
as  creating  two  weekly  section  fronts.  Send 
edited  copy  examples  and  page  makeup  exam- 
pies  to  Living  Editor,  Savannah  News/Press,  PO 
Box  1088,  Savannah  GA  31402.  Strong  fea¬ 
tures  background  preferred.  One  year  copy 
editing  mandatory. 


EDITOR— ASSISTANT 

If  you  are  self-motivated  and  a  quick  learner, 
we  have  a  growth  opportunity  for  you.  We  are  a 
weekly  trade  magazine  In  need  of  an  editor/ 
reporter  with  1-2  years  experience  to  learn  the 
Industry  from  the  ground  up.  Quick  advance¬ 
ment  from  rewrites  to  running  your  own  depart¬ 
ment.  Tell  us  your  background,  job  objectives 
and  salary  requirements  In  a  letter  sent  with 
your  resume.  Box  5321,  Editor  &  Publisher. 


FLORIDA  METRO  DAILY  updating  applications 
from  reporters,  copy  editors.  Must  have  daily 
experience  beyond  school  newspapers.  Two 
positions  currently  opened.  Send  clips,  refer¬ 
ences,  and  cover  letter  to  Box  5221,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Position  available  now  on  award-winning  PM/ 
Sunday  dally  In  middle  Georgia.  Immediate 
opportunity  for  editor  who  can  lead  and  moti¬ 
vate  staff  of  10.  Emphasis  on  quality  local 
coverage  Including  local  process  color  photo¬ 
graphy.  Must  have  strong  management  skills, 
sound  news  judgment  and  a  desire  to  develop  a 
responsible  editorial  product.  Ideal  candidate 
will  have  good  writing  skills  and  layout  ability.  If 
you  would  like  to  represent  the  newspaper  In  a 
growing,  exciting  community  reply  with  re¬ 
sume,  clips  and  salary  requirements  to  The 
Daily  Sun,  PO  Drawer  A,  Warner  Robins  GA 
31099. 


MISSISSIPPI  daily,  12,000  circulation,  seeks 
sports  editor.  Emphasis  is  on  local  coverage  of 
area  high  schools  and  city  recreation  leagues. 
Need  good  writing  and  layout  skills.  Prefer  jour¬ 
nalism  graduate  with  1  to  3  years  experience, 
but  will  consider  beginner  with  excellent  qual¬ 
ifications.  Send  resume  or  letter  to  Editor.  The 
Enterprise  Journal,  PO  Box  910,  McComb  MS 
39648. 


RELIGION  REPORTER  for  135,000  dally.  Two 
or  more  years  in  dally  reporting  experience,  not 
necessarily  In  news  of  religion,  required.  Must 
have  strong,  demonstrable  interest  in  trends  In 
theology,  denominational  affairs  and  the 
church  in  politics.  Send  resume  and  selected 
clippings  to  Robert  L.  Brooks.  Managing  Edi¬ 
tor,  The  News  and  Observer,  PO  Box  191, 
Raleigh  NC  27602.  An  Equal  Opportunity  Em¬ 
ployer. 


SOUTHEAST  CAPITOL  CITY  DAILY  anticipates 
need  for  two  copy  editors  and  one  reporter  In 
early  spring  and  summer.  The  applicants  we're 
looking  for  will,  typically,  have  one  or  two  years 
experience  on  a  small  daily,  have  a  good 
academic  background,  have  been  active  on 
their  college  publications  and  have  the  poten¬ 
tial  to  move  from  here  to  a  larger  daily  newspap- 
I  er.  Starting:  $240  to  $300  a  week.  Reply  to 
j  Box  5294,  Editor  &  Publisher. 

SPORTSWRITER  to  handle  scholastic  and  col¬ 
lege  sports  for  25.000-circulatlon  daily.  Daily 
newspaper  experience  preferred.  Send  resume 
and  clips  to  George  Hammond,  Sports  Editor, 
i  Delaware  State  News.  PO  Box  737,  Dover  DE 
19901. 


SPORTS  WRITER,  dally  experience,  with 
I  strong  skills  In  layout,  design  and  high  school 
i  coverage.  Competitive  salary.  Send  resume  and 
,  recent  layout,  writing  examples  tO;  Dominion 
Post,  Greer  Building,  Morgantown  WV  26505. 

I  THE  PACIFIC  Northwest  17K  daily  with  TMC 
I  needs  working  managing  editor.  Reply  to  Box 
'  5253,  Editor  &  Publisher. 


WASHINGTON  DC — States  News  Service,  now 
a  joint  venture  of  Pulitzer  Publishing  Company 
and  Indian  Head  Inc  Is  looking  for  reporters 
with  strong  hard  news  background.  Apply: 
States  News  Service,  Management  Committee, 
654  Pennsylvania  Av,  SE,  Washington  DC 
20003. 

EDITOR  & 


NEWS  WIRE  MANAGING  EDITOR 
Located  In  a  medium-sized  Midwestern  city, 
this  progressive  publishing  company  seeks  a 
managing  editor  for  its  newest  venture — a  dally 
wire  sen/ice.  We  are  seeking  a  seasoned  indi¬ 
vidual  who  desires  a  new  challenge  building  a 
top-notch  news  organization.  Guiding,  direct¬ 
ing  and  coordinating  reporters  In  several  news 
bureaus  Is  just  a  part  ot  the  many  challenges  of 
this  position.  Strong  editing  and  writing  skills 
are  a  must  and  ability  to  plan  and  develop  new 
areas  of  news  coverage  for  this  expanding  op¬ 
eration.  Requirements  include  knowledge  of 
financial  markets,  business  news  and  futures 
with  at  least  10  years'  experience  in  wire  ser¬ 
vice  reporting  and  management  or  equivalent. 
Qualified  applicants  send  resume  and  salary 
requirements  to  Box  5228,  Editor  &  Publisher. 


NEW  WEEKLY  serving  300,000  Mormons  in 
Southern  California  seeks  editor  and  reporters; 
send  resume.  Including  LDS  callings,  to  Crls- 
mon  Lewis,  The  Latter-Day  Sentinel,  721  W 
Portland,  Phoenix  AZ  85007  or  call  (602)  257- 
0220. 


NEWS  EDITOR  with  exceptional  copy  editing 
and  layout  skills,  capable  of  working  In  slot 
when  necessary.  Send  resume,  clips  to  Yakima 
Herald-Republic,  PO  Box  9668,  Yakima  WA 
98909.  We  are  an  equal  opportunity  employer. 


NEWS  EDITOR — Strong,  small  California 
mountain  Dally  seeks  leader  with  news,  photo, 
layout  experience.  A-1  staff,  extra  benefits.  Re¬ 
ply  to  Box  5291,  Editor  &  Publisher. 


REPORTER-minImum  2  years  experience  on 
daily  newspapers  doing  hard  news  and  fea¬ 
tures.  Wanted  for  hard-nosed  and  progressive 
wire  service  bureau  in  Zone  2.  Replies  to  Box 
4908,  Editor  &  Publisher. 


REPORTER  for  challenging  assignments. 
Energetic  digger  with  polished  writing  skills 
and  at  least  3  years  dally  experience,  preferr- 
ably  in  Zone  areas  3  or  4.  Salary  based  on 
experience;  excellent  benefits.  A  Knight- 
Ridder  newspaper.  Send  resume  and  copy  of 
clips  to  Managing  Editor,  The  Ledger.  Col¬ 
umbus  GA  31994. 


FREELANCE 


WANTED:  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  perso¬ 
nality  profiles,  etc  ...photos  also.  Send  in¬ 
quiries  to  Box  5016,  Editor  &  Publisher. 


JOB  LEADS 


NEWSPAPER  training  needed  In  many  PR/ 
editorial  areas.  For  newsletter  rates;  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


MARKETING 


MARKETING  research  professional  needed  for 
major  metro  challenge.  If  you  are  quick  and 
smart,  know  newspaper  research  and  can  help 
sales  and  circulation  continue  to  soar,  contact 
Box  5272,  Editor  &  Publisher. 


THE  WASHINGTON  TIMES  is  looking  for  an 
experienced  person  for  Its  expanding  marketing 
research  team.  The  Ideal  applicant  will  be  No. 
2  person  In  a  major  metro  market  or  No.  1  at  a 
smaller  paper.  Send  resume  to  Personnel  De¬ 
partment.  The  Washington  Times,  3400  New 
York  Av,  NE,  Washington  DC  20002. 


PHOTOJOURNAUSM 


ARE  YOU  AN  EXCELLENT  reporter-writer  who 
Isn't  afraid  to  take  pictures?  Can  you  work  alone 
out  of  your  own  home,  provide  your  own  disci¬ 
pline  and  still  be  a  team  player?  Are  you  In¬ 
terested  in  earnings  which  relate  to  the  quality 
and  quantity  of  your  work?  Do  you  want  a  fair 
share  of  profits?  Do  you  want  an  opportunity  to 
participate  in  management?  Are  you  willing  to 
travel  4  or  5  days  a  month?  If  all  answers  are 
you  might  be  ready  for  a  career  with  a  small 
Z-type  company  with  a  few  photojournalism 
spots  to  fill  In  1983.  We  are  especially  In¬ 
terested  in  Texas  and  the  Chicago-St.  Paul 
areas.  Our  10-year  old  company  provides 
corporate  clients  with  articles  for  first-class 
house  magazines  and  trade  and  business  pub¬ 
lications.  We  generally  cover  hi-tech  topics,  but 
not  technical  writing.  If  you  believe  you  fit  In, 
tell  us  about  yourself.  Reply  Box  5299,  Editor 
&  Publisher. 

PUBLISHER  for  February  5,  1983 


HELP  WANTED 


PHOTOGRAPHER 


PHOTO  STRINGER  wanted  for  automotive  love 
column,  starsandcars.  Send  resume  and  photo 
samples  tO:  Collision,  PO  Box  M,  Franklin  MA 
02038 

_ PRESSROOM _ 

PRESSROOM  FOREMAN 
Working  foreman  for  6-day  midwest  daily.  We 
have  a  busy  pressroom  doing  newspaper  and 
commercial  work.  Goss  Community  and  pro¬ 
cess  color  experience  essential.  We  are  a  grow¬ 
ing  company  seeking  a  hard-working,  moti¬ 
vated  individual  who  wants  to  grow  with  us. 
Reply  to  Box  5309,  Editor  &  Publisher. 

PRESSROOM  FOREMAN/PRODUCTION  MAN- 
AGER  wanted  for  group  of  weekly  newspapers. 
Experience  in  single  width  press  maintenance 
required.  Medium-sized  Zone  6  location.  Sal¬ 
ary  to  $30,000.  Reply  Box  5320,  Editor  & 
Publisher. 

_ PRODUCTION _ 

COMPOSITION  MANAGER 
Printing-Publishing  firm  In  Zone  7,  rural-based 
by  three  major  metropolitan  areas,  seeks  24- 
person  supervisor  for  composition,  mailing  de¬ 
partments.  Editwriter  system,  darkroom,  plate¬ 
making.  Salary  plus  bonus,  full  benefit  pack¬ 
age,  pension.  Send  resume,  salary  require¬ 
ments  to  Box  5312,  Editor  &  Publisher. 

PRODUCTION 

DIRECTOR 

The  Buffalo  News  is  searching  for  a  skilled  and 
experienced  manager  to  be  responsible  for 
direction  of  all  newspaper  production  proces¬ 
ses.  Knowledge  of  composing,  pressand  insert¬ 
ing  operations  important.  Quality  conscious¬ 
ness  and  cost  effectiveness  are  a  necessity.  We 
are  looking  for  a  leader  who  is  well  organized 
and  good  with  people.  You  will  have  experi¬ 
enced  department  headsand  join  an  enthusias¬ 
tic  management  team  responsible  for  a  fine 
growing  newspaper.  Excellent  salary  and 
fringes:  superb  working  conditions.  You  will 
enjoy  a  quality  lifestyle  in  a  friendly  commun¬ 
ity.  Please  submit  detailed  resume  with  refer¬ 
ences  and  salary  history  to  Stanford  Lipsey, 
Vice  Chairman,  The  Buffalo  News,  Box  100, 
Buffalo  NY  14240.  All  replies  strictly  confiden- 


PRODUCTION  DIRECTOR 
We  are  looking  for  a  highly  skilled  and  experi¬ 
enced  person  to  direct  all  newspaper  and  com¬ 
mercial  printing  operations.  Superior  manage¬ 
ment  and  technical  skills  will  be  required  to 
successfully  manage  our  challenging  and  com¬ 
plete  production  operation.  Knowledge  of  com¬ 
posing,  camera,  web  offset  and  distribution  op¬ 
erations  IS  a  must.  We  are  located  in  an  attrac¬ 
tive  Zone  1  area.  Pleae  send  resume  to  Box 
5081,  Editor  &  Publisher. 

ZONE  PRODUCTION  MANAGER 
Neighbors,  a  zoned  community  publication  of 
the  Sacramento  Bee.  is  looking  for  a  skilled  and 
experienced  person  to  direct  its  production  op¬ 
erations.  Strong  management  and  technical 
skills  required  to  manage  a  staff  of  12.  Current 
operation  produces  4  weekly  editions  but  will 
expand  to  6  in  1983.  Knowledge  of  composing 
and  camera  a  must,  ad  l^out  also  preferred. 
Salary  range  $20,000-$25.000  plus  excellent 
fringes.  Send  resume  to  Neighbors  Personnel, 
10  Fullerton  Court.  Sacramento  CA  95825. 

An  Equal  Opportunity  Employer 

_ PROMOTION _ 

CREATIVE,  PROLIFIC  WRITER  who  can  pro¬ 
duce  bright,  appealing  copy  for  advertising 
supplements.  Public  relations  experience  as 
well  as  headline  and  layout  skills  desirable. 
Send  resume  to  the  Naples  Daily  News.  PO  Box 
7009,  Naples  FL  33940. 


SALESMAN  to  sell  complete  line  of  quality 
newspaper,  letter  press  and  offset  blankets, 
rollers  and  cutting  rubbers.  A  good  position  and 
compensation  in  eastern  part  of  country.  Call 
collect  J.  Thomas  McHugh  Co..  Inc.,  Indiana¬ 
polis  IN  (317)  545-2121  and  2122. 

SALESPERSON  needed.  Only  those  with  a  de¬ 
sire  to  be  Number  1  need  apply.  Must  have 
weekly  and  daily  newspaper  experience.  Good 
opportunity  with  one  of  the  leading  chains— 
Harte-Hanks  Communications.  Send  cover  let¬ 
ter  and  brief  resume  to  the  attention  of:  Ray 
Pike,  Director  of  Advertising,  c/o  Journal  News, 
Court  St  &  Journal  Square,  Hamilton  OH 
45012.  Must  receive  resumes  by  February  12, 
1983. 


POSITIONS  WANTED 


ADMINISTRATIVE 


LONDON  SUNDAY  TIMES  ex-general  manager 
and  journalist  seeks  top  management  role  in 
newspapers/magazines.  Location  less  impor¬ 
tant  than  challenge.  Early  availability.  United 
States  permanent  resident  status.  Write  Box 
5238,  Editor  &  Publisher. 

PUBLISHER 

Hard  working  professional  seeks  top  position  on 
newspaper.  Strong  leader,  former  newspaper 
owner.  J-Degree  with  MBA-Marketing  courses. 
Newspaper  marketing,  advertisiiig  and  cost 
control  oriented  with  ad  agency.  TMC  experi¬ 
ence.  All  Zones/situations  considered.  Sub¬ 
stantial  opportunity/challenge  desired.  Top  re¬ 
ferences.  PO  Box  40404,  Ft.  Worth  TX  76140. 

PUBLISHER— Aggressive,  results-oriented 
Strong  in  sales  and  people  skills.  13  years  ex¬ 
perience.  Looking  for  big  challenge.  Box  5259, 
Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Community  daily.  Strong  on  cost  control,  build¬ 
ing  net  paids,  advertising,  employee  realtions. 
Budget  planning-implementation  to  the  detail. 
Firm  on  accounts  receivable.  I  love  a  challenge! 
Best  credentials,  references.  43  years  old  Box 
5276,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


POSITIONS  WANTED 


AuuaDn  uuiiuiuiiur'  „  .k  '  SPORTS  WRITER,  Photographer  seeks  move  to 

AWARD-WINNING,  experienced  reporter,  pub-  mid-sized  daily  Also  experienced  in  layout. 
hcatKjn  editor,  photographer  seeks  position  in  I  yOTs,  editing,  darkroom.  Steve  Conran.  6607 
^w  York  metro  area.  Socialities;  govern-  ,  Bounty  Ct,  Unit  E.  Tempe  AZ  85283 

merit,  education,  labor,  sports,  precision  jour-  ;  _  '  _ 

nalism.  (914)  666-4713.  ^  EDITOR-Mature,  proven  managerial,  editorial, 

HAVE  NEVER  put  out  the  ••perfect  newspap-  ^p^^t^'l^^vIlinlsIl'aeSfbility 

tUerSnieres',  V^i‘a7't''a1,s'w^rs“zo^r'l;  i  K^b’lfs^./'-P  E'"'-  " 

Experienced  in  all  areas  of  production.  Can  do,  , 

will  do  person.  Box  5284,  Editor  &  Publisher,  j  me-*-, 


_  FREELANCE 

LIFESTYLL'MAGAZINE  editor  !  - 

liTtaginative,  curious  and  fascinated  with  life.  BRITISH  WRITER  United  Kingdom  based,  ful- 
Seeking  leadership  post  with  features  or  weekly  i  |y  conversant  with  United  States  media,  seeks 


magazine.  Top  layout  and  design  ability.  Good 
writer  and  ^e  for  stories.  10  years  experience. 
Reply  Box  5264.  Editor  &  Publisher. 

MANAGING  EDITOR,  weekly  group,  seeks 
leadership  post  as  group  editor,  general  mana¬ 
ger  or  small  daily  editor  in  Zones  1-2;  accom¬ 
plishments  in  all  facets  of  weeklies.  Call  (617) 
636-2933. 


regular  or  freelance  assignments  anywhere, 
t  Strong  on  travel,  sports,  business,  and  any- 
I  thing  unusual  or  offbeat.  Award-winning. 

I  handy  with  a  camera  and  definitely  not  Stiff 
I  Upper  Lip.  Reply  to  Box  5251.  Editor  &  Pub- 
I  lisher. 

I  EXPERIENCED  freelance  copyeditor  and  proof- 
,  reader.  Willing  to  freelance  or  will  relocate  for 
full-time  position.  Rates  negotiable.  Box 
:  53(X),  Editor  &  Publisher 


1  ORGANIZED  AND  AMBITIOUS  WRITER:  ;  5300.  Editor  &  Publisher 
'  Background  includes  publishing  my  own  week-  '  — 

i  ly  entertainment-educational  guide  with  !  PHOTOGRAPHER 

i  10,000  circulation;  medical  center  staff  writer  ’ 

i  MY  PHOTOS  ARE  STORIES  IN  THEMSELVES 


SOLID  CREDENTIALS.  BSJ,  MSJ,  love  of  ;  daily.  Most  innovative  writing  centered  on  life  j  J"  J 

newspapering,  12  years  experience.  Strongest  i  styles,  entertainment  and  historical  areas.  Will  ,  s^ff^ition  I  h  md  hf  laree  ^ze^^^^^ 
in  editorial  but  experienced  in  sales,  produc-  i  relocate  to  any  zone  with  growing  company,  j  P“'°  30,  to'  Pete?  A  7 55 
tion  and  circulation,  including  TMC.  Now  pub-  Summary  portfolio  on  request.  B.  A.  Mass  Com-  ‘  ' 

lisher  of  community  newspaper.  Seeking  man-  1  munications,  St.  Bonaventure  University  oryn  iwawr  Hve,  cansoowne  rrt  lauou. 


tion  and  circulation,  including  TMC.  Now  pub¬ 
lisher  of  community  newspaper.  Seeking  man¬ 
agement  level  position  offering  career  oppor¬ 
tunity  and  challenges.  References,  samples, 
etc.  available.  Prefer  coastal  Zones  3,  4.  Box 
5292,  Editor  &  Publisher. 


1978.  Phone  (412)  423-6585  or  write.. 
Roger  Marsh 
Box  347,  R.D.  1 
Latrobe  PA  15650 


ADVERTISING 


PHOTOGRAPHER,  2V5  years  on  13.000  daily 
and  Sunday.  State  and  national  awards.  Experi¬ 
ence  in  color  and  black-and-white.  For  sports, 
spot  news,  advertising  and  feature  work.  Zones 
5.  6,  7  and  8.  Box  5305.  Editor  &  Publisher. 


PUBLISHER,  16  years  of  all  phases  of  a  small 
daily,  weekly.  TM(;  shopper.  Good  track  record. 
Box  5278.  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  campus  or  small  '  Box  5278.  Editor  &  Publisher. 

daily.  Get  free-intelligence,  humor  and  com-  I  _ 

^ssion.  For  details  write  Box  5250,  Editor  &  CARE  FOR  THE  SIMPLE,  clearanddirect?  I  am 
Publisher.  j  seeking  job  as  a  sports  reporter.  Campus  ex- 

-  j  perience  vast  and  knowledge  of  all  sports  exten- 


AOVERTISING Managerwithstrongsalesback-  sive.  Any  size  market.  Zones  1-7  and  9.  Box 
ground  and  15  years  Daily  Newspaper  experi-  5319,  Efditor  &  Publisher. 

ence  seeks  ADVERTISING  DIRECTOR  position  _ 

with  a  15,000  to  30,000  daily  or  CO-OP  MAN-  ^  .  .  . 

AGER  position  with  a  medium  to  large  daily  or  AWARD-WINNING  sportswriter  wants  to  go 


uaiiy,  wuxixiy,  imusiiuppci.  uuuu  uauxieuuiu.  j  DUnmirrl  inkiAl  lOU 

Box  5278.  Editor  &  Publisher  |  PHOT OJOURNAUSM 

CARE  FOR  THE  SIMPLE,  clear  and  direct?  I  am  !  "A  POLISHED,  shiny  star  is  on  the  horizon:  like 
seeking  job  as  a  sports  reporter.  Campus  ex-  '  a  diamond  amidst  the  grit  and  spit  of  the  Texas 
perience  vast  and  knowledge  of  all  sports  exten-  I  prairie.  Six  years  just  one  of  the  gang,  sweet  as 
sive.  Any  size  market.  Zones  1-7  and  9.  Box  I  molasses,  but  none  in  the  land  a  more  deadly 
5319,  Efditor  &  Publisher.  I  shot.  He  now  rides  a  solitary  horse,  looking  to 


stow  his  roll  and  settle  down.  A  top  hand  with  a 
35  for  hire.  Box  5274,  Editor  &  Publisher 


group.  Strengths  include  Co-op  Advertising  (8  |  straight.  Try  me  for  three  months.  If  hurnorous,  j  PICTURE  EDITOR  who  directs,  inspires  and 

years  experience),  staff  training,  successfully  [  poignant  at-large  column  does  not  rattle  your  |  motivates  seeks  position  as  assistant  managing 

selling  in  a  competitive  environment  and  orga-  Fair  enough?  j  editor  for  graphics.  To  coordinate  production  of 

nization.  Not  afraid  of  work  or  challenge.  Good  5310.  Editor  &  Publisher.  1  story/picture  material  and  related  graphics.  To 

References.  Write  Box  5308,  Editor  &  Pub-  ^ - - - : - —  i  be  primary  creative  authority  for  all  visual  pre- 

lisher.  CREATIVE  award-winning  sports  writer  who  sentations  in  the  newspaper.  Stories  will  be 

_  turns  out  copy  to  inform,  challenge  and  enter-  originally  designed  and  creatively  packaged  us- 

TOP  SALESMAN,  31,  experienced  in  weekly  today's  reader  is  itching  to  make  a  move.  ;  mg  custom  typography,  illustrations,  four  col¬ 
and  daily  with  TMC  seeks  a  step  up.  Prefer  Give  me  a  chance,  you  won  t  soriy.  Relixate  |  or,  graphics,  photos  and  balanced  white  space 

northwest  but  will  consider  Zones  7,  8.  9.  Box  Reply  to  Box  5282,  Editor  &  Pub-  j  jq  convey  essence  of  the  story  accurately.  Want 

5311  Editor  &  Publisher  lisher.  I  to  align  with  management  team  that  encour- 


page,  zap  me  from  your  system.  Fair  enough?  j  editor  for  graphics.  To  coordinate  production  of 
Box  5310.  Editor  &  Publisher.  1  story/picture  material  and  related  graphics.  To 

-  j  be  primary  creative  authority  for  all  visual  pre- 

CREATIVE  award-winning  sports  writer  who  sentations  in  the  newspaper.  Stories  will  be 
turns  out  copy  to  inform,  challenge  and  enter-  originally  designed  and  creatively  packaged  us- 
tain  today's  reader  is  itching  to  make  a  move.  [  mg  custom  typography,  illustrations,  four  col- 


531 1,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  25  years  ex-  - 

perience  in  metro  and  smaller  markets  seeks  a  WASHINGTON  reporter/writeheditor  now  on 
challenge  with  a  future.  Let's  get  together  and  national  publication  with  news  bureau,  daily 


lisher.  j  to  align  with  management  team  that  encour- 

- -  '  ages  curiosity  and  is  appreciative  of  the  import- 

OESKMAN  ance  of  grajShic  arts  in  communicating  with 

Sports,  experienced,  alt  phases.  Zones  1 ,  2,  3,  reader  and  advertiser.  Box  5255.  Editor  &  Pub- 
4.  Box  4045,  Editor  &  Publisher  lisher 


PUBUC  RELATIONS 

EXPERIENCED  D  C.  Newspaperman  with  ex- 


discuss  your  needs  for  circulation  growth  and  and  weekly  publications  experience  seeks  post-  I 

management.  Box  5288,  Editor  &  Publisher.  tion  as  Washington  representative  for  newspap-  !  EXPERIENCED  D  C.  Newspaperman  with  ex- 

_  er  or  position  on  Washington  area  magazine  j  pertise  in  foreign,  economic,  political  affairs 

CIRCULATION  DIRECTOR-seeks  challenge  as  |  staff.  Experience  includes  Hill,  business,  agri-  I  seeks  consulting  or  public/media  relations  job 

General  Manager  or  Circulation  Director.  16  culture  and  other  government  agencies.  Write  I  with  business,  trade  or  political  organization. 


years  experience-College  Graduate:  API 
trained-all  phases;  A.M.-P.M.,  Small-Large 
dailies-seeks  Zones  3,4,6.  Strong  on  manage¬ 
ment  and  promotion.  Presently  employed- 
proven  track  record.  Box  5313,  Editor  &  Pub¬ 
lisher. 

MR.  PUBLISHER  or  Business  Manager  if  you 
need  better  results  (sales,  senrice  collections) 
from  a  lean  department,  where  employee  prom¬ 
otions  should  come  from  within,  write  Box 
5285,  Editor  &  Publisher.  Currently  employed 
and  earning  $37,000. 

NASHVILLE  OR  TENNESSEE  preferred.  30 
years  experience  as  district  manager,  road  man 
and  small  daily  circulation  manager.  Box 
5306,  Editor  &  Publisher. 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


AGGRESSiVE  world  trade,  transportation  wri¬ 
ter,  4  years  experience  seeks  general  assign¬ 
ment  or  business  reporter  in  California.  Box 
5131,  Editor  &  Publisher. 

AGGRESSIVE  GENERAL  assignment  reporter 
with  3  Vs  years  experience  seeks  position  on 
medium-size  daily  in  Zones  2. 3  or  5.  Also  have 
editing,  photography  and  VDT  experience.  John 
Druga,  319  Duffield  Ave,  Pittsburgh  PA 
15235.  Phone  (412)  371-4582.  ' 


Box  11181,  Alexandria  VA  22312 


Reply  to  Box  5286,  Editor  &  Publisher 
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Shop  Talk  at  Thirty 

News  Council  president  interviews  self 


By  Edward  W.  Barrett 

Invited  to  do  an  article,  1  decided  on  a 
self-interview,  emphasizing  the  tougher 
questions  I  get. 

Q.  Why  did  an  old  goat  like  you,  at  72, 
take  on  the  job  of  president  and  c.e.o.  of 
the  National  News  Council? 

A.  Neither  Reagan  nor  I  appreciate 
your  terminology.  I  took  the  assignment 
because  it’s  a  job  that  needs  to  be  done, 
because  it  requires  experience  and  per¬ 
spective  more  than  boundless  energy,  and 
because  I  respect  the  Council’s  founders, 
members,  chairman  and  staff. 

Q.  What  experience  helped  you? 

A.  Well,  I  think  a  career  spent  on 
newspapers,  in  broadcasting  and  as  a 
newsmagazine  editor  has  helped.  So  did 
10  years  as  a  journalism  school  dean.  And 
a  stint  as  a  State  Department  official 
probably  helped  perspective. 

Q.  Why  is  a  Council  needed  now;  do  you 
think  journalism  is  going  to  hell? 

A.  Far  from  it.  American  newspapers 
and  news  broadcasts  in  general  are  better 
than  ever  in  history — better  in  terms  of 
staff,  enterprise,  fairness,  and  operating 
principles.  But  there  are  a  few  shabby 
news  operations  and  occasional  misdeeds 
or  goofs  by  worthy  organizations.  They 
muddy  the  waters  for  everybody,  and  the 
atmosphere  of  the  times  adds  to  the 
murkiness.  So  we  see  our  beloved  calling 
in  trouble  with  the  public,  which  often 
sees  press  and  news  broadcasters  as  un¬ 
fair,  inaccurate  and  arrogant. 

Q.  Do  you  have  examples? 

A.  Sure,  look  at  the  surveys  which 
show  journalists  as  very  near  the  bottom 
of  the  list  of  professions  in  public  respect. 
Look  at  the  epidemic  of  libel  trials  in 
which  the  press  is  treated  much  more 
roughly  by  jurors  than  by  judges.  Look  at 
the  support  Spiro  Agnew’s  denunciation 
of  the  press  got  and  think  how  damaging  it 
might  have  been  had  Agnew  been  a  re¬ 
spected  figure  coming  in  with  clean 
hands.  Look  at  the  oft-expressed  frustra¬ 
tion  of  individuals  and  organizations, 
who  say  this  or  that  paper  or  broadcast 
station  refuses  to  correct  errors  or  to  pro¬ 
vide  opportunity  for  reply.  They  can’t  be 
expected  to  be  satisfied  when  a  news 
organization  says,  in  effect,  “We  are 
quite  capable  of  judging  our  own  perform¬ 
ance,  thank  you,  and  of  deciding  when 
corrective  action  is  justified.’’  Incidental- 
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Edward  W.  Barrett 

ly,  a  few  such  organizations  even  today 
decline  to  report  any  Council  findings, 
however  newsworthy. 

Q.  What  do  you  see  as  the  basic  aims  of 
the  National  News  Council? 

A.  To  serve  as  a  buffer  between  gov¬ 
ernment  and  the  press,  to  be  a  watchdog 
to  help  preserve  freedom  of  the  press,  to 
provide  an  independent  review  of  charges 
of  inaccuracy  and  unfairness.  In  this  last 
category,  it  should  criticize  genuine  un¬ 
fairness  and  inaccuracy,  should  defend 
the  news  media  from  unjustified  attacks, 
and  should  commend  the  singularly 
worthy.  It  has  no  enforcement  powers 
and  seeks  none.  It  should  not  attempt  to 
promulgate  universal  codes  or  guidelines, 
for  in  the  words  of  a  Council  study  of  two 
years  ago,  “diversity  and  vitality  will  al¬ 
ways  be  characteristic  of  a  press  worth 
having.” 

Q.  To  do  its  job,  does  the  Council  have  to 
require  disclosure  of  confidential  sources? 

A.  It  never  has,  and  it  never  will. 

Q.  Why  do  some  editors  seem  to  oppose 
the  Council? 

A.  Perhaps  because  many  of  us  just 
don’t  like  the  idea  of  having  our  decisions 
reviewed  by  any  outsiders.  But  fears 
have  become  much  less  widespread  as 
the  Council  has  demonstrated  that  it  will 
not  throw  its  weight  around  in  ways  that 
are  censorial  or  that  attempts  to  substi¬ 
tute  the  judgment  of  outsiders  for  that  of 
editors  and  reporters.  It  is  significant  that 


most  news  organizations  now  cooperate 
with  the  Council’s  fact-finding  and  some  ! 
30%  of  Council  financial  support  now 
comes  from  some  40  news  organizations. 

Also,  wc  must  remember  that  the  pub¬ 
lic,  whose  very  form  of  government  de¬ 
pends  upon  effective,  free  press,  has  an 
interest  too.  After  all,  the  First  Amend¬ 
ment  was  not  designed  to  protect  us  jour¬ 
nalists  but  to  protect  the  American  pub¬ 
lic.  If  the  public  becomes  frustrated  be¬ 
cause  some  media  refuse  to  issue  correc¬ 
tions  or  provide  opportunity  for  dissent — 
as  is  sometimes  the  case — the  very  foun¬ 
dations  of  a  free  press  become  endangered. 
Providing  an  opportunity  for  com¬ 
plainants  to  be  heard  and  for  their  com¬ 
plaints  to  be  impartially  evaluated  outside 
government  can  help  protect  the  principle 
of  a  free  press.  All  that  is  why  the  Coun¬ 
cil’s  membership  of  18  includes  eight  pro¬ 
fessionals  and  10  broad-gauged  public 
members. 

Q,  Why  did  the  Council  “back  away” 
from  the  case  involving  the  chemical  Tor- 
don,  as  reported  in  Editor  &  Pi  blisher? 

A.  It  did  not  back  away;  it  simply  rec¬ 
ognized  a  long-standing  Council  princi¬ 
ple.  Upon  learning  that  four  separate 
kinds  of  court  actions  concerning  the  che¬ 
mical  involved  were  underway  or  in  pros¬ 
pect,  the  Council’s  members  decided  that 
to  take  the  case  might  affect  those  court 
actions.  The  Council’s  charter  forbids  it 
permitting  itself  to  be  used  in  that  way. 

Q.  Why  should  the  job  of  evaluating 
complaints  be  taken  on  by  a  voluntary, 
self-appointed  group? 

A.  Because  no  one  wants  the  govern¬ 
ment  moving  into  this  field,  which  would 
be  the  beginning  of  the  end  for  the  kind  of 
press  freedom  that  is  vital  to  democracy. 
And  “self-appointed,’’  like  “self- 
perpetuating,”  is  not  an  accurate  or  justi¬ 
fied  term.  The  original  News  Council  plan 
was  drawn  up  by  a  task  force  of  distin¬ 
guished  editors,  publishers,  journalists 
and  civic  leaders.  Council  members  were 
chosen  by  a  committee  of  that  panel. 
When  members’  terms  expire  today,  a 
great  many  editors,  broadcast  news  ex¬ 
ecutive  and  civic  leaders  are  canvassed 
for  suggested  nominees.  A  final  selection 

{Continued  on  page  24) 
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30  Years  Notion>Wide  Personal  Service 
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In  the  computer  world  “Basics”  means  a  language.  In  the  advertising 
world  “Basics”  means  a  generic  brand.  But  in  the  Real  World 
reading,  writing  and  arithmetic  are  the  “Basics”  —  the 
fundamentals.  And  notice  which  one  comes  first! 

Newspaper  in  Education  (NIE)  continues  to  do  the  essential  job  of 
propagating  the  printed  word  .  .  .  making  the  reading  of  newspapers  a 
basic  element  in  daily  student  life.  To  recognize  NIE’s  achievements 
the  ANPA  Foundation  and  International  Reading  Association  are 
sponsoring  the  First  Annual  NIE  week,  beginning  February  21. 

The  special  February  19th  issue  of  Editor  &  Publisher  pays  tribute  to 
NIE  and  the  extremely  important  work  it  s  doing  nationwide. 

Your  advertising  support  in  this  special  issue  will  reaffirm  your 
commitment  to  NIE  and  to  the  printed  word.  This  special  E&P  issue 
will  be  circulated  at  the  NIE  convention  in  Washin^on  March  30- 
April  1,  as  well  as  reaching  our  regular  readers. 

Celebrate  NIE  week  and  show  all  segments  of  the  newspaper,  public 
relations,  journalism  and  education  industries  you  believe  in  the 
work  NIE  is  doing. 


Deadline:  Feb.  10,  1983 


Call  us! 

Editor  &  Publisher 

575  Lexington  Ave. 

New  York,  N.Y  10022 
Phone  (212)  752-7050 


Advertising  Rates:  Full-page,  $1850; 
two-thirds  page,  $1440,  one-half  page, 
$1090,  one-third  page,  $780. 
Four-color  page:  $2760,  Two-page 
spread  $5020  ...  or  your  E&P 
Contract  Rate  applies. 


Judges  for  the  Roy  W.  Howard 
Public  Service  Contest 

(NEWSPAPER  DIVISION) 

The  Scripps-Howard  Foundation  proudly  announces  that  three  distinguished  American 
journalists  will  serve  as  judges  of  The  Foundation's  public  service  reporting  awards 
contest,  named  for  Roy  W.  Howard,  the  late,  longtime  president  and  editor  of  the 
New  York  World-Telegram  &  Sun,  president  of  Scripps-Howard  Newspapers,  and 
president  of  United  Press.  They  are: 

William  Mcliwain 

Editor 

Queens  Edition 
Newsday 

Chairman  of  the  Judging  Panel 


David  Burgin 

Editor 

The  Orlando  Sentinel 


Argentina  Hills 

Publisher 
El  Mundo 
San  Juan 


These  judges  will  select  the  two  newspapers  which  contributed  the  most  outstanding  public 
service  in  exposing  and  alleviating  problems  inimical  to  the  general  welfare  during  the  year 
1982.  A  plaque  and  a  $2500  cash  grant  will  be  awarded  to  the  winner.  Second  place  receives 
$10(X).  The  cash  prizes  will  be  given  to  the  editors  for  distribution  to  the  individual,  or 
individuals,  on  the  staff  who  contributed  significantly  to  the  winning  entries.  An  entry  blank 
is  required,  which  may  be  obtained  by  contacting  the  headquarters  of  The  Foundation  in 
Cincinnati.  Entries  must  be  postmarked  no  later  then  Feb.  15,  and  received  no  later 
than  Feb.  21,  1983. 


Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


Roy  W.  Howard 


